








"red 


dans sisadalianyte sabre ee 7 





4 
i 





LLL RELEASE OME - . 
S “er sigan spies aera 
wc I SCENE COTTE 





mimted 6% ihe 


-~ 





* 

f 

oa 
°F 

Wie aeeP a. 


HNOWN TO WORSHIP HIM - 





P~ 














i 
vs 








hae 
i, 
> ‘a . 


ne 








Georgia-Pacific’s new Square Perforated Hard- 
board offers both visual and practical advantages: 


NEW SHAPE of perforations provides fresh dec- oe — ; a GEORGIA-PACIFIC 


orative design for display shelves, racks, panels. 
STRONGER yet LIGHTER for more versatility. 
Panels are only 3/16" thick, but square perforations 
offer same strength as 1/4” round perforated hard- 
board. CUTS SMOOTH AND CLEAN, easy on 
tools; will not split, splinter, crack or delaminate. 
FACTORY SEALED, one coat of paint gives an 
excellent finish. Complete selection of hardware 
for Square Perforated Hardboard is available from 
Georgia-Pacific. 


plywood + lumber + redwood + hardboard + pulp + paper + chemicals 
Dept. DW-1061-H, Equitable Bidg., Portland 4, Oregon 
Please send sample and complete information about 


new Square Perforated Hardboard. 


Name _ 


Address 


City Zone__ State 





In the SPirit Of mirth ond joy 


#8850—CIRCUS CLOWN HEAD COMURA. Hori- 
zontal 15” by 90” panel featuring gaily colored 
clown heads reproduced in 9 beautiful oil colors. 
Can be used complete or cut out and mounted 
for dimensional treatment $5.75 each 


#5650—CIRCUS CLOWN PLAQUES. Size of each 
18” by 18’. Produced in sturdy vacuum formed 
plastic and may be used over and over again. 
Set of Six 











| No. 8861 Biue 


Snowflake Comura 
No. 8862 Red 


» ae Snowflake Comura 
Werry. Y hris “ Size 18 ~ — 
i 4 sa me , by 90 in. high. 
Rags AoAhe eg Geta a es Exciting Christmas 
4 : = | fashion designs 


silkscreened on 
POINSETTIA “MERRY CHRISTMAS" COMURA 90’ x 20.” translucent viscon. 


Poinsettia Comura in 5 rich Christmas colors. . $6.75 each Price each...$3.25; 
$33.00 per dozen. 





Cathedral Rose 


Window Comura 


Size 48” wide 

and 96” high. 

Screen processed 

in fourteen rich oil colors. 

Do a complete bank of 

windows inexpensively. 
Only, $18.75 each 


NEW... 
Modern 
Gothic 
Grille 
18 in. x 47 in. 
in White and 
Gleaming 
Gold. 
#5718 White 
$7.25 each 
$72.50 per doz. 
#5719 Gold 
Plated 
$9.85 each 


Courtesy of Kleinhans Buffalo, N.Y. yy $98.50 per doz. 
Clem Kieffer, Display Mgr. 


Writeon your } W. L. STENSGAARD 


ere ES POR PN IE NO ; 4 AND ASSOCIATES INC. 
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In this issue 


IMAGINATIVE DISPLAY ... The new frontier in bank promotion 
By Howard F. Harter 12 


The Franklin National Bank oj Long Island is one of the nation’s leaders in the field 
of bank display and its constant growth is proof of the value of the continuous, 
professionally directed program, 

Eaton’s Santa Claus Parade 
For 56 years, this Canadian department store chain has staged a pre-Christmas float 
spectacle. Here’s an idea of the planning and coordination involved in such a project. 


Display Sketchbook By Gerard Boucher 


Four pages of imaginative ideas jor Christmas window and interior displays within the 
scope of any display budget. 


Christmas 1960 around the world 


Continuing the special portfolio of Christmas window, interior and exterior displays 
begun in the September issue, we present 28 consecutive idea-packed pages and 
others scattered throughout the issue. 


| Dreamed of Christmas 


4A look at seven animated displays of The Myer Emporium, Melbourne, Australia. 


By Jim Kiley 


Modern Store Planning 


Is your store afflicted with “columnitus?” 


Christmas Eve in Kittenville By Myrtle Stewart 


Cat-people take over 1880 settings to attract record-breaking crowds to windows of 
Woodward & Lothrop, Washington, D.C. 


Projections 


By Jan U jlaki 


Vore Christmas display sketch ideas. 


NADI Newsgram By Gabriel M. Valenti 


By Trudy Berndt 


4nderson’s puts ‘body and soul’ into its year-round displays, but particularly at 
Christmas. 


THE RETAILER SPEAKS 


Give harmony to your windows 


By John W. Sheldon 


Along Avenues and Aisles By Norman F. Sansom 





ADDITIONAL FEATURES: 
Coming Up! 71 The Display Parade 
Display of the Month 92 











PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVE. ¢ GARFIELD 1-2050—1-2051 ¢ CINCINNATI 1, OHIO 
SECOND CLASS POSTAGE PAID AT CINCINNATI, OHIO 


THE COVER 


The Nativity scene was designed by 
Howard F. Harter, display manager for 
Franklin National Bank of Long Island, 
originally as one of 12 scenes of a 
diorama. It was recently adapted to the 
trailer-float, as shown, to tour bank 
branch offices and nearby communities. 
A challenging article by Mr. Harter 
begins on page 12. 


OUR NEXT ISSUE 


The future of display in the retailing 
revolution is the subject of a series of 
articles beginning in the forthcoming 
issue. It will search out the answers 
to the vital questions confronting dis- 
playmen and merchants in the face of 
increased competition for the consumer’s 
dollar. The series is being compiled 
through cooperation with National Cash 
Register Company, fixture designers 
and manufacturers, store planners and 
designers and individual stores who are 
meeting the challenge. A very effective 
article on display lighting will also be 
a highlight of this important issue .. . 
in the mails October 20. 


SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the United 
States and Canada. To foreign countries, $6.00 a 
year. Canadian and foreign orders payable in 
U.S. funds by International money order or New 
York bank draft. Single copies 60 cents. Send 
all subscription orders direct to the publication 
office at Cincinnati. Changes of address must be 
reported at least two weeks in advance of 
effective date, otherwise missed copies cannot be 
supplied. Entered as second class matter Sep- 
tember 20, 1922, at postoffice at Cincinnati, Ohio, 
under act of March 3, 1879. 


EXECUTIVE STAFF 
H. C. Menefee, President 
Nathan Silverblatt, Manager 
Paul T. Knapp, Editor 
R. James Shriver, Advertising Manager 
H. Glenn Reed, Circulation Manager 
Richard Link, Production Manager 


Eastern Office 


Homer Guck, 156 Fifth Ave., New York 
10, N. Y. Phone CHelsea 2-3714. 


Western Office 


Joseph Mervish, 6716 Gentry Ave., North 
Hollywood, Calif. Phone TRiangle 7-7556. 


Member 


National 
Association of 
Display Industries 


Associated Audit 
Business Bureau of 
Publications, Inc. Circulation 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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The adolescent population is increasing at an astounding rate. And the kids are fussy about clothes. Now Mary 
Brosnan gives them status, holds up the mirror of fashion, sculptures them to perfection in a matchless series of new mannequins for 
future delivery. These appealing figures wear young clothes the way every kid in the crowd wants clothes to look on her and on him. When 
you need mannequins —tots, teens or senior citizens—contact display headquarters, world’s largest producers of quality mannequins. 
D. G. WILLIAMS INC., Ralph W. Adler, president, 498 Seventh Avenue, New York 18 * Mary Brosnan Mannequins, Town & 
Country Mannequins,Patina forms, ingenious displayers, racks, fixtures, imaginative novelties. 
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FEATURING 


Display Ideas and Items Galore 


PLUS 
Cafes ... Contests ... Confetti 
MARKET IN MARDI GRAS SETTINGS 
W I fF K DECEMBER 10-14 — N. Y. TRADE SHOW BLDG. 
Make Plans NOW to attend 
NATIONAL ASSOCIATION OF DISPLAY INDUSTRIES 


Executive Offices: Hotel Governor Clinton, New York |, N. Y. 





























a completely flexible 

system for converting 

space into attractive displays 
éombined with storage—for 
shops, salesrooms, museums, 
offices, windows and other 
display applications 





OMNI is the original modular space- 
making system that combines all of the 
essential features of good interior dis- 
play. OMNI is attractive and structural- 
ly strong. OMNI is completely portable 
and will not mar ceilings, floors and 
walls. OMNI requires no special skills 
or tools to install. Write today for 
our brochure telling how you can 
build your own professional display. 


TO: Structural Products, Inc. Display Department 
Charlotte, Michigan Dept. DW 10 


Gentlemen: Please send free display brochure. 
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by ART R. COHEN C 


*METALLIC FOIL PAPERS & RIBBONS 


Bright Silver, Satin Silver, Bright Gold, Satin Gold, Red, Midnite Blue, Cerise, 
Ice Pink, Emerald Green, Chartreuse, Rose Pink, Bermuda Blue, Satin Aqua. 
24 ft. x 26” $1.50 rol! 100 ft. x 26” .....§$5.50 roll 
300 ft. x 26” $15.00 roll 
*Write for free sample booklet, including fancy patterns. 


SATIN RIBBONS METALLIC NON-TARNISH 
(All C > ) 100 yd. roll 1000 yds. 
0 -_ ” z Py ; ay TINSEL RIBBON 


3—3¥e” 50 yd...... $1.75 roll 
50 yd... .. 2.50 roll 
> rd. ; 2.00 roll 
50 yd. roll 1000 yds. ya DY ro 
50 7.50 , 2 20 yd. . 2.80 roll 
3.75 67.50 . 34” 20 yd...... . 4.25 roll 


GIANT BALSAM TREES 


Ideal for outdoor or indoor use. Heavily branched 
and easily assembled. Each tree flameproof, 
weatherproof and sunfast. 


SANTA SUITS 


Suits are full cut, rich Christmas red, extra deep pile 
plush with white plush trim. Red floppy hat trimmed 
a a ‘ with white plush band and pom-pom. White plush 
Two-tone . — i : belt with brass buckle. Shiny black leather-like leg- 
metallic Ss aa : gings trimmed with white plush. Suit is completely 
a ‘ lined. Large size only. 
-GWreen 1 — , : 

Seeen ar wares mtue-Gee ; De Luxe outfit, complete $55.00 
$ 48.00 $ 72.00 , t Standard plush, unlined 24.50 
90.00 135.00 ; : Flannel suit with plush trim 12.50 
110.00 165.00 r White wool wig and beard set 3.75 
150.00 225.00 J Saran wig and beard set ; 10.50 
200.00 300.00 | i 100% Nylon wig and beard set 19.50 


METALLIC GOLD OR SILVER 
ROPE AND TASSELS 


Beautiful Metallic Threads give a soft 


GLASS FIBRE CLOTH and luxurious draping effect to these 


tassels and roping. Excellent for tie 
Soft and pliable for puffing and draping. 100% backs on drapes or almost any rich or 
fireproof, 40” wide. In white, light blue, pink, char- unusual dramatic effect. 


reuse, re0, Sins, yellow, green. 1” Dia. Metallic Rope—Gold or 
10 yd. package... .$3.75 50 yd. package...$17.50 Silver (48 yds. to hank)..$1.00 yd. 


%” Dia. Metallic Rope—Gold or 
Silver (48 yds. to hark).. .60 yd. 
SPUN GLASS ANGEL HAIR 12” Metallic Tassel—1” Bore— PLASTIC CRYSTAL PRISMS 


100% fireproof in White, Light Blue, Pink, Char- Gold or Silver... 3.75 ea. . ' , 
on os tee Waliee. call Sek , 6” Metallic Tassel—4” Bore— Full round, ideal for tree decorations—elegant effects. 
: : . : Gold or Silver 2.75 ea. 3” 80.60 ear 8 
White Colors 3” Metallic Rosette—Gold or : P 


2 lb. box Sal $ 2.50 $ 3.50 Silver 2.50 ea. F ses . 6.00 per 100 


10 Ib. box.. 1 Juppene ee 15.50 2” Metallic Rosette—Gold 1.75 ea (Minimum order of 100) 


QUANTITY 
MAIL ORDERS PRICES 
FILLED PROMPTLY 


PEARL O8 GOLD METALLIC ART R. COH EN CO. 


Heavy plastic bead chain, elegant in appearance, 


ideal for tree trimming. Will enhance any display. 810 PENN AVE ad PITTSBURGH PA 
. rd oa 


Pearl 10 mm........ 75 yd. 
Metallic gold ER ame fl 


(Minimum order — 5 als 
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BOOK 
ON DISPLAY 


DYNAMIC DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


e 268 Pages 


e More than 600 illustrations 
e Size 9 x 12 inches 


e Cloth bound 


e Now in third edition 
e Contains everything about Display 


—YOU MUST HAVE A COPY 
...to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 


or using displays 


PARTIAL LIST 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

Howto Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


OF CONTENTS 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 

Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


PRICE +10 POSTPAID 


immediate Delivery! 


Order Your Copy NOW! 
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Endorsed 
by the country's 
foremost display directors. 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete treatment 
of modern display technique and practice. The student will find it a 
sure guide to display techniques and a real help toward steady 
improvement and perfection in his work. For the experienced and 
professional displayman it is rich in display ideas and an invaluable 
reference work — in fact, a display library in itself. Retailers, both 
large and small, will find it a positive guide to good selling displays. 
The author draws freely on his wide experience to explain each facet 
of retail display and shows by photographs and sketches the practical 
application of display techniques for modern displays that sell. 
Display problems and their solutions are explained in detail. It gives 
display a scientific background to make the medium of display more 
powerful and effective. Study the partial list of contents and you will 
realize that this is a book you MUST have. Its value to you cannot 
be measured by its reasonable cost. 


§& DISPLAY WORLD, Cincinnati 1, Ohio 


[] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 


[}] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $14.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders except Canada $1.00 additional.) 


NAME 
s STREET 
‘ CITY 








ZONE STATE 








DISPLAY WORLD 





FOR LIGHTWEIGHT TACKING + FOR ALL-PURPOSE TACKING » FOR 34” CROWN TACKING 


MODEL T-2 MODEL 1-3 MODEL T-6 


Compact, versatile, easy-to-use model 
with flush jaws for close-quarters tacking. 
Drives tacks narrow as %” wide. Holds 
strip of 140 tacks. 


5 STAPLE LENGTHS 
23TP 24TP 25TP 26TP 28TP 


nn fl [| 


%e" %" He" %" 


Heavy duty, general-use model. ‘‘Take- 
up jaw’’ snaps open for quick inspection 
and cleaning. Holds strip of 140 tacks... 
extra handy with Hansen Vest-Kit. 


4 STAPLE LENGTHS 
32 32% 33 34 


Newest Hansen Tacker drives %” crown 
tacks in four lengths from ‘%" to %’. 
Features quick opening front and flush 
jaw for close quarters tacking. 


4 STAPLE LENGTHS 
63 64 65 


ITI OM] 


y" 4," y,”" y%," 


He" “" He” %" 


WRITE TODAY for illustrated Hansen Tacker Catalog. 


A.L. HANSEN MF6. CO. 


VCitivserg, 961 


5041 Ravenswood Avenue « Chicago 40, Illinois 





EATON 


Rofabric 


Gomes Ine: 


10 HIBH:-FASHION. 


COLORS! 


COCOA 
RUSSET ORANGE © SPANISH GOLD 
WEDGEWOOD © RHODAMINE RED 
AMETHYST 
GREEN APPLE © NATURAL 
BLACK JET 
PINK CLOVER 


Textured, tufted Rafabric is a 
new dimension in visual mer- 
chandising. Can be sewed, cut, 
stapled, used indoors or out. 
Flameproof. Will dramatize 
every display — from Christmas 
and Easter through summer and 
fall. Send for free samples now! 


Makers of 
Famous "Velvety” GRASS 


EL ASICON srotners corr 


HMAMBURG. NEW YORK 


we's - 2020 


MAIL HANDY COUPON BELOW! 
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EATON BROTHERS CORP., Display Division, 


Hamburg, N. Y. 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 








The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 


years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET ¥ LONG ISLAND CITY I, NEW YORK 
EXeter 2-3890 
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NEW! mutty-pty 
SHELF DISPLAYERS 
EXTENDA-GRILLE 


and 


XMAS TREE SETS 


MULTY-PLY SHELF 
DISPLAYERS 


Versatile, inexpensive plywood 
shelf with legs in a smart oval or 
heart shape. Made of 3/16" 
thick, 2 sides sanded plywood, 
each measures 10%" x 11%" 
Multy-Ply Shelves may be used in 
numerous positions .. . flat, stand- 
ing, hanging from ceiling or wall, 
or suspended to form mobiles. 
The ideal way to display GLOVES, 
SHOES, HOSIERY, JEWELRY, 
COSMETICS, BOTTLED GOODS, 
ALL SMALL ITEMS .. . tor show 
window, showcase, or counter-top. 
Special sizes and shapes available in 
quantiy orders. Send us your sketch 
and /or measurements. 

Shipped flat and unpainted, can be 
assmbled in a variety of ways in sec- 
onds without nails, glue or screws. 
Can be hand or spray painted. 75c 
each, list. 

For factory painting—red, white, gold, 
black or natural—add 65¢ each. 

MINIMUM ORDER 2 DOZEN 
Special quantity discounts available 
Trade-marked, copyright, pat app. for. 
Write for full details and samples. 
Instantly diasassembled for flat stor- 
age and future use. 


EXTENDA-GRILLE Add a Strip—Make your own 


Amazingly versatile ready-to-paint 
Extenda-Grille cut-outs come in strips— 
so adjustable you can attach strip upon 
strip vertically or horizontally to create 
display effects. For example: frame oa 
window and leave center open; use as 
valances, screens, gates, wall and ceiling 
treatments, bars, pyramids, triangles, 
backgrounds for signs; to partition de- 
partments; to arrange interesting room 
backgrounds. 

1/8" thick: 90c per strip (For $13.50 you 

t 16.9 sq. ft.) 

16°" thick: — per strip (For $15 you 


get 16.9 sq. ff. 
MINIMUM ORDER 15 STRIPS 


(15 strips equal approx. 17 sq. ft.) 


= 











XMAS TREE SETS 


Use in every department from Xmas baubles to 
high priced jewelry to baby things! Each Philip- 
pine mahogany plywood set consists of 3 full 
round trees: ! tree 233%4"' x 35%"', and 2 trees, 
8"' x 13'//7,"". Ships flat, stores flat. No assembly, 
no glue, no nails! Unpainted $8.00 set 
Add for painting $6.00 per set 
(Colors: Red, Green, White, Gold. All with 
Gold edges. One half of each tree in set can 
be one color: other side of each tree in set can 
be another color.) 





DEALERS AND DISTRIBUTORS WANTED 
BROCHURES AVAILABLE 


Grille! 
Each strip 57/8" x 457/e" 


‘6 : ” 
beautiful Pby- Guill panels for 
* window displays * interior backgrounds + case units 
* departmenial dividers - luminous ceilings and walls 
In 11 distinctive filigree patterns, with or without plastic backing 
or sandwich. You can order knock-down as well as complete units 
ready for custom installation. We also have “Ply-Grille’’ Foldoors, 


shutters, and all kinds of transparent and translucent installations. 
Also a complete line of folding screens. Select your pattern. 


UNFRAMED GRILLES, Birch or Philippine Mahogany 


Order. Single Single Double Triple : 

Size by — 2 te Thick Supply us with the meas- 

Number Grille Sizes Thick Thick "urements you wish and 
# iS. x 23//, ‘ 2.60 ; 8.00 we will quote you on a 
#4 5! 48 ‘ . . 15.50 factory prepared do-it- 
#6 25.00 yourself package or a 

20.40 ‘factory constructed unit, 

31.590 painted or unpainted. 


HEAVY FRAMES %" x 


-_ ; . j J te He ‘e 
grooved to receive '/", 3/16", '/ ne Patterns 107, 108 and 


thick grilles. 109 available only in 
Sizes 17% x 741%, $4.00 each frame 15” x 234" ey 
Sizes 17% x 98 $6.50 each frame 
Sizes 17% x 12314 $8.00 each frame 


MOULDINGS AVAILABLE — OPEN STOCK 
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rebh tober: Comment 


1- 


Displaymen as well as the display industry should find a great 
deal of inspiration and challenge in the article on display as it is 
being accomplished by the Franklin National Bank of Long Island. 


The field of bank display is virtually wide open for development 
but it is going to take a tremendous job of salesmanship. The tradi- 
tional conservatism of bank management must be overcomes; and this can 
be done only by displaymen-businessmen who know how to sell themselves 
as competent administrators and executives as well as proficient 
display professionals. 


| You have only to examine the illustrations contained in the 
article published here to realize that bank display, when handled 
properly, is not a two-bit operation. The substantial budgetary allo- 
cations necessary to do an adequate display job preclude that the 
compensation for the displayman, whether acting in a freelance status 
or on full-time basis, will be on a level with or perhaps higher than 
comparable retail display positions. But you will have to make your 
own opportunity; it won't come to you on its own. 


Many displaymen will recall how, during World War II and the 
Korean War, display contributed a great deal of space to boosting War 
Bond drives, scrap metal and paper drives and other patriotic and 
educational campaigns. The tremendous impact of these displays won for 
the profession many commendations. 


In recent months, we have been corresponding with C. H. Andrews, 
a designer and manufacturer of display equipment in Wellington, New 
Zealand. He asks the question: Why not international, national and 
state awards in each country for the best displays fostering inter- 
national understanding. He suggests that this could be handled through 
the United Nations. 


As result of his efforts, success has been quite prompt. We now 
hear that his suggestion of an international poster contest has been 
accepted and initiated. Complete rules for the competition will be 
published in the next issue. 


Once the winning posters have been reproduced for distribution, 
it will be a simple matter to foster additional competition for use of 
the posters in United Nations Day displays or for other occasions. 


DISPLAY WORLD is most happy to cooperate in this worthwhile 
venture. I'm sure retailers and institutions will back this movement 
with the zeal and enthusiasm expressed during wartime years. In 
actuality, there is just as much at stake now as then. Your thoughts 
on this subject will also be appreciated, all of which will be con- 
solidated for presentation to the United Nations in support of "Displays 
for Peace." 

Cordially yours, 


cpl 





p f PR 7 i) ** LIGHTING SERVICES, Inc. 


* UL approved 200 Watt PAR lamp 
adapter. Permits the use of 200 
Watt PAR46 side prong lamp into 


any standard screw-base lamp 


holder. 


FEATURES 


(1) ECONOMY ... 


no need for costly fixtures 


(2) SIMPLICITY 


easy to handle and maintain 


(3) COMPLETE LINE OF 
ACCESSORIES 


(shown below) 


Write for Our Complete Display 
Lighting Catalogue. 
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PAT. PENDING 


E200 PARAD—with AH46 accessory E200 PARAD—with AH46 accessory E200 PARAD—with AH46 accessory 
holder and F46 color filter in position. holder, F46 color filter and L46 egg holder, F46 color filter and H46 hood 
crate louvre in position. extender in position. 
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IMAGINATIVE 
DISPLAY... 


The new frontier 


in bank promotion 


By HOWARD F. HARTER, Display Manager 
The Franklin National Bank of Long Island 
Mineola, L. I.. New York 


A potent force creating good will 
and stimulating business for one 
of the nation’s largest banks has 
been a continuous, professionally 


directed display program. 


fee Franklin National Bank has sought 
to reach the people in the communities 
it serves. The bank first opened its doors 
in November of 1926 in Franklin Square 
with only $50,000 in capital in a rented store 
building. A store front window even then 
contained a modest display. 

Today the Franklin National Bank is the 
34th largest in the nation with resources in 
excess of $800 million. It has the highest 
earning on a percentage of capital funds of 
any bank in the nation — 21.1 per cent. It 
now has 46 branch offices throughout Long 
Island and will soon be operating in New 
York City. It is still growing. 

Display is becoming recognized as a new 
frontier in bank promotion. The Franklin 
National Bank of Long Island, however, for 
years has been making effective use of dis- 
play to take the mystery out of banking and 
to make friends. 

The response of the public to display has 
been apparent in thousands of letters, tele- 
phone calls and personal visits of people to 


TO COMMEMORATE the 20th anniversary of 
Roosevelt Raceway, a Franklin National lobby 
display (top left) demonstrated the importance 
of the racetrack to the local and state economy. 
This was dramatically portrayed by a huge chest 
seemingly filled with coins. 


DON’T MISS THAT BOAT was the suggestion 
made to bank patrons as they scrutinized a dis- 
play of boats and boating accessories (left center) 
in the bank lobby. A local dealer was happy to 
loan his merchandise for this purpose. 


FRANKLIN NATIONAL’s display department 
also is kept busy with creating floats for the 
many parades in which the bank participates, an 
example of which is shown at bottom left. 


DISPLAY WORLD 








the bank. They have rewarded us with their 
patronage, which has been most gratifying. 
But a strong feeling of good will has been 
developed perhaps best exemplified by the 
public response to our annual Christmas 
season displays. 

The Diorama of the Nativity was one of rE eS 
the most successful displays presented by PEL eatat 
Franklin National. It consisted of 12 scenes fae 
with life-size figures and, after three months 
of research and six months of construction, 
was installed in the bank lobby. More than 
30,000 people viewed the display. 
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Diorama Adapted to Float 

This year the Diorama display has been 
adapted to a trailer-type float complete with 
colorful weather-proof draperies, dramatic 


ABOUT THE FRONT COVER 


The Nativity display on the front cover 
of this issue is one of the most success- 
ful displays of the Franklin National 
Bank of Long Island. 

The life-like appearance of the full size 
figures are obtained by shaping wire 
figures and covering them with a solution 
which hardens into the desired contours. 

When the twelve scenes of the diorama 
were first shown, over 30,000 people 
viewed them. 

It was first set up in the bank’s lobby 
due to the need for space, but one unit 
has since been adapted to a trailer float, 
complete with canvas, draw drapes, dra- 
matic lighting, and additional scenic 
background. 





ATURE RAPALA PT AAR aS 
lighting and a scenic background. It has 
high fidelity sound components for beautiful 
music. The float is steel supported and has 
tandem wheels for mobility. It will be taken 
to several of the larger branch offices and 
their communities during the holiday season. 

Traditionally, banks have been cold, 
mysterious, forbidding, with iron bars and 
marble places which people enter with trepi- 
dation and awe — like mausoleums, for- 
tresses or courthouses. Uniformed guards 
scrutinize each customer; marble floors are 


(Please turn to page 82) 


FINANCING of home improvements as well as 
new construction is an important function of the 
bank’s loan department and displays such as the 
one at top right showing model homes contribute 
directly to the creation of new loan business. 


A PIPER CUB was brought right into the bank 
lobby to encourage patrons to learn to fly on the 
installment plan (right center); and it was quite 
successful for both the firm that loaned the 
plane and the bank. 


DEMONSTRATION displays are always success- 
ful at attracting onlookers. In this case, bottom 
right, a local women’s group showed their pro- 
ficiency at making and decorating ceramics. This 
not only pleased the lady participants but helped 
promote the local supplier of ceramic materials. 
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“Santa's Parade of the Storyland Alphabet” was the 
theme of the 56th annual pre-Christmas spectacle 
conducted at Toronto by the Canadian department 
store chain. Thirty floats, ten bands and hundreds 


of student marchers 


participated. 


Monumental 


advance planning and coordination is necessary to 


assure success. 


| <a RY fall, throughout some 70 Metro 


Toronto and District Secondary Schools 
close to 700 students apply for positions in 
the annual Eaton’s Santa Claus Parade, one 
of Toronto's biggest pre-Christmas specta- 
cles, being held this vear on November 19. 

Selection of the army of volunteers is co- 
ordinated by Eaton’s Public Relations De- 
partment under the leadership of Director 
J]. A. Brockie who has master-minded the 
Parade for the last 32 years. Members of 
the department work closely with the Com- 
pany'’s appointed representatives — Eaton’s 
Junior Councillors and Junior Executives— 
at each school who in turn the 10 
delegated to march in the 


choose 
boys and girls 
Parade. 

Year after year in the Parade’s 56 year 
history, more students than can be accom- 
modated anxious for the honour — offer 
their services. 

On each student is indexed 
according to height, weight and other sta- 
tistics in order to facilitate fitting of cos- 
tumes. (The costumes are cut to standard 
sizes so that the wearer’s measurements must 


contorm almost exactly). 


acceptance, 


The cards are sorted and the applicants 
assigned to each of the sections into which 
the Parade is divided. Duplicate copies are 
sent to the costume room where they are 
then matched with corresponding costume 
size and held in readiness for Parade day. 

Spare marchers are kept in reserve in the 
event some students fail to appear because 
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THEME 


OF EATON’S 56th annual Santa Claus Parade held in 


Toronto last November 19 was “Santa’s Parade of the Storyland 


Alphabet.” 


Four trumpeters dressed in purple and gold flank a 


giant open book with a beautiful storybook lady wearing red and 
gold standing in the center. 


CANADA’S OWN Royal Canadian Mounted Police — in miniature — 
were among the features in the parade. 


of sickness, lateness or for other reasons. 
(They must check in an hour and a half 
before Parade time.) With 15 sections or- 
ganized for the 1960 Parade at least 60 male 
and female marchers will be standing by on 
the morning of November 19. 

As Eaton Councillors and Executives at 
the schools change every year, the same 
marchers seldom participate more than one 
year. 

Teachers, too, take part in the Santa Claus 
Parade. Schools are polled by the Store’s 
Public Relations officials until a minimum 
of 30 are recruited. The teachers act as 
section marshals, responsible for positioning 
and supervising paraders. 

To imsure proper co-ordination of all 
Parade activities marshals are briefed by 
Mr. Brockie about a week before the Parade. 
Marchers, on the other hand, once they have 


been registered, have no contact with the 
Parade until they report for duty. 

Aiding the marshals, and contributing to 
the smooth running operation synonymous 
with every Parade, are the officers and men 
of the Metropolitan Toronto Police De- 
partment. 

After agreement with Eaton’s on _ the 
Parade route, steps are taken by the police 
to ensure that all thoroughfares are kept 
clear of traffic and other obstructions 
throughout the Parade. Police escorts are 
arranged for the floats moving from the 
Eaton Service Building on Highway 400 to 
the marshalling area soon after midnight on 
the eve of the Parade, and also for the cars 
of Eaton Parade officials. 

A special motorcycle detail surreptitiously 
whisks Santa Claus from his dressing room 
to his waiting float. And following the 


DISPLAY WORLD 











” 


A GIANT YELLOW and gold goose and Mother Goose herself astride 
The theme of the float is “R” 


one of 26 major floats representing letters of the 


her back make up this colorful float. 
for “Rhymes,” 


alphabet. 


FOUR KNIGHTS of the Round Table and Good King Arthur riding 


forth from his castle was the subject of one of the main floats. 


Parade, most of the floats, again with the 
assistance of the police, are returned to 
Eaton’s warehouse while some are escorted 
to a nearby railway siding where they are 
loaded on flatcars bound for Montreal and 
another EATON SANTA CLAUS PARADE. 

Dressing room facilities for the hundreds 
of marchers are made available by Churches 
close to the Parade marshalling point. The 
students change into their costume at these 
locations around 7 a.m., depositing their 
outer garments with Eaton checkers who 
later take the clothing to dressing rooms at 
the end of the six-mile Parade route. 

They then proceed to the make-up de- 
partment or claim papier mache heads and 
report to the section marshals positioned 
outside. Marchers are lined up and floats 
manned a few minutes before 8:30 a.m., the 
start of the Parade. 
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PUNKINHEAD, the lovable brown bear, symbol of Eaton’s of Canada 
Toyland, was also one of the major floats. 
and hundreds of student marchers took part. 


Some 30 floats, 10 bands 


Punkinhead is shown 


arriving at Eaton’s Main Store, the end of the six-mile route. 


“E” STANDS FOR EASTERTIME as this float depicts the Easter 


bunny adding the finishing touches to a giant Easter egg, and three 


happy ducks whirling around the Maypole. 


Paraders, greeters (who shake hands and 
exchange greetings with the _ spectators) 
float attendants, bandsmen and police all 
enter into the spirit of the Santa Claus 
Parade. Particular attention is paid to 
children from orphanages and from the 


SOTA... LAL 


Photos and text courtesy Authenticated News, 


New York City 


Home for Incurables who are provided with 
special viewing accommodations on the side- 
lines, and to the young inmates of the Sick 
Children’s Hospital on the University Ave- 
nue segment of the Parade route. 

Depending mostly on the weather, there 


are few if any casualties among the par- 
ticipants, but just in case, a doctor and 
nurse and members of the St. John Ambu- 
lance Corps attend each Parade. 

Mechanical breakdowns too are rare, and 
none is permitted to hold up the Parade. 
The disabled float is immediately hauled to 
the side of the road and picked up later in 
the day. 

The Parade disbands shortly after 10 a.m. 
in the vicinity of Eaton’s main store. The 
Paraders then turn in their outfits, change 
back to street clothes, and sit down to enjoy 
coffee and hot chocolate at the Eaton garage 
on Bay Street. 

Santa Claus, meanwhile, is enthroned in 
Toyland on the 5th Floor where he will 
conduct his Royal Court daily until Christ- 
mas Eve. And another Eaton’s Santa Claus 
Parade is written into the record book. 
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Do-it-yourself Christmas Panel. . . 


e@ Use these decorative panels as backgrounds for your window 
displays, interior ledges, walls, etc. 

e Basic “canvas” is %-inch plywood or hardboard covered with 
with felt, velveteen or some other material that will adhere 
smoothly to the wood. You can even use translucent plastic 
sheeting and illuminate it from the rear with fluorescent tubes. 

e Your art materials are various sizes of beans gilded with the 
various spray metallic finishes, vermicelli, ornamental uphol- 
sterers’ nails, twine or any other material that can be glued to 
the basic panels over the original outline drawing. 

e Unique panels of this sort can be made from candy jelly beans, 
etc., for use in the toy department. 
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Ls Fd A Clever Christmas Mobile . . . 


| e@ Suspend a square sheet of plywood having a round circle 


he cut in the center. Of course, it is painted or covered 








with some attractive surface. 


e Through the circle, suspend candy canes, snow flakes or 
| whatever Christmas decorations are at hand. 
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e Use this as a focal point of interior store decorations. 
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Kiosk of Holiday Fashions... 


e For an island position at the entrance to your 
women’s fashions department and perhaps others. 

e This fancy six-sided colorful tent-like setting pro- 
vides a niche for six mannequins to display evening 
gowns or other fashion apparel. 

e Use satin-finish fabrics as the tent top. Back- 
grounds for each mannequin can be different colors 
of translucent plastic to complement each garment. 
Illuminate it from the center as well as each 
mannequin with spotlights appropriately. 

e Mount the entire display on a large turntable if 
you really want something that will attract more 
than usual attention. 
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More Suspended Interior Decorations . . . 





e Large suspension units are made by covering square wood frames 
with various decorative fabrics and papers and hanging them 
throughout the store interior. 

e From the center of each unit suspend an angel, elf or other 
Christmas figure in the position of flying. 

e It is not necessary for all of the units to be level throughout the 
store — why not experiment with various levels. 





























A Reindeer Displayer .. . 


e Turn the antlers of your cutout reindeer into displayers according 
to this sketch. The deer should be of comparable quality to the 
calibre of gifts displayed on the antlers. 

@ Spell out Merry Christmas on balloons suspended across the 
ceiling at window front. 

e Scatter some artificial snow on the floor along with other gift 
suggestions. 








Christmas Cutouts... 


e The Christmas tree in a snowy mountain scene is on the window 
back wall. 

elt is seen through square panels of wood or plastic in which 
Christmas ornaments have been cut out. These are suspended 
at various levels. 


e Winter sports clothing and equipment is displayed in front. 








An Idea Realized... 


e@ Christmas tree is covered with grass-flocked paper and candles 
covered with snow-flocked paper. 

e Behind the tree is a panel of textured hardboard in contrast to 
the tree in color and shape. 

e This display was for La Niche, Paris. 
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Gifts of Candy for Everyone... 





e Promote the idea that candy is one gift that will make everyone happy and 
your store has it already gift wrapped for the customer to deliver to the 
recipient. 





e Boys, girls, women and men are symbolized by the line drawings around the 
upper perimeter of the window; each carries a box of candy. 


e At left, boxes of candy tumble to the floor, showing variety of candies and 
giftwraps. 














e Three huge cones of cardboard or even sheet metal contain a generous 
assortment of boxed candies. 


e@ Loose candies are sprinkled on the floor — or perhaps a sheet of the foil 
wrappings for the candy before it is cut into individual squares. 
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For the Traditional Theme... 


e A winter scene is made in relief from foam plastic on the inside 
of a huge suspended half-round ornament made of plaster. 

e Shelves for special houseware gifts are covered with felt or 
velvet with hanging tassels. 

e Window background is a sheet of galvanized fencing sprayed 
with a metallic finish or lightly with white flock and to which 
some cutout trees are attached. 





Make Your Own Huge Wire Ornaments... 


e Take two metal bracelets about four inches in diameter. Drill %¢-inch 
hoes around the bracelet at regular intervals making certain that each 
hole has another hole directly opposite — eight holes is usually maximum 
for an ordinary arm bracelet. 

e Insert 44-inch wire into the holes of the bracelet as indicated so that the 
bracelets end up at top and bottom of the wire ornament. Spot weld the 
junctions if the ornaments are wanted permanently. 


@ One wire ornament is used here as a foil for a carpet display with a male 
and feminine hand reaching toward it from behind a covered panel. 











What. No Chimney’??? 


e With many modern homes not having fireplaces or chimneys of even 
reasonable proportions, perhaps it is time we invented a new way for 
Santa to make his entrance and exit — perhaps he just passes mystically 
through the wall. 

e Paint Santa’s silhouette on the back wall as if leaving and put the toys 
on the floor in front of a small fireplace. 

e Be rather vague about the whole thing and see what comment you get. 


DISPLAY WORLD 





Cutout Ornaments Are the Rage! 


e For those large appliance displays, make some huge cutout 
ornaments and flock them in several colors and sprinkle 
them with glitter and small imitation pearls. 


e Have a mannequin stand so as to be framed in the center 
of the largest ornament. 

@ Spell out Merry Christmas accordion fold fashion across 
the window floor at front. 
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Christmas Peepshow 


@ Always successful as a 
crowd stopper is the win- 
dow which exploits the 
shoppers’ natural inquisi- 
tive instinct. 


Another Idea Realized. . . 


@ The display unit is inspired by Pompeian frescoes. Roof is 
plywood supported by dowels. Turntable is hidden in base and z oe 
crystalware revolves on it. Form a Christmas tree out- 

, , line on the window wi 

@ Decorative accessories are of heavy cardboard. Overlays give black oe = 4 sn 

' stic : " 
dimension to holly leaves at top of roof. Snowflake is glittered. pant ap ca 


- ; the tree ope cov 
Fern is cut from metal foil and appliqued to irregular outlined ae we Seige preg nies ~ 
cardboard. ainder e glass wi 


dark red transparent gella- 
tin or red skrim. 

Put your gifts in the win- 
dow against a green back- 
ground emphasized by green 
floods and white spots. 
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(Part Two) 


Portfolio of outstanding 


window, exterior and 
interior displays 


of the past season 


DESERVING CREDIT for attracting a large percentage 
of shoppers to the downtown Miami area last Christmas 
where the exceptional window displays and sparkling in- 
terior of Richards department store, where R. M. Halcrow 
directs display. At top is the main floor trim featuring 
wire angels hung from columns with banners reading: 
“Hark the Herald Angels Sing.” Their bodies were of 
blue silk; wings, of white silk with gold snowflakes 
appliqued to them. Suspended from the ceiling were two 
gross of gold stars. Angels were connected by gold 
feather garland. A very effective puppet show was ac- 
complished entirely by the display department (second 
photo from top). Main superstructure was made from 
composition board braced by 1 by 2s. Individual panels 
were cut and painted in shop before erection in window. 
Stained glass effects were achieved by using special paints 
on acetate and simulating leading with composition board 
strips. The marionettes were supplied by a local pup- 
peteer. The two side openings each had a monk swinging 
up and down on a bell cord. The choir boys looked like 
they were singing the Christmas song “O Holy Night,” 
and when they came to the part “fall on your knees” the 
puppets knelt and the church doors opened to reveal a 
pair of angels in flight. The music was piped to the side- 
walk. A background panel 4 by 8 feet with a tree cut- 
out was used as a displayer in the fashion windows, 
one of which is shown here (third from top). The cut- 
out had shelves added to it for gift suggestions. Win- 











dows had viscose, bee lights and ornaments as a frame. 
On-hand traditional Nativity figures were sprayed with 
phantom blue fluorescent paint and highlighted with black 
light in the scene at bottom. In front of the figures was 
a composition board cut-out in the shape of a cloud. 
It was further disguised by angel hair and bee lights. 
Background was all black. Figures were standing on a 
cut-out cloud with angel hair surrounding it. The mes- 
sage was hand-lettered on a treated paper made to look 
like actual parchment — this, according to Mr. Halcrow, 
being the most difficult task pertaining to the display. 





TRADITIONAL red, white and green predomi- 
nated in the window and interior displays of Wil- 
liam F. Gable Company, Altoona, Pa., with an extra 
splash of gold in the aisle-spanning arches and 
chandeliers of the interior. Display Director Clyde 
M. Querry spread gift suggestions plentifully 
throughout the windows, offering youthful fashions, 
organs, phonographs and other accessories in the 
corner window shown. 


SANTA’S WORKSHOP at Hess’s, Allentown, 
Pa., originally conceived for a one-week introduc- 
tory for Santa’s arrival at the store, proved such a 
terrifflic drawing card that it remained in place 
for six full weeks — and never failed to attract 
crowds, day and night, according to Robert 
Wessner, store planner, and Wolfgang Otto, display 
manager. The exterior portion of the display, 
simulating the log-cabin effect of a _ building, 
extended over two windows, some 30 feet long and 
12 feet high. The window interiors featured a 
workbench for a live Santa, a jack stove, shelves 
laden with toys, old-time clocks and an electric 
train on the floor. Two live dwarfs dressed as 
Santa’s helpers worked on toys and kept battery- 
operated toys in operation. 
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SANTA CLAUS arrived in style at the Arlington, Va., 
store of The S. Kann Sons Co. He swung down on a 
boom from the top of the store, talking to the children 
as he descended; then he went over to the large 
cone-shaped tree (shown at top) and lit the lights. 
The tree and platform are 40 feet tall. Three thousand 
people came to see the lighting of the tree. Santa 
also played a prominent role at the main store in 
downtown Washington, D. C. Charles A. Merrill, dis- 
play director over both stores, invited Santa to live in 
three of the main windows refurnished as a bedroom, 
blacksmith shop and kitchen, all of authentic Early 
American vintage. Just as the store opened or when- 
ever the crowd started to form the side curtains would 
be drawn and Santa would awaken (top right). The 
old-fashioned bedroom was done in antique walnut fur- 
niture and a brass bed. Then Santa would next appear 
dressed and at work in the blasksmith shop, an exact 
reproduction of a blacksmith shop that was torn down 
in Clifton Heights, Pa., to which some very old 
museum pieces were added. All of the old tools and 
anvil were antiques. Santa talked to the children and 
told them stories through a concealed microphone to 
loudspeakers outside as he worked in the shop. The 
kitchen at bottom right also contained authentic 
pieces of Early Americana. Santa had his lunch right 
in the window while talking to the kids. 
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e Christmas in California 


THE CAPTION, “Macy’s wide, wide world of 
gifts,” inspired the use of large highly decorated, 
simulated air-balloons, their baskets filled with 
gifts, to dominate the Christmas trim of the San 
Francisco store (left). Included with them in 
the windows were drifts of snow on the floor, blue 
spruce trees with clear lights against a blue 
taffeta back wall. The interior trim (bottom 
left) was also dominated by the balloons. They 
were suspended over chandeliers along the ceiling 
and were on ledges in the center of electrified 
candelabra of the same design as the chandeliers. 
The columns were appliqued with either a white 
and gold spattered shutter window with a half- 
round blue spruce tree centering it or Christmas 
posters on red and white satin ribbon centered 
by a gold foil rosette. 

The animated window (below) resembled a 
turn-of-the-century puppet theatre. Stylized fig- 
ures composed the audience with those on the 
floor revolving in between authentic puppet shows, 
which performed about every 30 minutes. James 
Stewart is the highly competent display director 
for the store. 
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IN A SERIES of fashion windows at Marston’s, San Diego, a sophisticated A PORTION of the interior Christmas trim of Haggarty’s, 

mood was incorporated into a traditional presentation of Christmas by com- Pasadena, along the staircase and second floor railing, was done 

posing the seasonal scenes on silk and draping them for the background. simply by swagging green garland. The natural architectural 

The white fabric carried the paintings in the traditional green and red. elegance of the structure with this accent transformed the mood 

Added impact was obtained by a red floor and the merchandise being all into a rich tone of traditional beauty. The crystal chandelier 

red, too. Roy Melton was display director at that time. suspended in the center of the scene is a stationary fixture. Alex 
Abram is display director. 














IN TRADITIONAL FEELING, the Christmas trim of Fedway, THE FURNITURE WINDOWS of May Co., Crenshaw, for Christmas had red 

Westwood, was dominated by Victorian-type chandeliers and walls with pink swags trimmed with white holly garland and wreaths for the 

sconces of brass and milk glass globes. Holly green garland background. White palms in an urn accented the left side, and a red felt- 

and wreaths and red velour backgrounds were used as accents covered table set to serve six was additionally decorated with pink ornaments 

by Display Director Don Lord. on red ribbon. This was centered by an exquisite crystal chandelier, which 
was suspended over it. Don Pape is in charge of display for the store. 
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UNUSUAL CHANDELIERS suspended from the ceiling highlighted 
the interior trim of Hinshaw, Arcadia. They were swagged with 
strands of red and gold beads. The bowls were filled with white 
ostrich plumes while starburst lights adorned the top of the candles 
and clear crystal prisms, the base. Russell Dohoo directs display. 


{4 MODERN TOUCH to Christmas was accomplished by Display 
Director Jack Prudhomme with blues, greens and purple accents at 
May Co., Valley. Against an olive green wall, gold branches, 
decorated with blue and green ornaments, were appliqued. Then 


white furniture predominated with purple accessories. 


THE LEDGE TRIM of May Co., Eastland, showed arches in an 
orange-red tone on the exterior and geld foil on the interior, and a 


white wrought iron finial on top of it. An electrified milk glass 


globe hung within immediately above a multicolored glass panel. 
Green bottle brush trees in traditional trim flanked each side. 
The columns carried the same feeling, with a milk glass globed 
sconce on a pecky cypress panel accented with mirrors and a green 


pine spray. Bill Snyder is in charge of display. 
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ALL WRAPPED and ready to go was this bright red Volkswagen as 
displayed by Ogner Bros. Volkswagen, Culver City, Calif., where 
Lloyd G. Constantine placed the car in a clear plastic box tied with 
red ribbon. Three huge candles with flickering flames, a waving 
Santa and 60 wrapped boxes in various sizes were seen by 
crowds through the simulated frosted windows. This was the first 
effort of Mr. Constantine at automotive display several years back. 
He now devotes a majority of his time and talents to this wide-open 
display field. (Read more about this in a forthcoming issue.) 








USING THE THEME, “Castle in the air,” the 
long stretch of Emporium windows along Market 
street in San Francisco floated with impressive 
castles. Using only pink and white, the beauti- 
fully designed and detailed castles gave a roman- 
tic mood to the toys and other gift suggestions 
that were on the floor below them. Bob Cain is 
in charge of display. 


“TREASURES OF CHRISTMAS”, provided the 
basis for the exclusive use of gold and silver leaf 
and colored jewels in designing the props creat- 
ing an awe-inspiring series of six windows at 
Gump's, San Francisco. Each presented a 
different bird perched in a tree, all different, each 
finished either in gold or silver leaf and accented 
with various colors of jewels. The birds were 
peacocks, roosters, pheasants, lyre-birds, doves 
and macaws. The trees were: Fig, with simu- 
lated amethysts for fruit; a jewel apple tree in 
blossom, with the apples gold with red jewels 
appliqued; pomegranate, the fruit gold with seeds 
of red stone, and a weeping willow with pearles- 
cent drops at each branch end. Various wind 
chimes and sounds of birds twittering was piped 
outdoors for added impact by Display Director 
Al Proom. 
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OFTEN OVERLOOKED during the Christmas sea- 
son is the bedding department, but not so at Barker 
Bros.. Los Angeles, where Frederick Bower and his 
display staff wrapped a huge mattress and box 
springs as a gift and propped it against the back wall 
in front of other suggestions for the home also tied 


with large ribbons. Tinsel garland was draped the 


entire width of the window front below eye level. 


THE CHRISTMAS WINDOWS of Capwell’s, 
Oakland, presented reproductions of music boxes 
complete in detail including simulated key to 
wind them and animated figures on top of them 
(top left). Piped music of recorded authentic 
music boxes, to which the figures on the boxes 
moved in rhythm, entertained the shoppers. A 
violet floor and pink background divided by white 
arches trimmed with gold edging and electrified 
sconces on the posts created a toyland flavor. The 
institutional window (top right) carried a very 
impressive Nativity scene. All of it done in blues 
and golds, the soft drape throughout the area 
created depth and a reverent mood with much 
impact. The interior Christmas trim (left) was 
all in gold and white heavily electrified. An 
angel on a white background and a five-arm electri- 
fied sconce at the base decorated the columns. 
The ledges carried an inverted type cone unit 
with four tiers of electrified arms surrounding it, 
simulating a Christmas tree image out of lights. 
Angels with horns poised at lips accented the 
base. White panels edged with gold with ap- 
pliqued images associated with Christmas deco- 
rated certain areas of the wall space to complete 
the trim. R. H. Spingola is head of the display 
department. 





A TRADITIONAL Early American theme was used throughout the interior by Charles 
Gallagher, display director for Lichtenstein’s, Corpus Christi, Texas, last Christmas. Life-size 
figures dressed or modeled in authentic costumes stood on ledges in traditional Christmas 
surroundings. Gift-wrapped packages were used abundantly. In contrast, the suburban 
branch store (not illustrated) sought a more elegant setting for its traditional theme, draping 
three-quarter figures in sumptuous satins of mint, gold and white. 


ONE OF A GROUP of 24 gift windows of McCurdy’s, Rochester, N. Y., is shown at right. 
Display Manager Charles Ellis used giant silk-screened Christmas cards in green and white on 
lacquered folding panels. Gold stars were at tips of branches and gold-framed shelves had 
glass supports. Top-most star had blinking lights. Gold foil starbursts were suspended in 
foreground. Focal point of McCurdy’s street floor decor was 
the 1l-foot diameter chandelier shown here. At the base of 
each white candle a burst of star lights sparkle against a blue- 
green foliage. The candles have inner-lighting with 75-watt 
bulbs in each base. Adjacent columns, not shown, were 
trimmed with white silk organdy angels suspended under a 
bracket covered with same foliage as chandelier. Other col- 
umns were enclosed in blue-green starbursts and white bee 


lights. 
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foot star graced the front of Elder & Johnston, 
Dayton, Ohio, last year. More than 2,000 25-watt 
bulbs on 31 strands of wiring completed the tree; 


{RAIN RIDE | A CHRISTMAS TREE of lights topped by a 12- 


OeT TICKETS HERE 


480 more bulbs went to light the star. It extended 
from ledge of second floor to llth floor. In the 
sportswear window shown, lanterns in frosted green 
and sleigh in shades of green stood out against a 
light blue background. Flocked tree was white, the 
same as the floor. Santa’s Toy Village was given 
an Alpine winter setting. Deer and dwarfs were 
in motion in front of flocked snow trees and other 
scenes. Train made a circle tour of area. Attend- 
ants were dressed as elves and photos were taken 
of children as they talked to Santa seated in a large 
chair in front of an Alpine chalet background. 


Everett W. Quintrell is display manager. 


AS EFFECTIVE BY DAY 
as by night was the outdoor 
decorations of Wanamaker’s, 
Westchester, Pa., where Vin- 
cent Caminiti directs dis- 
play. Although it is not 
clear in the black and white 
photo, the gold stars and 
gold lights on the trees and 
garland remained lit 
throughout the day and 
were quite breathtaking in 
effect. 
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AN ANSWER to the toyland space problem was solved by McWhirters, Brisbane, 
Australia. When there was not sufficient space in the store’s toy department for the 
type of Santa’s Wonderland desired, it was created on the roof, where space was 
bountiful. Shown below are four scenes taken on the rooftop. At top left the train 
leaves the station and enters Santa’s Magic Mountain the interior of which is filled 
with winter scenes. The train emerges from the mountain to take a circle tour of 


animal land containing caricatures of many animals in a natural habitat. Finally the 


train passes the far side of the Magic Mountain which is a huge iceberg upon which 
seals balance balls on their noses (bottom left) and returns to the station. At top 
right is the daytime view of the store front decorations which simulated a huge pin: 
organ topped by an angel flanked by two large candles. Three choir singers stood 
below on the domed marquee as carols were broadcast on loudspeakers. Display 
manager for the store is M. Laffey. 








THE CHRISTMAS STORY at Hochschild, Kohn & 
Co., Baltimore, was, “Christmas Carols.” In _ its 
entirety the interior, windows and outside trim were 
coordinated into this theme. Center of the first 
floor (shown here) was a wooden rustic bridge from 
one-ledge over the aisle to another ledge, snow and 
frost covered, with a group of four carol singers and 
a lighted lamp post on the bridge. On ten associated 
ledges were groups of two and three carol singers 
with trees, fences, lamp post, etc. Groups of their 
own Diane Gift Wrap boxes were used throughout. 
On columns and above elevator doors were candle 
brackets and the traditional green holly and red 
poinsettias. At rear of the first floor a lighted trough 
carried the copy in cut-out lettering “A Baltimore 
Custom a Gift from Hochschild, Kohn.” All in 
all it was an old-fashioned red and green Christmas 
in the Dickens period. Christmas windows at Hoch- 
schild, Kohn were a tie-in with the first floor interior 
and the outside trim. These consisted of a set of three 
large windows done in the Currier and Ives mode. 
One window contained carol singers; one window de- 





WINNER of the grand prize in 
the Coronet Magazine “Jewel- 
ers’ Gift Showcase” window 
display contest was the display 
at left by Riley’s Jewelers of 
Mission, Kan. It featured a 
large, life-like Santa suspended 
in cotton clouds. On each side 
a giant set of jeweler’s scales 
balanced from side to side. Sur- 
rounding the entire display was 
the merchandise and advertise- 
ments of jewelry advertisers in 
Coronet’s “Jeweler’s Gift Show- 
case.” 


picted the bringing of gifts to grand- 
mother’s house and a window of a 
couple arriving by horse and _ sled, 
shown here. All figures as well as back- 
ground sets were made to life-size scale. 
This was most effective because they 
were not doll size, and thus instilled a 
feeling of realism. The figures, horse 
and sled were made of papier maché. 
Clothing is made of fabrics. Background 
pieces are of wood and simulated glass. 
These were designed and painted for 
authenticity for the era. Real trees were 
used and lightly sprayed with snow. 
Snow banked the floor. The large sign 
is composition board, covered with 
taffeta and trimmed with lycopodium 
and white ribbon. The lettering was 
done in gold. A set of mirror balls was 
concealed in the ceiling; with pin 
points of light giving the impression of 
a light snow fall. Overall blue lighting 
prevailed. Christmas carols were played 
by tape recorder through speakers over 
each window. Christmas was a real 
tied-up package of the old-fashioned 
green and red. James F. Burnside is 
display director. 
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..a new standard of achievement in the art of fashion display 


Mayfair mannequins are styled of extremely durable fiberglass 
reinforced plastic. Superb finishes in soft flesh tints are 
highly resistant to chips and cracks. Hand painted facial decors nt 3 
are coordinated with latest style coiffures of rayon fibers. oh I¥ J 
Detachable rubber hands with open fingers accept gloves and ped | 
accessories. Ear lobes take earrings. All metal fittings are 
molded into plastic. , 
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M7019W—Ginger See back cover for 

: | additional Juniors 

dress size 9, M7018W— Misty Blonde \ and Junior Petites, 
shoe size OB inside spread for 


M7013W—Ginger 
D. M7022W—G olden Blonde 


Misses Mannequins 


E. M7021W—Chestnut Brown 
F. M7015W—Golden Blonde 


i/ternate millinery wigs also available. 


L.A. DARLING COMPANY 


Bronson, Michigan 








G. M7009W—Misty Blonde 


Hi. M7003W— Platinum Blonde 
mM7005W—Chestnut Brown 
J. M7008W—Strawberry Blonde 
K. M7010W—Golden Blonde 


- M7011W—Golden Blonde 





Dress Size 12, Shoe Size OB 


Mv. M7004W— Brunette 
N. M7007W— Brunette 

©. M7001IW—Platinum Blonde 
FP. $M7002W—Rose Blonde 

Q. M7006wW—Platinum Blonde 


FR. M7012W—Ginger L.A. DARLING COM PANY « Bronson, Michigan 
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Dress Size Q; 

Shoe Size 6B 
Ss. M7017W—Chestnut Brown 

T.  M7014W—Platinum Blonde 
U. M7020W — Dark Brown 


-petites 2m 


Vv. M7016W—Chestnut Brown 
e*eeeee#es*¢ *eeeeeeseee7ee@e#ex#sL:eee?s® eeeeseeoeeeneeeeeneeeeseeeeeeeseaeeneeeeeeeeeenenee 


junior petites—series "400" 


Dress Size, petite 5 or 7; Shoe Size 5B 


W. M401W—Ginger 


. 


junior 


xX. M402W—Coffee Brown 





Y. M403W—Platinum Blonde 
L.A.Darling Company 
Bronson, Michigan 
Piease send prices and additional infor- Dept. 
mation on the new Mayfair mannequins! 12S5D ag A. DARLING COM PANY 
Bronson, Michigan 


New York Chicago Los Angeles 
47 W. 34th Street 222 W. Adams Street 1818 S. Flower Street 





Name _ 
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City 

















FROSTY ELEGANCE was the setting achieved by Display Director Frank Foyt 
at Sakowitz, Houston, last Christmas. At right are three windows and below 
are two interior scenes from his Christmas promotion. At top right a peignoir is 
displayed on a fashionable mannequin in front of a mother-of-pearl forest on 
scrim, bejeweled and sprinkled with wheat lights, seen through the lighted 
doorway. The complete scene is softened by a valance of scrim foliage. This 
is one of a series. At right center, sumptuous hostess gowns are contrasted with 
Trompe L’oeil painted staircase in brilliant reds. On the floor store gift wraps 
add foreground to the painted packages. A jeweled cherub holding a twinkling 
candelabra adds elegance to the window. A red felt trolley clanks along to 
Christmas with a load of men’s dress shirts in the display at bottom right. The 
metallic holly leaves add gaiety to the gold trim. Crystal fern branches aglow 
with Italian wheat lights adorn Sakowitz’ third floor salons, shown at left 
center. Platforms are accented with porcelainized reindeer and airy Christmas 
sprites. Swags of crystal lights swing between plumed chandeliers on the main 
floor pictured at bottom left. A column treatment of jeweled panels, accented 
with candelabra, flanks the center circle, while plumed trees soften the ledge 
tops in all depths. 
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SILVESTRI figures were used on the new light posts along 
State Street from Lake to Van Buren Street with lights, 
ornaments and strings of evergreen for them to play with. 


“GLORY TO GOD in the Highest” was the title of 
a Nativity (top left) set in the back half of a display 
window at Marshall Field’s. Window Display 
Manager Virginia Paxson and staff surrounded the 
arched opening with starburst wallpaper. Angels 
fluttered around the symbolistic manger, one of the 
too-few displays in Chicago that depicted the real 
meaning of Christmas. 


By RICHARD and LOIS DAY 


GIFTS FOR THE HOME and lounging apparel 
were promoted in a series of window displays at 
Marshall Field’s. Red velour paper, natural red- 
wood platform and trim and white silk paper were 
the setting for the giftwares. 
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AN INSTITUTIONAL WINDOW at Marshall Field’s promoted the 
Christmas “wonders” inside the store in a corner window Christmas Dream 
House display. The setting was filled with trees, snow and animals of all 
sorts in order to appeal to children. The object: Lure them — and their 
parents — into the store. 


A giant 9-story high Christmas tree of some 3,000 lights hung from the roof of Goldblatt’s 
store at Christmastime. It was visible for a mile up and down State Street. 





“CHRISTMAS EVE in the Enchanted Forest” was an animated corner window children’s 
display used by Jack Boghosse, display director of Goldblatt’s. Here elves decorate their 
forest trees for Christmas. An entire series of these displays was handled for Goldblatt’s 
by Silvestri. 
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“BE AN ANGEL” was the theme of a series of nine displays by 
Dick Minto, window display manager of Carson, Pirie, Scott and 
Clement Bradley, display director. Lifesize medieval angel figure, 
gilded clusters of leaves and musical instruments, carved woodwork 
and painted panels in the side wings made an elaborate setting for 
the lounging fashions. Carson’s lighted grillework covered the store 
front and extended below the tops of the windows. Angelo Migliaccio, 
interior display manager, and Mr. Bradley completely trimmed the 
interior of the store with chandeliers, hanging strings of crystals and 
carved motifs, all part of Carson’s accent on display. 











HENRY C. LYTTON used a four-mannequin clothing 
and accessories gift window by Display Manager Bob 
Busse. Platform and draperies were red. The garlands, 
tree and plaque were gold. Display Director is G. C. 





Bowen. 
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DISPLAY DIRECTOR Ted Lees of Wm. Y. Gilmore 
& Sons, Oak Park, used a gold and white display 
(above) of luxury lounging apparel. Gold ornaments, 
lighted white-flocked trees, gold lame and white 
moire back wall with beige and gold merchandise 
was the theme carried in all windows. 


THE FRENCH LEGEND of the Christmas rose was used 
as a theme for a fashion display (right) by Harry Jupp, 
Charles A. Stevens’ display director, in blue, pink and gold. 
Chandelier, gilt chair, shutter panels and miniature dancers 
complemented the mannequin who was wearing a $310 
gown. The legend was printed on a photostat at the floor. 


IN A DRESSING GOWN and assorted gifts promotion by 
Joe Kreis, display director of Saks Fifth Avenue, red 
brocade wall covering and red felt draperies were used with 
an 18th century figure covered with beige velvet leaves and 
small lights. Lingerie and accessories were displayed about 
the window, shown at right. 
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EXTERIOR DECORATIONS play a large role in the Christmas display program of the 
Hutzler’s stores throughout Maryland. Shown here are several photos of the exteriors of the 
downtown Baltimore main store and three shopping center branches. At the main store (top 
left) a unique system of illuminated domes was fabricated to achieve tremendous effect at a 
quite reasonable expense. The trees in the urns were fashioned of heavy wire grillework 
formed into half-round domes graduated from 7 feet diameter at the bottom of the trees to 
2 feet at top. These metal frames painted gold were attached to red perforated hardboard 
mounted on metal “A” frames attached to front of building. The grille frames were 
decorated with metallic garland and white frosted bulbs. Each tree was topped with a gold 
star. Above the windows and one entrance were similar domes connected by running lights 
and garland over the perforated panels. At the Westview store Santa waved as he entered 
a red brick chimney while carrying his bag of toys. He was mounted on a 24-foot-square 
platform assembled on the roof. Green plastic pine garland attached to brackets on roof 
ledge held red lighted bells spaced evenly across front of the building. A 26-foot-tall 


permanent tree (not shown) at left end of building was decorated with 
colored lights and ornaments. Twelve trees of demountable frame and ring 
construction were assembled around existing parking lot poles at the 
Towson Parking Plaza. A similarly constructed wreath was attached to 
the north side of the store with a 5-foot Celastic bow. Plastic pine ma- 
terials with white lights decorated both trees and bow. Also on the roof 
of the Towson store was the tree shown in bottom center photo. It was 
constructed in the same manner as the pole trees in the parking lot around 
an existing flag pole. A full round gold starburst with white lights was 
a at its top. The tree was mounted atop a red and white striped box. 
Height from base to starburst was 45 feet. On the roof of the Eastpoint 
a ee store was a 24-foot-tall revolving green plastic pine tree studded with 
“ ' ma F white lights (bottom left). The 10-foot-diameter tree was decorated with 
red boxes with white Celastic ribbons. A full-round gold lighted starburst 
was on top. Tree was mounted on platform bolted to roof of existing stair 
well. Height from platform base to star was 37 feet. Norwood L. Gregory 
is display superintendent for the entire Hutzler chain. 
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THE DISPLAYS of Ellis Stone, Greensboro, N. C., continue to 
belie the fact that they come from a relatively small city. They have 
a look of quality design and construction of which many larger cities 
could be proud. Display Manager Julian Wright has achieved the 
proper balance of theme and merchandise that we believe assures 
sales success particularly during a season when gift suggestions are 
sought eagerly. The main prop in the toy window at top was a 
mechanical car built in the store’s display department. It was 
approximately 9 feet long and 4% feet high. Mrs. Claus rocked back 
and forth in the front seat while the hood raised up and down. 
As the hood opened a deer head would come up with it. On the 
side was a cutaway view of a motor with over-size spark plugs that 
flashed on and off. Small deer were mounted on the fender with 
tools in their hooves. Head and tail light flashed on and off. The 
right back wheel was jacked up and it turned back and forth. A 
mechanical Santa figure was used in front of the car to simulate 
cranking. The car was done in red and gold and clear lights 
were used. The circular stairway used in the gift window at center 
was built for Ellis Stone by a local cabinet shop. It was done in a 
gold and white speckle finish with red velvet carpet. Steps were 
separate and bolted to the balcony. The front step was approximately 
50 inches wide and the balcony was 4 feet high with railing adding 
about another 2 feet. This was used with a green and gold electric 
Christmas tree and proved to be a very good merchandising unit. 
One of four old-fashioned sleighs which were covered with white 
felt and appliqued with sequins, stars and fancy garland is shown 
in the bottom photo. Seats were padded and covered with purple 
velvet with gold buttons. Runners were also gold. Lightly flocked 
artificial trees stood in the background of each window and small 
gifts were displayed prominently at the front and in the sleighs. 
These four displays proved to be capable sales producers. 
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e Christmas in New York City 
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THE FRONT of Oppenheim Collins was gaily decorated 
by placing “snow crystals” at various distances and heights. 
An illusion of falling snowflakes was created by blinking 


lights on and off. Wilmer Weiss is display director. : 
A REAL MAIL BOX was decorated with red, green and gold Christmas 
trim and gracefully draped with costume jewelry in a smaller window of 
Gimbel’s, where John Saporita directs display. Another box can be seen 
perched on the green log. Plastic snow covered the floor. The red velvet 
background curtain added dramatic contrast for the picture. 





Photos and information concerning New 
York City displays on these pages were 
selected from Christmas Display Review 
published by Retail Reporting Bureau, 101 
Fifth Ave., New York City 3. The entire 
volume contains more than 200 photographs 
of window, interior and exterior Christmas 
displays of 1960 by the top stores throughout 
the country. 














A COOKIE TREE does much to raise the appetite 
for little tots. Many biscuits decorated the styl- 
ized trees at either side of this window at Bloom- 
ingdale’s, where. Edward Von Castelberg directs 
display. Metallic gold bits and flocked holly leaves 
framed the entire scene. Gold balls were also used 
for decorating purposes. 
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THE MAIN ENTRANCE to Ohrbach’s was elaborately 
“dressed” for the holidays with a huge wall mural, 
divided into many small panels in which snowflake 
motifs could be seen. This unit was illuminated from 
within. The foreground featured a huge stylized Christ- 
mas tree made from rectangles of mirror glass. Gift- 
wrapped parcels were piled at the base. Similar mirror 
trees were featured on ledges throughout the main floor. 
The enchanting fashion display at right was from a 
series utilizing large windows divided into two sections. 
Each area was framed in a vivid color panel, presenting 
a portrait-like effect. Gray walls and black felt floors 
were brightened with the sprinkling of plastic snow. 
The highlight was the ornate birds of Cela-glas, fire- 
proofed and adorned with sparkle and jewels. Fashions 
were in tones corresponding to the jewels. Gene 
McCabe is display manager. 


THE PREDOMINANT FIXTURE utilized in the dis- 
play below was the composition board and wood 
“house.” Holding various gift articles and holiday 
wrapped boxes, trimmed with ferns and balls, this 
display was a real eye-catcher for E. J. Korvette, New 
York City, where Francis Gentleman is in charge of dis- 


play. The tree at left completed the setting. 


























COMPETING for the attention of shoppers along 
Fifth Avenue was this Christmas display of the 
products of Du Mont Emerson at their showroom on 
the corner of 54th street. As the entire interior of 
the showroom is visible from the street, Dwaine 
Meek, New York City freelance display designer, 
incorporated the interior display decor right into the 
window. The “gimmick” was an enormous red vel- 
vet Santa’s Bag which was prominent in the center of 
the main window. The bag was heavily decorated 
with jewels and fancy trimmings and together with 
a set of twinkle lights and red moire on the floor of 
the window it created a very bright focal point. 
From the bag, rising in an are and extending in a 
stream towards the rear of the showroom were 


suspended gifts, portable radios, phonographs, etc., in 
bright colors and alternated with bright red and gold 
wrapped gift boxes, garlanding and other bright 


holiday decorations. 


A SERIES OF PANELS with circular cut-outs were 
framed with white branch wreaths in the main window 
of I. Miller. Display Director Sidney Shneer used silver 
ornament balls and glimmering lights to accent each 
fixture. Each “see-through” reveals a collection of 
shoes and handbags illuminated with floodlights in their 
own particular color. 


A WINTER WONDERLAND theme was created by flock- 
ing a snowman with plastic snow in the window of 
Mark Cross. Display Director Tyrus Cheney covered the 
white felt floor with additional plastic snow. Artificial 
fir branches framed the window. A touch of color was 
provided by ornamental balls and green pine branches 
in the background. 
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GIANT GOLD FOIL-COVERED HOOPS were suspended from the 
ceiling of this sportswear display by Al Friedman, display director for 
the E. J. Korvette store in Brooklyn. Shelves were installed in each 
hoop for merchandise at various levels. Pink and red seamless paper 
walls surrounded the window and white plastic snow covered the floor. 


A HOLIDAY TRIBUTE ... This delightful stage paid tribute to the 
Radio City Christmas Show. It was also a tie-in with Macy’s annual 
Thanksgiving Day Parade. The three wise men wore the actual cos- 
tumes seen in the Music Hall’s pageant. The background was con- 
structed from wood, spatter-painted and designed to resemble Gothic 


architecture. John Foley is display director. 


A SLEEPING FOREST of white branches inter- 
twined with clear cellophane, miniature lights and 
glass crystals provided a wonderful atmosphere for 
small white “babies” wearing a selection of 
children’s gift items. The floor of the Best & Co. 
window was sprinkled with plastic snow. Gilbert 
Squarey is in charge of display for the store. 
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THE SPLENDOR of an old fashioned Christmas theme was 
captured throughout The Crescent, Spokane, last year, 
opening the season officially on Monday morning, November 
14, with the completion of 35 windows plus six interior sell- 
ing floors. Shown here are several photos from the highly 
successful promotion. At top left is a portion of the main 
floor interior with its glistening pine trees decorated with 
pink pine cones, silver bows and flickering candle lights 
adorning the white columns. Giant candelabra trimmed in 
pine and bittersweet hung throughout the main aisles, 
while ledge units were appropriately enhanced with grape 
roots, pine, twinkling lights and large gold displayer units. 
Framed in pine boughs, clusters of colorful fruit with silver 
bows and tiny white lights was the display at left center 
from a series with the old fashioned Christmas flavor. A 
candelabra unit with pine trees laden with fruit clusters, 
bows and shimmering candlelights was the focal point with 


tiny tots clad in their matching pajamas relaxed about the 
tiered red tables laden with Christmas gifts. Red felt 
covered the entire floor with accent lighting of amber and 
red completing the festive setting. The employment of 
wormwood displayers, pine trees and boughs interspersed 
with bittersweet and shimmering candles, plus the red felt 
floor gave the masculine approach to this (right center) 
from a series of four men’s gift windows. Country sports- 
wear was shown in this display featuring the rich colored 
tweeds and also showing a group of preferred gift ideas. 
The merchandise was changed on a ten-day basis during 
the six-week installation, but the props lent themselves to 
each change. Complementing the animated window theme 
for Christmas in the Country, Santa and his helpers were 
quartered in a red barn setting ready to greet all the 
tots during the holiday season (bottom left). The 
country flavor was evident throughout Toyland with cut-out 
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and stuffed barnyard animals, arched barn roofs, twinkling lights, 
pine trees and boughs. Set amongst a valance of twinkling lights 
and bittersweet with a red felt floor stood this ornate boutique 
shop front for a corner window setting (top right). Glamorous 
gifts for milady were shown about the sheif units and grouped 
with the colorful gift packaging (A Crescent exclusive). Manne- 
quins were resplendent in their jeweled holiday frocks. Overhead 
lighting of pink and red with white intensified spots added festive 
cheer to the setting. Framed, as were all the windows, in twin- 
kling white lights and bittersweet, was this corner animated 
window depicting the barnyard animals in the country general 
store. The entire Christmas in the Country setting (shown 
below) was raised on a 12-inch platform and set against a simu- 
lated stucco and wood background. Excitement prevailed with 
a turkey, goat and cat playing checkers. In the center is the 
mother goat with her Christmas shopping list beside the old pot 
belly stove with the glowing fire and the steaming coffee pot. 
A duck is merrily lathering up the pig in the barber chair for his 
morning shave, while Mr. Goat overlooks his fine stock of cookies 
and candies. The post mistress who is a cow is continuously can- 
celling greeting cards with a rubber stamp. Old antique 
items, signs and merchandise cover the shelves and walls adding 
authenticity. Sawdust was spread over the wood grain floor 
with overhead amber accent lighting creating rustic charm. J. 
Howard Schneider is display director. 


WINTER WONDERLAND was the title of the animated window of D. H. Holmes Co., New Orleans, 
La., last Christmas. The huge corner window contained an outdoor snow scene in which pixieish 
dolls cavorted, twirled and danced. Others seem to ice skate on a pond. Stuffed animals also 
played in the snow amidst the white artificial trees. Gold cloth was hung in the background. 
Leonard M. Pons is display director. 
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A LARGE GREEN HOL- 
LY WREATH was the fo- 
cal point of the store front 
decorations of Mays, 
Brooklyn, last Christmas. 
The wreath enclosed a 
pyramid of choir singers. 
Red light streamers ex- 
tended from the wreath 
over the entire store front. 
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“SANTA STARS IN LORD & TAYLOR’S CHRISTMAS FEATURE” . . . Skeptics and unbelievers beware. Lord & Taylor issued its annual Christmas 
proclamation and this year it said: “Of course, there is a Santa Claus.” This was the theme of the displays featured on the main floor (not shown). 
It was an old-fashioned, traditienal Christmas. Santa starred in the nine tableaux, typical Christmas scenes with Victorian settings which were 
mounted on top of the counters. Forming a backdrop to these scenes were tall evergreen trees, their forest-dark branches brightened with small 
red balls and twinkling red lights, yards of green garlands looped over the aisles, out-sized green wreaths along the walls, stacks of gaily-wrapped 
boxes, and kindly, round Santas with laden packs slipped down chimneys into the waiting arms of happy children. Inside the entrance of the 
store the Christmas tableaux opened. Santa stretched out, momentarily at rest on top of the roof of the Information desk, and held a banner that 
heralded the theme, “Of course, there is a Santa Claus.” To prove it, he popped up in each scene. From a series of four windows, the one 
shown below depicts a showboat. The animated figures were tremendously life-like and carried out the traditional decor of the store interior to 
perfection. Paul Vogler is window display manager. 
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AKE-A-WISH 
LAND 








IT WAS A COLD, WINTRY NIGHT 
that Christmas came to Lanvin’s Fifth 
Avenue Salon. Hortense, the famous 
Lanvin French maid, solved the 
problem by warming herself over an 
old-fashioned stove. Santa himself 
was rewarded by a Christmas kiss for 
bringing Arpege to all the beautiful 
women of the world. Windows and 


Christmas interior displays were de- 
signed by Warren Montel, display di- 
rector for Lanvin. 


TAT) 


THE CANDY SHOP fronted the entrance to Santa’s “Land of 
Make-a-Wish” at Stern’s last Christmas as shown at top left. 
Penny candies were sold to children. Colorful glass Victorian 
lamps decorated the area. The sign for the shop was of glass 
and illuminated from behind. The entrance and make-a-wish 
land sign were red, framed with small white lights. Main 
floor ledge displays included colorful Sculpt-o-glass trylons 
(top right) with decorative motifs illuminated from within. 
The designs were very similar to those of the huge stylized 
Christmas tree in lights that decorated the front of the store. 
The trylons rested upon gay, red, seamless paper bases. Balls 
accented the ivy plants around the bottom. Visual Merchan- 
dising Director David Dunay’s windows radiated the holiday 
mood. Wrought iron chandeliers filled with clusters of red 
balls were a beautiful sight. Unwrapped boxes were placed 
on a small table in the center. Gold ornaments scattered over 
the floor were both whole and broken, and were further ac- 
cented with sparkles and snow. 





ITS ALWAYS 
About Space, Inc. 


156 Fifth Avenue CH 3-7566 
SPECIALIZING IN WINDOW DIVIDERS AND 
MANNEQUIN BACKGROUNDS 


MARKET WEEK 


Corsillo Enterprises, Inc. 
New York Showroom 
150 Fifth Ave. (20th St.), CH 2-1626 


DIRECT IMPORTERS 


vVisplay Novelties, Christmas Decorations, 
Rattan Forms, Artificial Flowers. We sell 
only to Manufacturers and Jobbers. 











Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS 


& DISPLAY MATERIALS 
For Windows and Interior Store Display 





American Fixture Inc. 
Visit our New York Showroom 
11 West 42nd Street Suite 1064, Salmon Tower Bidg. 


beau monde SOUTEERY BELLE mannequins 


and all other display products 


TRIMLok STORE EQUIPMENT 





Arts & Flowers Displays, Inc. 
{Air Conditioned) 
43 Weit 5éth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Austen Displays, Inc. 
133 West 19th St. WA 4-626I 


Outstanding Display Novelties in Paper, Wood 
and other materials. Facilities for special 
promotions for department and chain stores. 
Interesting imports from Europe and the Orient 








Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 


BONAFIDE 
Display and Decorative Co. 
34 West 38th Street BR 9-1362 


Mfgrs. & Importers of Artificial Flowers 
Novelties & Natural Foliages 


Brunn & Bertheim 
1200 Broadway MU 4-0923 
EXCLUSIVE NOVELTIES OF ALL KINDS 
IMPORTS OF QUALITY FOR EVERY SEASON 


Duvetyne in an exceptionally wide range 
of colors as a perfect substitute for felt. 











* L. A. Darling Company 
DARLING ) Office and Showrooms 
aX 47 W. 34th St. WI 7-3228 


MANNEQUINS * FORMS °* DISPLAY FIXTURES 
VISUAL MERCHANDISING EQUIPMENT 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


IN NEW YORK 


MANHATTAN MOTION MANIKINS 
4 W. 16 St. CH 3-4705 


Excitingly Beautiful Fiberglas Plastic 
MANIKINS 


Visit Our Factory-Showroom 
Metropolitan Mechanical Display Co. 
50 West 22nd St. OR 5-1280 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins 


MECHANICAL BOOKS 
PRISCO BROTHERS, Inc. 
\\ / 293 7th Ave. AL 5-2173 
{ i Creators and Manufacturers 


Gfider Baby dhe 


since 1909 
155 Waverly Pi. WA 4-0412 
DESIGN @® MANUFACTURE 


A PRIME DISPLAY SOURCE 




















MANIKINS 


15 W. 18th Ch 3-3626 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 





Frankel Associates, Inc. 
564 West 45th Street MU 7-343%4 


DISPLAY FABRICS & NOVELTIES 


Exclusive display accessories, decorative 
items and unusual animated units— 
America’s most complete Christmas line. 


Los Angeles — Chicago — Detroit 
The Greneker Corporation and 
Visual Merchandising Displays, Inc. 
991 Sixth Ave. CHickering 4-7165 
MANNEQUINS 


and Promotional Displays 








Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 

OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





Butler Paper Co., Inc. 


655 Madison Ave. TE 8-502! 


Headquarters for NEW IDEAS Made of 
Paper and Cardboard 


David Hamberger, Inc. 
136 West 31st St. P 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, 
Backgrounds, Novelties 


E 6-0465 


Functional Units 





The L. J. Charrot Co., Inc. 
ARTIFICIAL FLOWERS 


36 West 37th St. WI 7-1687 
Display Units, Novelties and Decorations 


The Imitation Food Display Co. 
197 Waverly Ave., Brooklyn 5, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 





Cc | ft Cc Display Co. 


293 Seventh Avenue WA 4.3720 


Manufacturers and Importers of Unusual 


DISPLAY MATERIALS 
FOLIAGE and NOVELTIES 


Jayrod Studios, Inc. 

36 West 25th Street AL 5-4055 
Specialists in Display Photography 
Windows, mannequins, fixtures 
Service of highest quality 





Circle Fabrics 
141 W. 47th Street Cl 7-2260 
DISPLAY MATERIALS — NOVELTIES 
ACCESSORIES 


CUT CORNERS WITH CIRCLE 





Colonial Decorative Display Co.., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties & Decorations 





Madisonia Manikins, Inc. 
New York — 152 W. 25th St. — CHelsea 3-1550 
Chicago — !1 S. Desplaines — DEarborn 2-6818 
MANIKINS — RENTALS — REPAIRS 


America’s Largest Manikin Refinishers 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Cecilia Staples, Inc. 
314 East 53rd St. MA 4-0384—EL 5-6399 


Creative interpretations of custom displays. 
Your designs or our own, and designed to fit 


ANY BUDGET 


cf oYu|r Yat» p« 
126 lith Ave. WaAtkins 9-2728 
ART, DESIGN & CONSTRUCTION 
for more than 30 years 
Windows — Interiors — Shows 
Tero, Inc. 


Factory and Showroom 
153 W. 23rd St. CH 2-7344 
Manufacturers of Finest Quality 
MANNEQUINS 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 














WING'S SUCCESS 


DISTINCTIVE DisrLAY EQUIPMENT 
N.Y.C. 101 W. 31 ST., CH 4-1418, Erie, Pa., TE 3-0112 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 
412-20 N. Orleans St. 
1113 S. Los Angeles 


Chicago 
Los Angeles 





DISPLAYS 


Distributors of Peter Rosa Mannequins 


434 Sixth Ave. AL 43200 
DESIGNERS and MANUFACTURERS 
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CHRISTMAS - 
DISPLAY HEADQUARTERS 
is always in... 
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With its abundance of 
imaginative and experienced display 
craftsmen to transform this creative flair into 
magnificent as well as functional Christmas display decorations 
and promotions, you will do well to consult the 
display houses which constitute this great 


world display market. 


IT'S ALWAYS MARKET WEEK IN NEW YORK — 











WIG AND BEARD SETS 


Dress like a real Santa at sur- 
prisingly low cost! Ideal for use 
in stores or at office and home 
celebrations. 

No. C-43-VWB — Flame Proof Viscose. 


Lustrous appearance and fine workmanship 
make this wig and beard set an exceptional 
value. Set comes wrapped in saran and 


individually boxed. ~ 
Per set $2.50 
No. NY-60 — Nyion. Life-like and lus- 


trous nylon wig and beard set. Set comes 

wrapped in saran and individu- ¢4. 00 

ally boxed. Per set ; . 
No. C-43-WWB— Wool. A full, rich 


wig and beard set of pure white, wavy wool 
at an amazingly low price. Set comes 


wrapped in saran and individu- Go 50 
ally boxed. Per set DD. 
No. C-43-NWB—Nylon. Luxurious 


high-lustre wig and beard set of long last- 
ing nylon. Carefully-detailed, beautifully 


made. Individually boxed. CIB 00 
Per set el] ° 


No. C-43-YWB — Yak. Hand-made, cus- 
tom-detailed wig and beard set of finest 
imported Yak hair (closest thing in appear- 
ance and feel to human hair). Can be 
washed, combed and reset. Truly a life-time 


_ en boxed. $60.00 
SANTA SUITS 


No. S$-100—Santa Suit. Heavy red 
Duvyteen, trimmed with white fur cloth. 
Includes matching hat, black leatherette 
belt with large metal buckle and black 
leatherette leggings. Sizes: Regular (up to 


wal Large (44-46). $14.00 


No. $-200 — Luxury Santa Suit. Extra- 
heavy red Duvyteen suit with matching hat. 
black leatherette belt and white-topped 
black leatherette leggings. Sizes: Regular 


Ag 12): Large (44-46). $20.00 


Write for further details 


GARRISON- 
WAGNER CO. 


2018 WASHINGTON AVENUE 
SAINT LOUIS 3, MISSOURI 
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@ Christmas 1960 


around the world 


(Continued from page 51) 


AN ALL-HAWAIIAN CHRISTMAS was intro- 
duced to Honolulu shoppers by the Aloha 
Angel above the marquee of Liberty House who 
wished everyone “Mele Kalikimaka,” the closest 
the original Hawaiian natives could come to 
mimicking the “Merry Christmas” of the mis- 
sionaries. The orientalized angel (photo below) 
who held in her two outstretched hands an 
illuminated lei was also repeated in the win- 
dows on panel backgrounds and in the interior 
decorations and signs — Even in special mer- 
chandise, fabrics, muu-muus, dolls, etc. Authen- 
tic Hawaiian Christmas trees were featured in 
windows and interior (photos at top and center). 
These are traditionally made of colorful arti- 
ficial fruit, pine cones and holly and sprinkled 
with miniature lights. Interior decor also 
included palm trees with foil leaves and 
trunks wrapped with holly garland and col- 
umns enclosed in plastic panels appliqued 
with all sorts of sparkling jewels and flocking 
materials in original designs (bottom left). 
This is the second year for the Aloha Angel 
theme and it seems, according to Ken Ishima, 
display director, that it will become traditional 
at Liberty House. This, of course, presents the 
problem of coming up with new and different 
variations of the same theme year after vear, 
he admits. 


DISPLAY 





Slear Joins 
Furniture Maker 

Jack Slear, displayman for Prowant’s 
Men’s Wear, Lewisburg, Pa., for the past 
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synchronous 
DISPLAY MOTOR 





mow — another Lake City 
development that lets you put 
motion wherever you want it! 


Talk about flexibility in a display 
motor — you can fit this one in 
the “surprisingest” spaces! It’s 
thinner than your thumb. 


Jack iw 


eight years, has just accepted a position as 
decorator with the Lewisburg Chair Co., 
manufacturers of the well-known Pennsyl- 
vania House furniture. 





And dependable? You can count 
on it to turn out 400 revolutions 
per minute. Every minute, day 
after day, for a good, long time. 


More motor ideas from 
Lake City — for more 
design freedom than you 
ever had before... 


“Sno-Flok” Kit 
Converts to Vacuum 

One of the most imexpensive complete 
flocking units available is the kit marketed 
by Troy Industries, Inc., 139 Marbledale 
Rd., Tickahoe, N. Y. It consists of a blower 
unit that can be converted to a portable 
vacuum cleaner at extra charge, a flocking 
gun and a refillable bag of white flocking. 
The gun is virtually the same introduced to 


Even if you require speeds 
slower than 400 rpm, Lake City 
can solve your animation prob- 
lems with minimum lead time. 
Example: the motors at the right. 
All come from the same basic 
design. But they let you hang a 
shaft just about anywhere. 





Except sn thin air. 


And these motors offer superior 
features. Positive lubrication, 
heavy-duty gear train, variable- 
pole rotors, powerful permanent 
magnets, for unmatched depend- 
ability and performance. For com- 
plete information write vept."W”’ 


LAKE CITY, INC. 


A SUBSIDIARY OF CONTROLS COMPANY 
CRYSTAL LAKE, ILLINOIS 


readers last Christmas and works on the 
principle of an atomizer when attached to 
the blower; flocking which contains its own 


i OF AMERICA 
Cc 








adhesive is automatically mixed with water 
spray as it leaves the gun and becomes 
immediately tacky. Write to the firm for 
information and name of local distributor. 
It is also recommended for Trim-a-Tree 
shops with or without the blower, which can 
be eliminated by a tank-type vacuum cleaner, 


Flameproofed Feathers 
Available from Richker 

Ostrich feathers in many colors are availa- 
ble plain or flameproofed from Richker & 
Company, 1507 Louisiana, Houston 2, Two 
sizes are in stock: 14 to 16 inches and 20 to 
24 inches in length. Write for his catalogue 
containing these and many other display and 
decorative items. 


OCT rOStER, 1961 


New Decorative 
Self-Adhesive Material 

A new decorative self-adhesive material 
available in 33 standard colors and 12 em- 
bossing patterns of simulated leather and 
linen-prints recommended to give new life 
and beauty to worn surfaces and for trim 
and covering of all kinds is announced by 
Fasson Products of Painesville, Ohio. 

Called “Dec-a-Tex”, the new material is 
said to be available in thousands of combina- 
tions of colors and embossed surfaces. Sug- 
gested applications include decorative cover 
ing and re-covering of luggage, card table 
tops, furniture, jewelry and cosmetic cases, 
record album covers, dashboard trim displays 
and exhibits, and wherever decorative trim 


with complete freedom from mechanical fas- 
tenings is desired. 


The material can be applied to any clean, 
smooth, dry surface by 
tective backing paper 
place, it is claimed. Fasson points out that 
the adhesive used on new 
the strongest yet developed. 


removing the pro- 
and pressing into 


“Dec-a-Tex” is 


Technical features of the new material in- 
clude a service temperature range of — 20 
degrees F. to 250 degrees F., and resistance 
to greases and oils, creeping, fading, shrink- 
age and abrasion — all rated either good or 
excellent Fasson asserts. 

There is no doubt but that many display- 
men as well as display manufacturers will 
find many uses for this material. 
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2-SIDED 
Pressure - Sensitive 
ADHESIVE 
in TAPE form 


Gattest, Neatest, Easiest 
Way le Mount Any Display! 


This handy, 2-sided form of self- 
sticking Kleen-Stik cuts time and 
costs on every type of display con- 
struction and _ posting. Replaces 
and out-performs “overlay” tapes, 
glues, cements, tacks, staples, etc. 
Instantly bonds anything to any- 
thing with a quick peel-and-press. 
King-size 108-ft. rolls, 1%”, 34”, or 
1” wide in convenient Dispenser 


Pack. 


(~ @ Needs no Water, 


heat, or drying 
® Invisible — 
(~ i sticks between surfaces 
@ Ideal for _ 
f every fastening job 


Four Art Supply Dealer — or 
send $1.79 with coupon for 
full-size trial roll ¥2’ wide. 


KLEEN-STIK PRODUCTS, INC. 


Dept. W, 7300 W. Wilson Avenue 
Chicago 31, Illinois 
RUSH Dispenser Pack Roll of Kleen-Stik 
2-Sided Adhesive. $1.79 enclosed. 
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Address 
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STUNNING WHITE sets the scene 
for holiday fashion, said the card in 
the window of H. P. Selman & Co., 
Louisville, Ky., last Christmas and 
the display carried out this color 
promotion very effectively. A mod- 
ernistic candelabra unit decorated 
with silver foil garland hung from 
the center of the window, accented 
by large white garlanding draped 
from the ceiling to each outer corner 
of the corner window. Handbags, 
costume jewelry, gift wraps, etc., 
were attached to a white cone topped 
with white plumes. Gold glitter was 
sprinkled lightly upon the cone — 
probably while the paint was wet. 
A mannequin in a white fur-trimmed 
coat stood by. Clear plastic snow- 
flakes decorated the back walls. 


Christmas 1960 around the world 


(Continued from page 51) 


LEDGE DISPLAYS on the main floor of Jordan Marsh, Boston, invited 
shoppers to visit the store’s “Enchanted Village of Saint Nicholas” on the 
seventh floor, a unique way of moving trafic to the upper levels and thus in- 
creasing the opportunity for impulse sales. Display Director Walter Krysto 
used group settings of small children, snowmen, Christmas trees and other 
typical symbols of the season to establish the mood for traditional gift-giving. 


.% “eZ c=. ' = 
Ennchanted Village of Saint .,,yicholas 


POR wam STORE 
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New Electric Paint Gun 
Uses Centrifugal Force 

Sloan-Ashland Company, Chicago, is in- 
troducing a _ revolutionary new electric 
paint gun which, according to the firm, 
“combines the finesse and precision of the 
artist’s brush with the conveniences of mod- 
ern design.” In simple language this boils 
down to this: The paint is ejected from the 
gun by centrifugal force through an ad- 
justable opening, permitting the operator to 





A» wth 
MOTION Derg 


Displays in Motion attract more eyes— 
are most effective sales tools— 

this is an established fact. 
No. 600— 


500 Ib. capacity 22.P.M. MOTIONDISER® TURNTABLES ARE 

Max. Disc diameter, 4 ft. " % YOUR BEST CHOICE! 

= Moving displays are surprisingly easy to set up 

No. 500— ; with Motiondisers®. Each unit is of rugged, heavy duty 

200 Ib. capacity, 3 R.P.M. construction with base mounting facilities (they 

. fe ee?" Max. Disc diameter, 3 ft. become an integral part of the total display—without 
rhe firm spokesman reports that the ab- complications) in addition to the usual top disc 

sence of air pressure prevents “misting” or mounting feature. Motiondisers are available in a wide 

“feathering” of the paint so that only the | ont : range of capacities—all powered by Merkle-Korff 

area desired receives the paint. It claims 75 Ib. capacity, Gearmotors—nationally famous for long life 

to eliminate 90 per cent of the touch-up 48.P.M. Max. and quiet operation. 


spray anything from a fine quarter-inch line 
to a broad 15-inch swath simply by moving 


Disc diameter, 2 ft. 


work necessary with other types of Spray j ALMOST ANY KIND OF ACTION AVAILABLE 


painting and the gun has no nozzles or 
needles which require delicate adjustments 
and sometimes interrupt work by clogging up No. 100— 

It will soon be available at department, 20 &. capacity, 


) % ’ 
hardware and specialty stores. an. ee. 4 IT’S UP TO YOu! 


mb diameter, 1'/ 


Stop action, horizontal or vertical motion and 
combination third-dimensional motions using cams, etc. 
are illustrated and described for you in the Sketchbook. 


a Write us today—there's no obligation. We'll send you 
Foamed Aluminum ro the MK Sketchbook free and a copy of Bulletin 2025A 
New Display Material No. SOVT— i together with a price list and order blank. Your 

. a8 rs 50 Ib. capacity, satisfaction is assured by our 50 years of success in 
. Some creative displayman or display de- 3 R.P.M. Max. eo CO Merkle-Korff Motiondiser® Turntables. They are 
signer will soon find Some use fi Tr foamed Disc diameter, . ft. approved by more major retail chains and display 
aluminum which resembles honeycomb, takes manufacturers than any other turntable. 


most paints, floats and is twelve times lighter Write for your copy now. 
than solid aluminum. Dynamic Metals, Inc., 


Houston, Texas, the prime developer of the 
amazing metal, is presently concentrating 
primarily on items in the decorative or 
building fields. Among the items being mar- oY Ee 
keted is an excitingly modern line of room ets MOTIOND? See 221 North Morgan Street, Chicago 7, Illinois 
dividers and folding screens, Alumacel 
acoustical tile, insulation and light-reflection x a ‘. -. 
materials. The material may be machined, BURLON BURLAP pl d p f 
cut with a bandsaw, nailed, bolted, glued, mn aims an rin s 
screwed or pressed into shape. Write for a Made by only one mill in all India from the finest quality jute yarns. 


ceca SUPER QUALITY “BEST YET” QUALITY 
Cincinnati Firm Named | *BURLON BURLAP 


Northeraft Distributor | a fabri b 5 ) 
Ti. aM Bhiledin Cn SNS Brendes. | ea rapery or sportswear fabric. A profitable volume item. Unbeatable 
rs & B Electric Co., 1015 Broadway 24 solid, vividly dyed colors, 40" wide. for draperies and cafes. 
Prints, 48" wide, five colors. Nineteen solid colors. 

















Cincinnati 2, has been appointed exclusive 


distributors in the Greater Cincinnati area a. R , 
for Northcraft Lighting Corporation. A Also, Genuine Knotted Fishnet — Xmas Tinsel Fabrics 


complete window display demonstrating Monks Cloth — Organdy — Broadcloth — Duvetyne 
Northcraft lighting equipment was unveiled 

at an open house at the firm on August 17. | VAN ARDEN FABRICS, INC. 
Northcraft is making similar arrangements 9 North Moore Street @ New York 13, N. Y. @ CAnal 6-4700 


with local lighting equipment dealers *BURLON is the trade-mark of Van Arden Fabrics, Inc., for its superior quality 100 percent jute burlap. 
throughout the country, it was announced. | 
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= A brilliant kaleidoscope of color. ..“great- 
attention-getter’’... excellent for toy displays. 
Each spiral individually mechanized and syn- 
chronized. BUDGET PRICED... write NOW for 
exclusive showing in your city. 


DECORATIVE 
PLANT CORP. 


PS Ask for photo and particulars of a most un- 
usual and decorative SANTA THRONE. 


136 West 24 Street, New York, N.Y. 
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@ Christmas 
1960 
around 


the 


world 


(Continued from page 51) 


REPRODUCTIONS of three Christmas cards fash- 
ionable in 1880-1890 on the facade at second floor 
level of The Rappold Co., Warren, Ohio, caused a 
great deal of favorable comment of local citizenry 
last year. Pat Padula, advertising and display man- 
ager, with little more than three years experience, 
captured the Christmas mood effectively. Two of 
the illuminated scenes are shown here. The top one 
by an unknown American artist depicts a scene 
in merrie old England with a royal lady mounted on 
a white horse about to engage in a hunt. Perched 
on her forearm is a hawk while a hunter carries a 
crossbow and collars a dog. The second card shows 
a young girl asleep while her parents are in the 
background decorating a Christmas tree. Below the 
card, designed by Raphael Tuck & Son of England, 
1880 to 1890, is the line “My love I send thee with 
my Christmas greeting.” The third card, not shown, 
by artist Rosina Emmitt and distributed by Louis 
Prang & Co., 1881 to 1883, shows a mother standing 
and kissing her young child which she holds in her 
arms. Distributed to shoppers at Rappold’s was a 
pamphlet which explained the origin of Christmas 
greetings. Strings of twinkling lights were strung 
from the store’s marquee to the top of flagpole on 
the roof, setting off the beautiful cards. 
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MODEL M.1448 (sHown seiow 
PRINTS ALL SIZES UP TO 14” x 48" 


FEATURING — “MAGNETIC” TYPE LOCK-UP 


ers 8 GREATEST ADVANCEMENT IN SIGN MACHINES WITHIN LAST 25 YEARS 
Featae4 ! SPEED....SIMPLICITY 


7 LOW OPERATING COST----LONG LIFE Pe So acaba eae abd 


NO MODERN STORE IS COMPETE WITHOUT A 
PRINTING MACHINE! 


SHOW CARD gat Away From it all / 


MODEL "M"—Using regular printers’ Pock Your Duds---Get Set For 


metal and wood type. cS ti 
MODEL "'B''—Using rubber type. Ay PP % 
ee GOOD LUGGAGE 


e BOTH MODELS MADE IN 3 SIZES ADDS TO YOUR PLEASURE 
e COMPLETE UNITS FROM $158 UP | 


e MANY NATIONAL CHAINS HAVE 
FROM 50 to 500 OR MORE IN USE 


FOR DETAILS WRITE 


DISPLAY EQUIPMENT CO. 
BOX J-146 ADRIAN, MICH. 


New, Enlarged DISPLAY WORLD Binder 
© Easily holds 12 copies © Keeps copies clean © Handy for reference 


Exchange regulations permit the acceptance $3.00 each postpaid 
of orders for the UNITED STATES ONLY. DISPLAY WORLD, Cincinnati 1, Ohio 
































Gis Osea; 37 6 




















| Dreamed 


of Christmas 


—as told in the windows 
of The Myer Emporium. 


Melbourne. Australia 


Many fascinating display techniques utilized in the creation 
of these seven animated scenes have earned for the display 
department international acclaim. Perhaps the ideas will 


be of value to you during the season ahead. 











Min MANY a Christmas season it has 
been the challenging task of the display de- 
partment of The Myer Emporium to attract 
throngs of Australians to Melbourne during 
the hottest season of the year to see its in- 
genious institutional window displays and 
perhaps to enter the large department store 
to do their holiday gift shopping. 

Each year the challenge is greater: the 
displays must be worthy of the reputation 
established by the store for the very best 
displays, in the face of increased emphasis 
by competing merchants who are constantly 
improving their own display techniques and 
talents. The results, year after year, have 
met the challenge, earning for the store 
international recognition among retailers as 
well as professional displaymen., 

For the second straight year, Frederick 
B. Asmussen and his display staff were 
awarded the First Place Gold Medal in the 
Christmas Institutional Displays category of 
the International Display Contest sponsored 
by DISPLAY WORLD. Shown on the oppo- 
site page are the seven animated scenes of 
1960 which will be entered in competition 
this year: 

“I Dreamed of Christmas” is the general 


theme of the series, and they are described | 
here with particular emphasis upon the | 


clever construction techniques involved: 


| DREAMED OF CHRISTMAS 
EVE (top left) 


The setting is a child’s bedroom. The walls 
are covered with wallpaper which has a 
white background decorated with posies of 
blue flowers and green leaves. The _ bed- 
stead and canopy frame are of brass. Cur- 
tains and bedcover are of white nylon and 
lace. Floor is covered with blue carpet. The 


starburst frame is of carved wood. The | 
Madonna made of papier mache and plaster, | 
is dressed in damask, velvet and silk heavily | 
embossed with jewels. Her halo and crown | 
as well as the Child’s is finished in gold leaf. | 


She holds the Intant Jesus as she sits amidst 


a cloud of spun glass against a deep blue | 
sky background lit by small flickering lights | 
representing stars. A brilliant light diffused | 
by spun glass shines like a halo from behind | 


the head of the Madonna. 


I DREAMED OF CHRISTMAS 
IN ANIMAL-LAND (second from top) 


A sleeping child in the foreground is | 
dressed in mauve night attire and dreams of | 


(Christmas in Animal Land. 


The front baffle is covered in deep mauve | 


velvet edged in silver jeweled gum leaves 


and gum nuts. The walls of the cave are of | 


foam plastic featuring aboriginal motifs in 


jewels on the sides of the cave. The stalag- | 
tites are of moulded barene. The animals | 
are of papier mache, with the neck of the | 
giraffe made of sponge rubber to which a | 


coating of raw latex is applied and cured. 
The kangaroo, dressed as Santa “Claws” is 
wearing a velvet coat edged in swansdown. 


The gum trees are of papier mache’ featured | 
against a painted backdrop. The Christmas | 


tree is of bracken bottle brush and wattle 
sprinkled with jewels. 
Animation is everywhere in the window: 


(Please turn to page 78) 
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THE 
DECORATIVE PLANT CORP. 


IS PLEASED TO ANNOUNCE 
REPRESENTATION AND SHOWROOM FACILITIES 


FOR THE 


‘PROFILE COLLECTION’ 


BY THE DECTER MANNIKIN COMPANY OF CALIFORNIA 


you are cordially invited to see the exciting new profile 
collection, featuring the true ‘mood of motion’ in a 
masterful array of ladies mannikins. 


now showing: 


DECORATIVE PLANT CORP. 


136 WEST 24TH STREET - NEW YORK, NEW YORK 
(PHONE: WATKINS 4-4405) 


or contact the nearest Decorative Plant representative: 


MR. S. FREUND 
136 W. 24TH STREET - NEW YORK CITY 


MR. B. KAY 
38-76 ITOLLIS LANE »* HIGHLAND KNOLLS*+ SEAFORD, L.1I., N.Y. 


MR. J. MILLER 
1309 BOLTON COURT *: INDIANAPOLIS, INDIANA 


MR. |. PEARL 
75-11 196TH STREET * FLUSHING 66, LONG ISLAND, NLY. 


MR. L BERNSTEIN 
104-40 QUEENS BOULEVARD * FOREST HILLS, NEW YORK 


MR. J. MCCARTER 
1015 CHICHESTER AVENUE + ORLANDO, FLORIDA 





Modern Store Planning 


By JIM KILEY 
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Is your store afflicted with “columnitus?” If so, then consider some of 


these carefully designed column trims and displays as possible cures. 





5 space around a column in a retail 
store is usually considered dead or poor 
display area. Carefully designed column 
trims and displays can convert the areas 
into excellent points-of-sale as indicated by 
the drawings on the opposite page. 


The one at the top shows how two columns 
in a wallpaper department have been used 
for special “Roomette” displays that embody 
a definite period theme. 


Each column base is divided into four 
display sections to promote and sell a period- 
type wallpaper and related accessories. The 
end tables and small rugs were all carefully 
selected to tie-in with the period color and 
style of the paper featured on the column 
enclosure and the two dividing panels. 


In this case, the store soon found that it 
had to change both the table, rug and lamp 
often, as so many customers demanded them 
when they bought the particular color and 
period paper. 

These column displays not only dress-up 
the department, but they sell wallpaper and 
related accessory items. 


In my book, the main purpose of any dis- 
play is to enhance and then sell the mer- 
chandise. 

Note the row of walipaper tables on which 
the paper books are displayed complete with 
chairs for customer convenience. They were 
built on the job, out of %-inch plywood and 
then spray painted in a soft french gray 
semi-gloss enamel. 

The rear wall cascade displays featured 
attractive patterns grouped together so that 
the customers could make their selection 
for a bedroom, living room, kitchen or bath- 
room. Note the large panel (A) at the right 
which was provided to feature display an 
attractive pattern and style. It proved an 
excellent selling tool for the salesman and 
the sample paper was changed often. 

Note the plan at the left that shows how 
the 54-inch high dividers provided four 
separate roomette feature display areas. 
The size of the base will have to be deter- 
mined by available departmental area and 
adjacent counter banks. 





If any merchant would like particulars 


ot Jim Kiuley’s store planning service, 


just fill out this coupon. You will, of 
course, be under no obligation. Mail it to: 
Jim Kiley care of DISPLAY WORLD, 
Ohio. 


Cincinnati 1, (Please print) 


Name 


Store Name 


Street 
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Sample Carpet-Column Display 


Here is another good example of how to 
transform a column into an attractive and 
functional display point. 

I do not like to build permanent wrap- 
around column displays that require the 
services of a wrecking crew whenever they 
have to be moved. Both the sample carpet 
rack at the left, and the see-through type 
unit at the right can be easily relocated as 
required. 

You can sample two different colors of 
carpet on each one and the salesman can 
rotate them to show the maximum number of 
related colors. 

A few plywood picture frame plaques can 
also be secured to the column to display 
other carpet samples as shown, 

The see-through unit at the right is con- 
structed out of lengths of 1l- by 8-inch pine 
board painted in a soft pastel color to tie-in 
with the overall departmental scheme. 

A low base can be used or a piece of 
carefully selected color and texture sample 
carpet. 

This display could be used as a lead-in 
feature carpet presentation in the front of a 
carpet department or as a column trim. 


Roesemeier Named 
To Manage U. S. Food Exhibit 


The Foreign Agricultural Department of 
the U. S. Department of Agriculture has 
named Oscar C. Roesemeier, department 
head, Trade and Public Relations, H. J. 
Heinz Company, as exhibit manager of the 
Grocery Manufacturers of America section 
of the 1961 U. S. Food Fair in Germany. The 
exhibition will open in Hamburg on Novem- 
ber 10 and will close on November 19. 

It will be a return trip to Europe for Mr. 
Roesemeier. Last year, he served as Amer- 
ican representative at the British Food Farr, 
London, and at the I[KOFA International 
Trade Fair in Munich, Germany. 

At the Hamburg exhibition, Mr. Roese- 
meier will supervise display, demonstration 
and sale of more than 1,000 individual 
canned, packaged and frozen tood items 
supplied by almost 75 U. S. Food processors. 
Pot-Belly Stoves 
Come in New Sizes 

The Fiberglas plastic Pot-Belly Stove in- 
troduced recently by Ever Style Display Co. 
has proved so popular that Paul Galluchio, 
the owner, announces that in addition to the 
standard 29-inch model, two new counter- 
top models, 18 and 12 inches high are now 
available for display usage. In addition to 
the black model which glows with a true 
red-hot appearance, these stoves are also 
available in a bright red or ivory with gold 
braid trimming. 

Mr. Galluchio pointed out that they now 
have complete facilities for producing Fiber- 
glas-sculptured art pieces to meet individual 
specifications. For details, write Ever Style 
Display Corp., 2411 Westchester Ave., New 
York City 61. 








SHOW 
SELL 
VUE-MORE 
CHRISTMAS 
TREE 
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YOUR CUSTOMERS 
WILL STOP! LOOK! BUY! 


Ae 


... last year they were 
a complete sellout! 


Will revolve up to 8 ft. tree 
All metal construction 
Finished in glittering gold 
Available with rotating 
outlet (illustrated) 


Model XT18 —‘12* 
Model XT18E — °16* 


(with rotating outlet) 





Write today for Catalogs 


| Christmas Tree Turner 
-] Display Turntables 
|] Animation Motors 


vue-more ..... 


A Division of Brevel Products Corp. 
601 West 26 Street 3 New York 1, N. Y. 
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Christmas Eve 
in Kittenville 


%. 


KITTENVILLE FOR CHRISTMAS 


§ 


Ce 
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. 
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By MYRTLE STEWART 


Authentic 1880 settings populated by lovable cat 


people attracted record-breaking lookers to the win- 
dows of Woodward & Lothrop, Washington, D.C., last 


Christmas. The department store’s animated holiday 


extravaganza was created in Europe to the designs and 


specifications of Display Director George K. Payne. 


who also turned poet to caption each of six scenes. 


ID [LD anyone ever see such mannequins as 


these . . . mechanized or otherwise? The 
answer is, No! The reason? There weren't 
any ! 

A town-full of mechanized kittens, behav- 
ing like people, made their appearance for 
the first time in Woodward & Lothrop’s 
1960 Christmas windows and promptly broke 
all records for window-lookers. 

Even during the evenings after store clos- 
ing, and all day on Sundays, the crowds 
milled on the sidewalk while those at the 
windows were loathe to budge. 

Public curiosity about the windows was 
aroused thoroughly, early in November, by 
a whimsical giant poster in colors placed in 
front of each closed curtain in the F Street 
windows, saying: “WE’RE OFF TO KIT- 
TENVILLE FOR CHRISTMAS... Come, 
Join Us, When These Curtains Part 
Thanksgiving Day.” The poster featured a 
mischievous looking, much-bewhiskered 
Cheshire's face with a big red bow holding a 
sprig ot holly at the neck. 

[he unique extravaganza came into being 
because of George Payne's characteristic 
ingenuity and his facility at combining ideas 

in this case, as follows: 

@ Idea No. 1. He knew that artists in West 
Germany are specialists in the building of 
mechanized displays; but he did not fancy 
the subjects generally chosen by the artisans, 
such as deformed gnomes and gnarled gar- 
goviles. 

® Idea No. 2. Americans love animals—just 
as they are 

e Idea No. 3. Mr. Payne was especially 
fond of his pet cat which he ratsed from its 
birth, first with milk trom a medicine drop- 
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TOWN SQUARE 


"Twas the day before Catnip 
and all through the city 
Excitement was growing 

for each little kitty. 


The Mayor and musicians 
in costumes so bright 
arrive in great numbers 
to play through the night. 


FIRE ENGINE 

Now out on the snow 
there is such a clatter. 
All run te the show 

to see what is the chatter. 


Sun sparkles on rooftops 
and new drifted snow 
Where a shiny fire engine 
is anxious to go. 


CHANDELIER ROOM 


Chessy’s gone shopping 

at stores in town 

Looking forward to finding 
a holiday gown. 


The first one’s not right 
but the second with fur 
Is enough to cause any 

tabby to purr. 


So peer closely and see 

as she tries on each gown. 
And guess by her glance 
which goes out on the town. 


DISPLAY WORLD 





POSTER at top, opposite page, was the teaser 

by which Woodward & Lothrop aroused advance 

interest in the Kittenville animated displays 
that were unveiled on Thanksgiving Day. 


ONE OF ORIGINAL sculptured figures at left 

is certainly not of a Tom cat. This photo was 

one of many sent to W & L for approval by the 
West German manufacturer. 


per to its present dignified estate. 

e Idea No. 4. The setting for Cat City 
would be 1880, to mark Woodward & Loth- 
rop’s founding, 


e Idea No. 5. Negotiate with West German 
artisans with a view to combining talents. 
The entire project was designed by the dis- 
play department at Woodward & Lothrop. 
Mr. Payne went to Europe in the spring, 
fortified with a thick folio of sketches made 


(Please turn to page 78) 


LIVING ROOM 

Here in the parlor with 
melody bright 

The scene is all set for 
a Catnippy night. 


Papa in his jacket 
is chasing a mouse 
And boxes are wrapped 
all over the house. 
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STREET SCENE 


Se look in this street 
just off of the square. 
Such goodies for kittens 
in shops over there. 


Whatever the pleasure 
You've found in this show 
There's catnip for kittens 
And a town full of snow. 


Then what gathers here? 
many girls, perhaps boys? 
No, a town full of kittens 
and pussy-cat toys. 


HOTEL 


The evening progresses 
the parties all glow. 
Look here at the dresses 
and Tom cats just so. 


There's fun and delight 
in parlors so bright. 
And for kittens that 
play in the snow. 
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GLISTENING 
METALLICS— 


_ VIBRANT REDS 


AND GREENS 


‘FOR YOUR HOLIDAY 


DISPLAYS 


DISPLAY MAN 


INSTANT DRYING — 
SOFT COLORS THAT PRODUCE 
A VELVETY FINISH ! 


MANNEQUIN FINISH 
CRUISE 


SO RRR pagename RER RT PUTTS 


NEW COLOR CHOICE! 


The wide range of ‘‘Decorator Col- 
ors’’ available only in the new 
Sargent DISPLAY FINISH as- 
sures fresh, new beauty in every 
display creation. Ask for it. 


at display jobbers everywhere 


manufactured by 


THE SARGENT-GERKE CO. 


indianapolis, indiana 
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Projections 


SMALL APPLIANCES 
and kitchen wares have 
the tendency to get lost 
from the drawin Z board in a large window unless 
they are placed above 

the floor on_ shelves, 

° ° tables, etc. Here is 

of Jan Uj laki how you can construct 
shelves without resort- 
ing to the conventional 
display fixtures. The 
Santa-trees are cut-outs or can be made half- or full- 

round according to your budget or abilities. 























THE HURRICANE or kerosene lamp is a familiar sym- 
bol of the “good old days” and they will go nicely 
with your traditional Christmas trims. Some avail- 
able at antique stores are quite elaborate while others 
at the opposite extreme. Why not wire them for 
electricity and insert these new flame-like bulbs. 





WROUGHT IRON fixtures also have traditional appeal 

and can be fabricated or purchased to almost any 

specification. In this case the shape is that of a 

candelabra-tree upon which gifts are suspended. It 
can also be illuminated by electric candles. 





THERE’S NO QUESTION but what this gentleman 
chose the perfect gift for his lady-fair. This idea 
could be put across in a small window or shadow box 
much more easily than a large one. You might use 
the bottom halves of a male and female mannequin. 




















GIFT SUGGESTIONS are just what the shopper ordered 

along about the last week or so before Christmas. How 

about pointing out a few items as shown here. The huge 
question mark needs no explanation. 
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Display Designer Outlines 
Christmas Display Trends 

Ed. Note: Miss Cecilia Staples, president of 
her own display designing firm in New York 
City, was the subject of a recent article in the 
New York Times on window display and will 
soon be featured in a “Profile” in the New 
Yorker magazine. Here she tells of her attt- 
tudes towards Christmas display trends. 

In talking with display directors in vari- 
ous cities, I am constantly asked, “What do 
I think about Christmas?” I think it is a 
warm and a happy and a loving time and 
this is what they want to see expressed in 
store windows. Christmas is a many-faceted 
event with different personal meanings for 
everyone. 

It’s very complicated to complicate simple 
things. Songs with words like Moon, Spoon, 
Tune are simple too but they get the same 
idea across. My idea of Christmas is some- 
thing just as simple. Holly — mistletoe — 
presents — Santa — snowballs — love and 
affection — relatives arriving for the holiday 
—sleighs and bells. This is a very simple 
formula for anyone in display to follow and 
enjoy at the same time. 

Window display is a very personal thing 
—personal to the people who do them — per- 
sonal to those who look at them. Windows 
must not only attract people, but excite them 
as well. Window display is an emanation 
of a store’s feeling which should be gauged 
to the community — starting from the very, 
very beginning. During the Christmas holi- 
days, the store windows should reflect the 
Nativity — a tender, loving and uplifting 
feeling that transcends selling. Whether or 
not this helps sales is something else again. 
I feel that often there is a fineness in our- 
selves that we depreciate — we sometimes 
ridicule our own better feelings. 

The simple axiom that people receive only 
when they give is still true. Whether people 
are giving or not they can join in gift-giving 
at Christmas-time — to the poor — the 
aged — the unfortunate and to God. This in 
itself is a rewarding thought, for though we 
love to create them for stores, Christmas 
itself is not just a pretty show put on for 
the shoppers and passersby. 


Charrot To Move 
To Larger Facilities 

After over 30 years at the present location 
at 36 W. 37th St., The L. J. Charrot Co., 
Inc., will move later this year to new and 
larger factory and showroom facilities in 
the Victor Haida building at 149 West 24th 
St.. New York City. In announcing the 
move, Lawrence Charrot, the firm’s presi- 
dent, said “Our new location in the heart of 
the display area will make it more con- 
venient for display directors to visit our 
showroom. We will make an intensive effort 
to have our spring line on display at the 
time of the NADI Spring Market Week this 
December.” 
Flame-Proof Trees 
With Borax Solution 

Live Christmas trees should be sprayed 
before being decorated with a flame-proof 
solution. A mixture of ten ounces of borax 
powder with eight ounces of boric acid 
powder added to one gallon of hot water 
(not boiling) is recommended. 
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MOZAMBIQUE CONTESSA TRAVATEX MIGNON 


Background or Foreground 


VICRTEX VEF VINYL FABRICS 
match your display mood 


SSF 


Viertex Wallcoverings conform- 


ing to U/L specifications now : 
available on request. *vinyl electronically fused 


Add a dash of inspiration to your display imagination with versatile 
Vicrtex vinyl fabrics. From giant panels to portable displays, accent mer- 
chandise with subdued luxury or sparkling metallic motifs. More than 
200 colors — soft pastels to brilliant tones . . . 50 textures — boldly 
modern to unusual exotics. 

Easy to use; reusable for years, because they're virtually indestructible. 
Won't chip, crack, peel or fade — resist stain, flame and mildew — wipe 
clean with a damp cloth. 


Write TODAY for swatches, prices and descriptive literature. 


L. E. CARPENTER & COMPANY 


356 FIFTH AVENUE ° NEW YORK | ° Phone: LOngacre 4-0080 





ARC 
ACR NCR 
AC 


\K 


the precision, high speed 
portable cutting machine 


CUTS ANY SHAPE OR ANY DESIGN IN ANY SHEET 
MATERIAL QUICKLY, ACCURATELY, INEXPENSIVELY! 


Carry it to the job, start cutting anywhere — even in the center. The Cutawl 
makes its own starting hole, cuts effortiessly in any direction. Unique 
swivel cutting head follows intricate designs precisely. Machine always 
faces the operator regardless of the direction of cutting, enabling uniform 
and accurate control 


The Cutawi requires no special skill or training, cuts everything from 
thin paper to sheet metal. Many different chisels and saws and adjustable 
stroke and speeds permit infinite variety. No wonder the Cutaw! has been 
the indispensable tool for over 30 years for cut-out lettering, frames, sil- 
houettes and a host of other shapes. 


Free demonstration will be arranged upon request. For illustrated infor- 
mation and name of your nearest Cutawi dealer, write today for 
Catalog C-29 v. 


THE CUTAWL CORPORATION - BETHEL, CONNECTICUT 











NEWSGRAM 


By GABRIEL VALENTI, Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 


INDUSTRIES 
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SHOW THEME: For the December Market 
Week our show theme will be “Spring Car- 
nival” with exhibit floor decor in Mardi Gras 
settings. Carnival colors, cafes, contests and 
confetti will complement the theme. 

The Spring Market, NADI’s_ twentieth 
semi-annual Spring event, will be held De- 
cember 10 through 14 at the New York Trade 
Show Building. This date bracket allows the 
trade the opportunity to see New York’s 
Christmas windows and spectaculars, all of 
which are on view by December 10. 

Based on previous exhibitor totals, it is 
expected that eighty NADI members will be 
on hand for the Spring showing. The Mar- 
ket was announced to Association members 
in mid-August. By September 1, 25 members 
had signed for space. Membership in the 
\ssociation is required to exhibit. For mem- 
bership applications, write to the NADI at 
the Governor Clinton Hotel, New York 
City 1. 

—NADI— 
PHOTO CONTEST: We are pleased to an- 
nounce that we will be having our display 
photo contest again. Locale will be the fifth 
floor at the Trade Show Building during 
Market Week. 

Here are the details. Eligible will be 
photos of 1961 Spring, Easter and Summer 
displays. Ten cash prizes from $300 to $50 
will be awarded. Judges will be visiting 
displaymen, freelancers and retailers, our 
white registration badge category. Each 
comtestant may submit two photographs. 
Photos must be 8 x 10 inches, black and 
white, unmounted. Send them to the NADI, 
Governor Clinton Hotel, New York City 1, 
prior to November 30. Enclose a self-ad- 
dressed envelope, if photos are to be re- 
turned. Judging will take place at the NADI 
Photo Gallery during Market Week. 

—NADI— 
NRMA JANUARY CONVENTION: 
Scheduled for the morning of January 11 
at the NRMA CONVENTION, a major 
industry event, is a session on display. This 
is the first time in several years that a full 
length program has been devoted to display 
at an NRMA meeting. We would be pleased 
to hear from the trade re: discussion topics, 
speaker talent, case history in- 
formation and anything else that will help 
us to cooperate with NRMA to make this 
event a Convention highlight. 

On the Tuesday of the Convention, Jan- 
National Cash Register will be 
with its all-day presentation of 


available 


uary Y, 
featured 
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developments in self-selection, self-service, 
checkout and other facets of mass retailing. 
They've been conducting this presentation 
in Dayton, Ohio, and from all reports it is 
of universal interest to all connected with 
retailing in any way. Their thesis, as I have 
it, is that the store of today, to thrive, must 
have quick shopping facilities, self-service, 
excitement, attractiveness and glamour. In 
the store of today and tomorrow the cus- 
tomer is king. Types of displays, store hours, 
selling methods and acceptance or rejection 
of fashion trends are mass customer deci- 
sions, according to the NCR view. 

The same NRMA announcement contained 
word of the 1962 Catalog of Sales Promotion 
Campaigns on Slides. Entire promotional 
programs of stores throughout the country 
are shown visually. Slides show co-or- 
dinated sales promotion campaigns including 
window, interior and departmental displays. 
A commentary accompanies each set of 
slides. They constitute excellent educational 
and source material for store staffs and for 
student groups. 


—NADI— 
POPAIT DEPARTMENT STORE STUDY: 


The Point-of-Purchase Advertising Insti- 
tute recently published a 40-page analysis of 
department store attitudes as regards dis- 
plays supplied by national advertisers. The 
University of Illinois School of Business did 
the analyzing for POPAI via a comprehen- 
sive questionnaire to display managers and 
others in department stores to gauge atti- 
tudes and policies towards display material 
offered them. POPAI deserves many compli- 
ments for a job well done. 
In the summary, four lines of opinion were 
evident. 
1. Display Directors have clear-cut ideas 
of what they want and need. (Store 
decor and image a main concern. Space 
problem crucial.) 
National advertisers sometimes do not 
fill such wants and needs. (Needed is 
the “you” approach. Make displays 
look like they were designed for the 
individual store rather than for every 
store.) 
Display Directors know P-O-P has 
value. (Self-selection, special purpose 
displays and departmental displays 
ranked in that order. Counters, inter- 
ior show cases and islands were one, 
two, three as the popular placement 
areas with counters ahead by a lap.) 
Display Directors have judging stand- 


ards. (Need for better standards and 
research techniques to measure display 
effectiveness in stores was pointed out.) 


—NADI— 
DISCOUNTERS’ MARKETS: In full 


swing again are the major trade events that 
will run from now through the Fall season. 
The discounters, so prominent in the retail- 
ing picture and in retailing news of late, 
sponsored two of them. One was the Dis- 
count Management Congress held in early 
August at the Astor. The other was the 
Discount Operators National Show at the 
New York Trade Show Building in late 
August. Exhibitor rosters at both Markets 
contained several NADI members in the 
sign machine, store equipment and import- 
resale categories. Attendance and response 
at both markets was said to be excellent. 

At the panel sessions, the need for trading- 
up and discounting price alone as the key to 
success were often expressed. This outlook, 
in view of the fact that discounters want to 
edge closer to the department stores’ tradi- 
tional concepts of service and of display and 
decor, should provide added opportunities 
for our industry in filling retailer's needs, be 
they discounters or department stores. Apro- 
pos to this, an informal survey among NADI 
members indicates increased demand this 
year from discount stores for Christmas 
display needs, evidence of trading-up and 
the trend to a quality look. 

—NADI— 


SITUATIONS WANTED: On our list of 
job seekers we have the following: 

Office Manager-Inside Salesman in late 
thirties. Many years experience in display 
sales. Seeks change. 

Display artist — Female. Good art edu- 
cation and about five years experience. 

Both are in New York City. 

The N.A.D.L., as a focal point for job 
leads, endeavors thereby to render further 
service to the trade. Needed are more re- 
quests from employers for assistance in 
finding employees. If you hear of job oppor- 
tuzlities in the trade, do let us know. 


Fisher Replaces Wiegel 
At Gertz, Jamaica 

Harold S. Fisher is now display director 
of Gertz, Jamaica, Long Island, N. Y., re- 
placing Jules Wiegel, who plans to go into 
business for himself. 
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Grecianboard, New Pattern 
In Hardboard Pattern 

A new decorative board pattern, Grecian- 
board, has been announced by Hardboard 
Fabricators Corp., Newark, N. J. This board, 
inspired by classic Greek architecture, is an 
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DRESSMAKER COLUMN SPRITE 


ART PANELS: Ready to hang, ORIGINAL 


| Drawings reproduced in Rich Charcoal Tones on Heavy 
addition to the comprehensive line offered | Weight White Bond Paper. Overall size 42 inches x 8 feet. 
by the Company. Specifications are: /%- | Other colors available: Sepia, Indigo, Burgundy. Order today 
inch thick, 4- by 8-foot panels, tempered, | , : 
Bat for Immediate Delivery. 
durable domestic hardboard, smooth on both 


sides. The new board takes both lacquer | $9Q50 
PER PANEL 


and paint. 


Appoints Haag 

To Head Advertising | 
Paul F. Rahr, vice-president for sales of | 

Aluminum Specialty Company, Manitowoc, | 

Wisc., announces the appointment of Douglas 











and operated the Douglas Advertising 
Agency in Manitowoc for the past two | 
years. He was formerly associated with the | 


THE EASTER BUNNY BANDWAGON! /-' 
Mirror Aluminum Company in the adver- 


tising and sales promotion departments. | 
Aluminum Specialty Company plans to | 
enlarge its present advertising department, | 


setting up a separate advertising and sales 
promotion branch office at 2115 Western 


Ave. The new quarters will permit necessary | Easter Bunny Promotion Outfits 


expansion and a fully equipped art depart- 


ment, + Displays + Sales Girls + Special Promotions 


No. 6500 MR. RABBIT—The purple cutaway style coat 

Zen is the title of a new pertorated pattern has yellow lapels and a large white put bunny tall. 
ON ee ee ae ee eet The Yellow vest comes with a fine pink dickie. The 
created by Edward Durrell Stone in Ameri- . “= 
can Felt Company’s Feutron 63 drapery felt. neat trousers are also in yellow. The 11 ; ears are 
aR Sh 2S es FI Cg RE AN et EI : lined with yellow and are held erect at all times by a 
warm beige. Made of 65 per cent dacron fully cut purple hood. Complete with a multi-colored 
and 35 per cent viscose rayon and 52 inches Bunny Mask. Tailored in rich rayon satin fabrics. 
wide, it may be obtained through decorators | Size: 16 (32) - 18 (36) $10 ORDER DIRECT 


at the S. M. Hexter showrooms in New York : 
City, Cleveland, Chicago, Dallas and other No. 6508 SUPER RABBIT—One-piece coverall tailored TODAY 
key cities. Write to the manufacturer at 2 in rich white Plush Fabric. A full cut hood of the same IMMEDIATE 
Glenville Road, Glenville, Conn., for samples. white material holds the pink lined 11” ears erect at 
all times. Sleeve and trouser cuffs have built in elastic SHIPMENT 
for snug fit. Realistic bunny mask and white 4” puff 

: : GUARANTEED 
mabeng~ ial iiees 4 tail completes this deluxe outfit. sents alias 

Arnoid J. Abrams and his wite have just eae d rive tor ittustrate 
returned from an extensive tour of Alaska Size: 16 (32) - 18 (36) $19 catalog sheet. 
and the Yukon. Homeward bound they ; THE SMARTEST LOOKING BUNNIES COME FROM 
visited Lake Tahoe and Reno, Nevada. This | 
well known display personality has now 


' — a 
visited nearly all world continents and has Cc OLLEGEVI! L. L. E [¥-v.: rm. 434, 200 sth av. 


been enjoying a well-earned retirement. = VJ FLAG & MFG. CO.. Collegeville, Pa. | Bill Wimmer, Sales Mgr. 


M. Haag as the firm’s advertising and sales | \) 
promotion manager. Mr. Haag has owned | SMAR : DISPLAY DIRECTORS ARE GETTING ON - 7! 





New Perforated Pattern 
In Drapery Felt 


World Traveler Abrams 


Tours Alaska 
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ALWAYS ONE TO ACHIEVE uniqueness in individual shop decor 
throughout his store is A. Van Hollander, display director for Gimbels, 
Philadelphia. This is particularly so of Christmas, as shown in the 
photos here. At top left is Gimbels’ Hospitality Shop as viewed through 
the open-front window. The banner above the window features artwork 
with three-dimensional applique. Wreath gold and green. At top 
right is the new Christmas interior boutique called “The Jewel Box” 
which features a variety of new jewelry under a canopy of pink and red 
strips of ribbon in various widths and attached to gold standards. 
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Another Christmas Boutique is shown at left center with its superstruc- 
ture of white grillework in which gold balls were suspended. Depart-- 
ment decor was red with pale moss green. Below it is a view of the 
main floor decorations looking toward a stained glass artwork elevated 
above eye level between two columns so as to be visible from both sides. 
It is illuminated internally by fluorescent tubes. At bottom right is a 
photo of a men’s display at the entrance of the same Christmas Bou- 
tique as shown at left center. This boutique is also devoted to Trim-a- 
Tree Shop, Gifts for the Home and Women’s Accessories. 


@ Christmas 1960 around the world 


(Continued from page 51) 
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Lormore Joins Floats, Inc. 
At New Eastern Office 


Arnold C. Lormore, formerly sales pro- 
motion and group sales supervisor for the 
New Departure Division of General Motors, 
has been appointed eastern sales manager of 


Arnold C. Lormore 


Floats, Inc., 
president. 
Floats, Inc., one of the country’s largest 
designers and builders of advertising dis- 
plays and exhibits, recently opened their 


according to 


eastern sales office at 912 Terryville Ave., | 


Bristol, Conn. 


COMING UP! 
*Columbus Day. 
National Wine Week i 
National Forest Products Week 
National Thrift Week 
Sweetest Day ba 
National Downtown Wee 
National Flower Week 
United Nations Week.. 
National Honey Week 
National Pretzel Week 
*Hallowe’en ws 
March for Muscular Dystrophy 
American Education Week 
*General Election Day 
*Marine Corps Birthday 
*Veterans Day (Armistice Day) 


Oct. 12 
Oct. 14-21 
Oct. 15-21 
Oct. 15-21 


Oct. 24-Nov. 1 


World Fellowship Week 
Salute to the Housewife Week 
Christmas Seal Campaign 
National Farm-City Week.. 
Know Your America Week 
*Thanksgiving Day 
National Civil Defense Day 
*Christmas Day 


of the above-mentioned events (except those 
preceded by an asterisk which have no cen- 
tral sponsor). Many of them make available 
free posters or other display material as well 
as ideas for displays tying in with the occa- 
sion. Simply address your request to the 
Editor, DISPLAY WORLD, Cincinnati 1. 
The 1962 edition of Chase’s Calendar of 





Roger Tierney, | 
| 








Are You Using Screen Process ? 


THIS CATALOG IS YOUR ARTIST! 


DAY EREF! 


SEND FOR IT TODAY 
it features by miniature reproduction, a great 


oss @ YOURS 
variety of on-hand stock patterns, designs and 
lettering in practical sizes, that virtually make 
anyone an artist, and a good one at that! 
Now you can give your customers individual, ex- 
clusive combinations of both designs and lettering 
that are just what they want and will! pay a mighty 
good price to get! And best of all, your cost of giv- 
ing it to them is exceptionally low, and profits are 
really big! 
Each pattern and all lettering is permanent and 
can be used over and over again, year after year, 
for real economy. Each is a positive, reproduced 
on crystal clear film, and ready to make into your 
silk screen, in single or multi-color combinations, 
Each is fully guaranteed to be of highest quality 
and guaranteed not to chip or peel. Any such im- 
perfection will be replaced free of charge, pronto! 
We guarantee fast delivery and your complete 
satisfaction! 


ame 





[/reRo-Fio¢ 


STOc oat 
"Es1c,, AT 


s Creme NS 


"aor 
’ 
i Ane r 
alo 5 


ite 


Floc Fab: 


——— 
STOCK PATTERNS & DESIGNS 
1 to 9 prints 
SU i ee 


ALL STYLES OF LETTERING 

Approx. 141 to 265 letters, numerals, punctu- 
ations, according to size and style. 

COMPLETE SETS from $4.50 to $12.00. 


$2.50 each 
$2.00 each 


SEND FOR COMPLETE INFORMATION TODAY! 
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FL0C FLO ocliliens 


1043 W. Randolph St 


Phone: SEeley 3-5442 


Chicago 7, Ill 





Oct. 21 | 
Oct. 22-28 | 
Oct. 22-29 | 
Oct. 23-29 | 
Oct. 23-28 | 


Oct. 31 | 

.. Nov. 1-30 | 
Nov. 5-11 | 
Nov. 7 | 
Nov. 10 | 
Nov. 11 | 
National Children’s Book Week. Nov. 12-18 | 
Nov. 12-18 | 
Nov. 12-18 | 
Nov. 13-Dec. 31 | 
Nov. 17-23 | 
Nov. 19-25 | 
Nov. 23 | 

..Dec. 7 | 

Dec. 25 | 
DISPLAY WORLD will be glad to fur- | 
nish the name and address of any sponsors | 





It costs 
no more 


the V-Neer Board famous for its “real 


wood" beauty and superior quality. 
Its expensive look comes from an exact photo 


reproduction of select walnut. Available in 

five colors. Suitable for pen, brush, silk screen, 
all types of printing. Why settle for 

anything less! 


Annual Events from which DISPLAY 
WORLD secures most of the sponsorship 
information for the “Coming Up!” feature 
will be off the presses soon. For your copy, 
send $1 with your name and address to 
Calendar Department, DISPLAY WORLD, 
Cincinnati 1, Ohio. More than 1,000 events 
will be included in the 1962 edition. 


CRESCENT CARDSBOGQOARDB COMPANY 


Formerly Chicago Cardboard Company « 1240 N. Homan - Chicago 51, Illinois 





OR TOGER, 39:61 


71 








THE BASIC INGREDIENTS of a successful 
holiday display are shown at left. Theme is 
Christmas represented by the choir characters. 
Sales slogan is “Christmas Gifts to Sing about 
... The color scheme is red and white. Red 
background and table cloth. Notes are real 
“live’’ Christmas tree salad plates. Place mats 
bordering the window beneath the place settings 
are red. 


+ 


m Give harmony 








to your windows 


— displays must have 
body and soul’ to sell 





By TRUDY BERNDT 


Body is the merchandise; soul is the 

display theme. Anderson’s China Shop. 

Minneapolis, shows how the two are 

blended in selling harmony by Donald 

Peterson, whose duties at the store know 
no bounds. 


pele a well rounded personality a window 
must achieve a happy balance between “body 
and soul.” In a specialty store business the 
“body” is the merchandise; the “soul” is the 
theme of the display. Whenever this balance 
is broken the window display is a failure. 
Always avoid a lopsided display to either 
extreme. 

Too much “body” is over-emphasis on the 
material or merchandise. Such a random 
arrangement of merchandise looks hodgepodge 
and does not attract attention. Too much 
“soul” is over-emphasis on the spirit or theme. 
An eccentric theme looks like a piece of art 
but is impractical because it will not sell. 

There’s a man in our town who has a 
natural knack for creating window displays in 
true harmony. He is Donald Peterson with 
Anderson’s China Shop, 912 Nicollet Ave., 
Minneapolis. Mr. Peterson is very modest 
about his many talents. He has so many 
duties he has never bothered to think about 
what his title is. He does all the display 
windows for the downtown store and special 
display windows for the suburban shop, does 
the special interior displays, teaches the sales- 
women to do day-to-day displays to keep all 





DANSK DESIGN for casual contemporary liv- 
ing is the theme of this unusual display at 
center accented by Dansk posters in the back- 
ground. It’s another marvelous example of how 
to attract customers into the store. 


ANOTHER GRACIOUS DISPLAY featuring 
linens, china and glassware is shown at left. 
Since these items are ideal gifts for the 
bride, Mr. Peterson used the theme, “It takes 
3 to get married — the bride . . . the groom 


and ANDERSON’S.” 


DISPLAY WORLD 





areas current, is the advertising manager, buys 
all the silver for Anderson’s Shop, also as- 
sists the buyers for gifts, furniture and lamps. 

Mr. Peterson grew up in Anderson’s China 
Shop and accumulated more duties as business 
expanded. During his high school days he 
worked as stock and delivery boy. Then after 
other intermediate positions he returned to 
Anderson’s as a buyer for two departments 
and assistant to other departments. For the 
past six years he has been in charge of dis- 
play, advertising and assists in buying. 

The photo of Mr. Peterson’s Christmas dis- 
play window is typical of how effectively his 
themes are developed. If we retrace his steps 
as he created these windows we get a glimpse 
of his pilosophy of display. 

At once we notice a lack of stiff organiza- 
tion. That is, he does not draw out a neat 
check list, “Formula for Effective Window 
Displays” and follow a routine pattern. He 
works in a fluid, relaxed manner and turns 
out marvels. 
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CLOSE COORDINATION of advertising and 
display, such as the tie-in between the ad above 
and the display at top left, opposite page, is 
easy to achieve at Anderson’s as Mr. Peterson 
also is in charge of this department. 


His first all-important thought is an original 
theme. Ideas for these themes, like all ideas, 
come from everything he has ever seen, heard 
or touched. It especially means being forever 
on the alert. The theme for his Christmas 
windows drew its first breath of life from the 
choir characters. 

When some of the buyers at Anderson’s re- 
turned from Chicago they nonchalantly men- 
tioned the delightful choir figures they had 
seen while they were buying Christmas mer- 
chandise for the store. A few questions and 
a couple letters followed and Mr. Peterson had 
the keynote for his windows, a pair of choir 
singers. Life-like, they were made of molded 
latex as they were intended to be sold in 
retail stores to families arranging outdoor 
Christmas settings. 

The day he ordered the choir singers he had 
already decided the sales slogan of his Christ- 
mas theme would be “Christmas Gifts to Sing 
About.” Later Mr. Peterson personally let- 
tered this slogan on the background paper and 


(Please turn top page 76) 
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WHOLESALERS! 


And you need not come to Western Europe — an expensive trip — to purchase 

commodities for your WINDOW DRESSINGS. We are the largest export-company for 

ornamental displays and can get you the novelties and most reasonable standard 
articles from this side of the globe. 


Replies and inquiries to: 5 Yo only”, Gumelius Advertising, Fack. Stockholm 1. Sweden. 





FOR A REAL 
SANTA CLAUS 


A NEW Meyer Jacoby 
100% DuPont Nylon 
Wig and Beard Set 


Guaranteed to convert any human being 
into a believable, authentic Santa Claus! 


@ Flameproof @ Pure White 

@ Lustrous @ Combable 

@ Washable @ Re-settable 

@ Easy to clean & keep sparkling white 


All wigs and beards are custom made 
on soft duvetyn foundations for extra 
comfort. They are manufactured by 
THE JACOBY “lock-stitch wefting"’ 
method for greater durability and use- 
fulness. 


@ No. 10: 100% DuPont Nyion Set. Twice 
as strong as natural hair and purest 
white ever made $19.90 per set 


@ No. 60: 50% Fuller than standard set 
(No. 10) DuPont Nylon... $29.90 per set 
@ No. 70: 100% Fuller than standard set 
(No. 10) DuPont Nylon... $39.90 per set 


Preferred by professionals! 


Meyer Jacoby, Pi W770 


34 WEST 20th STREET e NEW YORK 11, N. Y. 





see us at 


POPAI 


NOV. 7, 8,9 
McCormick 


[Place 
BOOTH 112 yo 


‘YOUR DISPLAYS 


WITH MOTION 
from the ceiling 

















* ATTENTION 
* DRAMAT 
FOCUS ’ 


and for your 


ANIMATED DISPLAYS 


WE 


SERIES FB 
Enclosed Helical 
gear motor— 
low cost 

quiet operation. 
Write for details 


[) VUE-MORE TURNTABLES 
-) BREVEL MOTORS 


-A'R SD E-3 8 ak ok Eee) 


a Ores of SEVER PRODUCTS 
601 WEST 26m STREET °¢ NEW YORK 1. N.Y 








CHRISTMAS EVE IN KITTENVILLE 


(Continued from page 65) 


by artist Pat McDermott, conferred with the 
animation specialists, and the deal was on. 

This was another first for Woodward & 
Lothrop. Robert Griffith, assistant display 
manager, worked closely with Payne in 
mapping the program and in monitoring the 
time schedule. 

All summer, while the Kittenville popula- 
tion was coming to life in West Germany, 
Cat City was being built in Washington by 
the carpenters and painters of the display 
domain. Progress-photographs were brought 
to Washington, such as the one shown, to 
give assurance that everything was approved. 

The cats were fabricated with a basic cov- 
ering of plush; then paint was applied to 
faces and paws. Some cats were white 
Angora, others were golden Persian, and 
there were also some brownettes, red heads, 
grays, and blacks. 

Six major window scenes comprised a 
nostalgic panorama of a Victorian village, 
to scale, with snow-covered gabled roofs and 
evergreens; interiors to stir the pulse of 
every home lover; and a very lively, lovable 
populace. Composition board and plastic 
for window panes figured largely in building 
Cat City. The windows included: 

@ The Town Square (corner window) set up 
for a Christmas Eve dance — the musicians 
performing in front of the impressive City 
Hall, and presided over by the Mayor him- 
self. 

e A Street Scene, just off Town Square, 
where the residents were being waited on in 
the Candy Shop, the Cats Whiskers Barber 
Shop, the Beauty Shop, Dick Whittington’s 
Food Store, the Restaurant, and especially 
the Toy Shop! 

e A Fire House, where a horse-drawn fire 
engine (genuine New York City 1880 model) 
was being diligently serviced by blue-coated 
fire cats. 

e The Living Room, with a piano and a 
great Christmas tree, garlanded and loaded 
with catnip packages EXCLUSIVELY. 

e The Chandelier Room (Woodward & 
Lothrop’s own, of course) where feminine 
cats in a dressmaker’s shop were viewing 
the fashions modeled by feline beauties ap- 
pearing at regular intervals from behind a 
curtain, and vainly showing their costumes. 
@e The Cat and Fiddle Hotel, where dances 
were in progress ... tom cats in velvets and 
wrist frills, and tabbies in elaborate ball 
gowns. 

Every cottage, every platform, doorway, 
set of stairs — all props — had to be made 
in the display shop without any leeway for 
even a fraction of an inch, so that each cat 
would fit exactly, according to the blueprints 
supplied to the European company. 

Needless to say, authenticity was observed 
throughout the display. 

The 144 cats were delivered in Washing- 
ton complete with their complex animation 
mechanism, wiring, and costumes, plus an 
out-size snow-bomb and six copies of a 22- 
page booklet of instructions on putting to- 
gether each scene with its respective cat 
figures. The booklets were placed in stra- 
tegic positions around the display depart- 
ment for ready reference. 

The color-massing of interior backgrounds 


and exterior facades played an important 
role in the effectiveness of this whole accom- 
plishment. 


An original poem entitled “A Cat’s Night 
Before Christmas” was composed for the 
occasion by George Payne, to the rhythm of 
“Twas the Night Before Christmas.” The 
verses, which described particular windows, 
were in script-print and were beautifully set 
off in horizontally-oval frames trimmed with 
a curving design in wrought iron. 

Recorded music was piped to the street. 

The infinite perfection of detail and the 
winsome seriousness of this spectacle would 
be impossible to describe; but the accelera- 
tion of buying in the store was decidedly 
measurable. 

Another scene in the store’s 1960 windows 
was a Nineteenth Century Doll House placed 
in a window representing a reproduction of 
Woodward & Lothrop’s 1900 Christmas store. 


New Company Formed 


To Make. Sell Cutaw!] 


The newly formed Cutawl Corporation, 
Bethel, Conn., a subsidiary of Foredom Elec- 
tric Co., Inc., manufacturers of miniature 
power tools, has purchased the Cutawl Divi- 
sion of International Register Co. Considered 
indispensable in most display studios and sign 
shops, this portable high-speed cutting ma- 
chine permits the most intricate cutouts in a 
wide variety of sheet materials, including 
wood, metal, plastic, fabrics, paper, cardboard, 
etc. 

Completely portable, the lightweight electric 
cutting machines can be carried to the job. 
The unique swivel head permits a 360-degree 


traverse of any pattern or design without 
changing direction of the Cutawl. Cutting can 
be started anywhere as the Cutawl makes its 
own starting hole, and it leaves a smooth edge 
with no further finishing required. The Cut- 
awl is safe to use and requires only limited 
practice to achieve proficiency. It has adjust- 
able stroke and speed. 

In addition, there are many different cutting 
chisels and saws to choose from, suitable for 
more than 50 different materials from thin 
metal sheets to 1%-inch soft materials. The 
Cutawl can be used to cut out lettering of any 
style including delicate serifs, panels, frames, 
silhouettes, etc. Catalog C-29 describing the 
tool and its many uses is available upon re- 
quest to the Cutaw!l Corporation, Bethel, Conn. 
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Flashing Shelf Light 
Boosts Impulse Buying 

“Shelf-Lites are effective because a blink- 
ing light compels the eyes to look, and 
wherever the customer's eyes go, the hand 
is sure to follow with a significant per- 
centage of shoppers.” That’s what Shelf- 
Lite Corporation, 6331 Hollywood Blvd., Los 
Angeles 28, believes as it introduces its new 
patented point-of-purchase display sign that 
fits snugly into the standard price moulding 
on many supermarket and housewares fix- 
tures and flashes more than 3,000,000 times 
a month (about 70 times per minute) from a 
single battery. There is a transformer unit 
that reduces store current to 10 volts and 
reduces costs further. They may be applica- 
tions to other display uses. Write to the 
firm with any questions. 
Westland Retires 
After 48 Years 


The retirement of Philip J. Westland as 
display director of The Hub, Steubenville, 
Ohio, after 48 years with the store is an- 
nounced by Mone Anathan, Jr., president of 
the department store. Mr. Westland is well 
known for his proficiency in this field and 
for the many contests he has won. 

Harry Brown was named his successor 
and Mrs. Betsy Richey will be first assist- 
ant. 

Everyone in the industry and profession 
with Mr. Westland a long and active retire- 
ment and hope that he will maintain contact 
with his many friends everywhere. 


Met-Wood Moves 
To New Location 

The new factory and ofhces of Met-Wood 
Floral Mfrs., Inc., are located in a modern 
one-story plant of approximately 22,000 
square feet complete with truck loading and 
railroad siding facilities. Bernard and Gil- 
bert Weinberger, principles of the firm, ex- 
pect the new location at 600 New York Ave., 
Trenton 8, N. J., to facilitate both manu- 
facturing as well as shipping of its line of 
display pieces throughout the country. The 
factory was purchased by the company as a 
result of an urban renewal project of the 
city, they report. 


New Drawing Projector 
Developed In Switzerland 

The Optiscope Type 14 is the name of a 
new precision opaque enlarging and reducing 
projector. It is being manufactured by 
Optelma Ltd., Attiswil, Switzerland. A sup- 
port tor vertical or horizontal use is quite 
practical at additional cost as well as a 
support for wall placement, if desired. 

Most displaymen are quite familiar with 
similar American-made projectors. However, 
this one certainly deserves consideration. 
For a brochure and price information, write 
to the firm’s Export Department, P.O. Box 
69, Basel 6, Switzerland. 


Montaudry Joins 
McCutcheon’s 


Philippe Montaudry, formerly with B. 
Altman & Co., is the new display director 
for McCutcheon’s, also of New York City. 
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Highly embossed gold foil cardboard. Your most effective 
and versatile, yet least expensive medium for lettering. 


Wictorian: 1, 1%, 2%, 4 inches ROMAN: 2%, 3%, 5 inches 


sianhla r sa o io . ’ 
Va iad . While or- 14058 ara 


Hust MV. Y y} pe “ae, 


133 West 19th Street, New York 11, N.Y. 


Write for : } ‘ 
sample folder 7 








the unusual in mirrors by PARALLEL 


Paramir (A)—dramatic multi-color mirrors é. ais 
Paraflex (B)—silver & colored faceted sheets -—s 
Mirror Decor—loose pieces in all shapes Your source for materials, mirror balls, 
Mosaic Glass Tesserae—Plastic Mirrors and finished units to your specifications. 


Parallel Mfg. Corp., Dept. K, 32 East 10 St., N.Y. 3, N.Y., Spring 7-8787 











How to Make Sure You Have the 
Finest Santa Claus in Town 


Consult Us . . . the World's 
only Santa Claus Specialists 
® Santa Claus Service @ Promotion ® Training 
© Costumes ® Wigs @ Beards ® Make-up Kits 
© Boot Tops ®@ Stomach Pads ® Dresses and Hats 
for Mrs. Santa and Helpers ®@ Complete Line of 
Santa Equipment 


Write to: 


SANTA CLAUS SCHOOL, INC. 


Albion, New York 
(Christmas Park) 
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VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 


32 ) 
GUN TACKER a 
Use where lighter, shorter staples are needed. 


Ideal for mounting crepe paper, cloth window 
dressings and wall posters. 
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> T-50 
GUN TACKER 


Use where heavier, longer staples are needed. 
e ideal for assembling floats, store exhibits and 
show exhibits. 


HAMMER TACKER 


Quickly and securely staples with each biow. 
Ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required. 


ONE-HAND OPERATION— 
Frees other hand to hold material being tacked. 


FASTER— 
Automatically faster than hammer and nails for 
all sorts of fastening jobs. 


MANEUVERABLE— 
Gets into close corners. Drives staple flush within 
1/16" from any right angie. 


VARIETY OF STAPLE SIZES— 


Arrow staples come in 12 sizes, ranging from 
3/16” to 9/16” leg lengths, for every purpose. 


Sold through jobbers 
Write for catalog 
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GIVE HARMONY TO YOUR WINDOWS 


(Continued from page 73) 


skillfully sketched a staff and notes below the 
words. A glance at the photos will tell you 
the highlight of this background is the salad 
plates which were the notes. 


These notes give the true harmony to this 
Christmas window display. The plates used 
as notes were regular merchandise, of course, 
for the past several years. They closed the 
gap between the “body” and “soul” of the 
window and made the display live. The coor- 
dination is perfect between the sales slogan, 
“Christmas Gifts to sting about... , ” the 
choir figure props representing the Christmas 
theme and the merchandise to be sold as gifts. 


After the theme for this display was ar- 
ranged the next most important decision was 
the color scheme. Mr. Peterson decided to do 
his left window (shown here) in red and 
white. In that window the background paper 
was bright red with pure white lettering. In- 
formal Christmas tree salad plates were used 
in the notes and also relatively inexpensive 
china and glassware was arranged on red place 
mats bordering the window on the floor. The 
right window (basically the same background ) 
displayed a beautiful gold background with 
white lettering and a variety of fine china 
plates as notes. It had more elegant place 
settings containing more expensive china and 
glassware on gold place mats along the win- 
dow border. 

It was no accident that one window was 
arranged with less expensive merchandise than 
the other. Mr. Peterson is very sales con- 
scious and he always aims to include a wide 
price range in displays. Looking closely at 
the photos you will spot price tags on furni- 
ture plus china and glassware prices on 
placards. 


Prices are included in the display when- 
ever possible to help the window shopper. 
More important, they are included to assist 
the Sunday stroller who browses when the 
store is closed. Very often the Sunday stroll- 
ers turn into Monday shoppers. Local shop- 
pers call and place direct orders for merchan- 
dise they saw in the window. 

Out-of-towners place their orders by letter. 
Mr. Peterson’s files have some letters begin- 
ning, “Il would like to order the lamp | saw 
in your window the Sunday before last. En- 
closed is a money order for $24.95. Please 
send me one with a yellow base instead of the 
blue one you had in the window...” Mr. 
Peterson looks forward to these letters be- 
cause his displays are increasing sales. On 


| the other hand, many of his files grow quite 


voluminous as the correspondence goes back 
and forth. For instance, first he has to sit 
down and remember which lamp he had in the 
window the Sunday before last! It is impos- 
sible for him to keep any methodical list of all 
the merchandise because if a customer comes 
in and buys the lamp on the table he selects 
a good substitute lamp in the store to take its 
place. As the display period ends most of the 
original items are already in a customer’s 
home. 


Thus it often happens, when he discovers 


| which lamp the customer is ordering, it already 


has been sold locally. And more often it is 
an individual lamp which had no duplicates or 
any choice of color. Over the period of years, 


however, he finds that much research and a 
little substitution usually brings the majority 
of the mail orders to a happy conclusion. 


Ask Mr. Peterson if it is not disheartening 
to re-arrange his windows continually as im- 
portant items on display are sold. He looks 
at you in absolute surprise and quietly says, 
“Don’t you understand that’s the fun of 
doing windows this way — they fall apart with 
a purpose!” In the Christmas display win- 
dows for example, many items including the 
lacquered fruit (regular merchandise in the 
store) was actually sold right off the Christ- 
mas trees! 

Unlike department stores, specialty stores 
expect to make direct sales out of the window 
because they have so few duplicates. “If noth- 
ing has been sold out of one of my windows 
within a week from the time it is arranged, 
I consider it a failure!” emphasized Peterson. 
So far this is something he has not had to 
worry about. Some days the key merchandise 
pieces are sold out of his display or the color 
scheme is upset by the sale of some fabric so 
that he has to practically re-do the whole win- 
dow to bring it “back to life.” When possible 
he changes color schemes but keeps the same 
theme. 

This constant re-doing of the windows to 
keep them alive does not increase the store’s 
expenditures. His secret here is to be miser- 
ly and keep the props to the bare minimum. 
Then around these few props he generously 
arranges the “live” merchandise to the maxi- 
mum degree. A specialty store is a blessing 
in that respect, because if he needs flowers 
he has them; if he needs a mirror he has it; 
and if he needs any real quality merchandise 
Anderson’s Shop has it! Each window for 
his Christmas display material cost less than 
$100. 

Following this same economical pattern, the 
lighting arrangement remains as simple as pos- 
sible. It is all incandescent lighting. Swivel 
sockets are inconspicuously placed behind the 
window valance accented by a few strategically 
located ceiling spotlights. 

As mentioned earlier, Mr. Peterson has no 
trouble coordinating his window display and 
retail newspaper advertising because he does 
both. After glancing at the reproduction of 
the ad, you will note it carries as a headline 
the same sales slogan used in the window: 
“Christmas Gifts to Sing About.” It also 
contains the musical staff and notes with the 
little choir characters which appeared in the 
Christmas windows. The china, glassware and 
gifts were constantly shifted in the window 
each week as a different Sunday ad appeared 
so the merchandise would match. The series 
of ads range from Thanksgiving until Christ- 
mas to coincide with the life of the windows. 
Again, this was no exception, but the rule. 
Each Sunday throughout the year the items 
appearing in the ads will certainly be in the 
windows that week. Mr. Peterson’s layouts 
and copy for the ads have a reputation for 
being just as extraordinary as his window dis- 
plays. You will recognize the same selling 
techniques: the merchandise has a quality and 
price range, a wide variety of merchandise is 
shown, prices are mentioned with an additional 
note covering the handling charge for the mail 
order customer. 

Mr. Peterson is unusually gifted in the skill 
of interweaving the art of display with sales 
promotion. Perhaps this is evidence that he 
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is an artist at heart but has a very practical 
business head —a rare and valuable combina- 
tion in this field. 

What makes it a remarkable achievement 
and an even more striking combination is that 
all of Mr. Peterson’s skill is natural talent 
plus accumulated information from extensive 
reading he has done as a hobby over the years. 


His formal training ended when he finished A d. / f / 
high school where he took a few elementary an wonder, OO. 
— Empty spaces at the front of your 
aN racks??? Your problems are solved. 
P oe This unit was designed for either ties 
Toaveling Toster Exmiee or belts. It adjusts from 19" to 24" and 


“The Moods of Form and Fashion,” a has a baked black enamel finish. 


reli : hibi d b ~' 
cian Aeapeand phan s peer peated Truly Brand New and wonderful too! 
Perma-lift, manufacturers of foundation gar- 


ments, is appearing in major department These and many new and wonderful items can be had from your local distributor. 
stores across the country during 1961. Write us for the name of the distributor closest to you. 

The exhibition consists of theatrical, re- 
cruiting and advertising posters from the 
Levi Berman art collection, courtesy of the 
Gallery of Modern Art (Huntington Hart- 
ae ena ved “” oe raga ygsiee at MANUFACTURERS & CREATORS OF GARMENT RACKS ond DISPLAY STANDS. 
Columbus Circle, New York), and antique 
advertising art from the Warshaw Comceslon 5101 2nd AVENUE 
of Business Americana. In brilliant colors BROOKLYN 32, N. Y. 
and in styles of many periods, American, HYecinth 2-8877 
French and German posters show the changes 
in fashion and under-fashions during a pe- 
riod spanning more than a century, since 
1850. 

The Bloomer girl, the S shape, the hour EVERYTHING YOU NEED 
glass, the billowing Edwardian bosom, the TO STIMULATE GIFT CER- | 


flapper, the square silhouette of the forties TIFICATE SALES ALL YEAR 
“ROUND ... PACKED IN ONE 
ALL-INCLUSIVE KIT... 











MARK OF 
OQUAUTY 

















. all are there. Other posters show the 
foundation garments that made the fashions 
possible: the tight lacings ; , 

War I, the bustles, the chest flatteners of the eee eee 
twenties, and the light foundation garments moet of 206 eunlsed 
of our own times. certificates and stubs. 
Final panel of the exhibition is a life-size |] @ Matching Envelopes. 
photograph of a girl in a Magicool girdle |] @ Easeled Showcards display- 
and bra by Perma-lift, emphasizing both the ing Sample Certificates. ae , - 
changes in advertising art forms in a hun- |] @ giyorescent-Color Banners iia ) gppewuy 
dred year period and the changes in corsetry. IMPRINTED (CTE oe 
FINEST QUALITY — FASTEST SERVICE — LOWEST COST WITH YOUR [UNH n/a 
NAME AND | (kU ieaucael 
Garrison-W agner #€100—100 Certif., 100 Env., 1 Banner, 1 Showcard $11.00 compl. ADDRESS et . 
Plasse New Ofirere #€200—200 Certif., 200 Env., 2 Banners, 2 Standards $17.00 compl. Re rn | 

. ee? ; I ihe 4 #C500—500 Certif., 500 Env., 5 Banners, 5 Showcards $27.50 compl. at eng mae 

The Garrison-Wagner Printing Company || #¢1900—1000 Certif., 1000 Env., 10 Banners, 10 Showcards $47.50 compl. 


announced the election of the following new 
ofhcers: Thomas M. Hughes, president; 
William Hammond, vice-president, and Earl e 
Morgan, secretary-treasurer. Write for 80 Page 
: rs = : ey sittin alog showing 
Les Wipperman Sr., past president, was eur cumplete tine. U0. 
elected chairman of the board of directors : 
and Mr. Hammond was elected vice-chair- cuahony’ Saqutetes THE RED WING BUILDING 


Invited. 
man. NEW HYDE PARK, N. Y. 
Mr. Hughes has headed the display divi- 


sion of Garrison-Wagner for the past five a 4 A in| T A a & A U 8 Ss U : T Ss 

years. The display division is one of Amer- To make your Santa look real . . . and at low cost to you! 

ica s largest suppliers and manufacturers of ?. No. A-lI—THE SUIT. Beautiful No. A-9—FINEST QUALITY outfit made of 

decorations and merchandising aids for f -_ oo sp Ml gra — meee preg rte — of overblouse, 
‘ ni mz : ear 4 wi rimme pants an elveteen hat trimmed with white 

retail store S. Mr. Hughes 1S also vice-presi- 7 : on hat, overblouse and leggings. PLUSH. Heavy weight leatherette belt with 

dent of the National Association of Display , Biack patent leatherette belt large gilt buckle, leatherette boot tops with 


Industries with headquarters in New York .& with large gilt buckle. white plush trim. Large size only. 
City. . $115.00 without wig &beard $75.00 without wig and beard. 


cnamavihagnen No. A-5—DE LUXE RED VELOUR OUTFIT, without wig & beard 
Dismar Offers No. A-3—RED TWILL SANTA OUTFIT, without wig & beard 


New Christmas Catalog ; “ SANTA WIG & BEARD SETS 
Dismar Products, Inc. A & Clearfield 100% Nylon Wig & Beard Set, Standard... ..$19.90 
Sts., Philadelphia, integrated printers and De Luxe Nylon Wig & Beard Set—50% fuller than Standard $29.50 


29.5 
producers of paper ad specialties, P-O-P aed Wie's Seed Sot Se ee ee 


displays and printed sales aids, is offering 
its new 32-page illustrated catalog featuring ORDER NOW! 
ideas and items for Christmas selling. The Mail orders filled 


catalog is free upon request. is 
immediately. 


of pre-World Personalized Gift Certifi- 
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OTHER POLE 


CAN DO SO MANY 
THINGS SO WELL! 


NO OTHER POLE 


1S SO BEAUTIFULLY FINISHED IN ANODIZED 
STRUCTURAL ALUMINUM AND UNCONDITION. 
ALLY GUARANTEED FOR A LIFETIME OF SERVICE! 


DON’T BE MISLED BY FALSE CLAIMS 
DEMAND THE “KEY POLE” LABEL! 














Menufectered only by 
CREATIVE PROMOTIONS OF CALIFORNIA, INCORPORATED 
3820 GROVE STREET, OAKLAND @, CALIFORNIA 





Eastern Distributor 
EMPIRE DISPLAY MANUFACTURING CO., Inc. 
45 WEST 34th STREET. NEW YORK 1, WN. Y. 





WRITE FOR. YOUR FREE BROCHURE OF IDEAS! 
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I DREAMED OF CHRISTMAS 


(Continued from page 61) 


The kangaroo jumps up and down as he 
gives gifts to members of the animal king- 
dom. Smaller animals resting in a Christ- 
mas tree (made from bracken, wattle and 
bottle brush) leave out their stockings with 
various notes attached, i.e., 
please leave me a new fur coat for the 
winter. (Signed) Myrtle Mink.” Or “Please 
leave me new diamond rings for my tail. 
Ringtail Possum.” Miss Giraffe pokes her 
head through the opening of the cave. A 
seal spins a Christmas pudding on his nose 
as monkeys play tricks to entertain every- 
one, including King Leo the Lion, who has 
just arrived. Koala and panda bears share 
a cup of tea. 


I DREAMED OF CHRISTMAS 
IN BIRD-LAND (third from top) 


A sleeping child in the foreground, dressed 
in turquoise night attire, dreams of Christ- 
mas in Bird Land. 

The front baffle is covered with turquoise 
velvet and edged in jeweled silver feathers. 
The birds are of latex and papier mache 
covered with feathers. The tree trunk and 
branches are of wire netting, papier mache 
and foam plastic. The foliage is of artificial 
leaves. Looking through a break in the 
foliage is a house in the distance, which is 
built of soft board. 

Mr. & Mrs. Bird of Paradise and their 
brood look down upon their neighbors. 
Swallows followed by sparrows fly over- 
head. Canaries and blue birds walk by 
singing carols. Mrs. Owl, with her arms 
full of gifts, peeps at her “sleeping” children. 
As she does so they pull the bedclothes over 
themselves. As the Mother Owl disappears 
they come from out of hiding. 


Mother Woodpecker gives her spouse a 
block of wood for Christmas, which he pecks 
at excitedly. Mr. Peacock opens and closes 
his tail to reveal Christmas gifts. Various 
birds peep from behind the bushes. 


I DREAMED OF CHRISTMAS 
IN SNOW-LAND (bottom left) 


A sleeping child in the foreground, dressed 
in white night attire, dreams of Christmas 
in Snowland. 


The front baffle is covered with blue velvet, 
edged with silver snowdrops, snowball 
flowers and leaves. The background con- 
sists of revolving pattern reflected onto 
angular mirrors to give a repeating snow- 
flake pattern. The figures are made of 
plaster and papier maché. The Eskimos are 
dressed in swansdown; the Snow Queen is 
dressed in white velvet covered with drop 
pearls. Her train is of white nylon covered 
with silver snowflakes and flicker lights. The 
ice palace is made from barene and foam 
plastic. The wind cherubs wings are covered 
with feathers. 


The eskimo children, penguins, snow rab- 
bits and a polar bear frolic and skate in the 
icy wake of the Snow Queen, whose long 
dress sways and billows in the icy breeze 
from the wind cherubs, who flutter their 
wings. In the foreground eskimos in their 
sleigh rock backwards and forwards. 


“Dear Santaroo. 


| DREAMED OF CHRISTMAS 
IN SEA-LAND (top right) 


A sleeping child in the foreground, dressed 
in aqua blue night attire, dreams of Christ- 
mas in Sea Land. 


The front baffle is covered in aqua blue 
velvet edged in silver jeweled seaweed. 
Against a painted backdrop representing an 
underwater scene, moulded barene oysters 
rest in their beds in a shell palace made of 
moulded barene, built on a coral reef made 
from toam plastic. ‘Mer’ figures are made 
of papier mache with sequinned tails, The 
fish are of moulded latex. The seaweed is 
of barene sprayed with lacquer. 

Colored fish appear and disappear from 
each side of the window. Fish decorate the 
seaweed Christmas tree as they swim around 
clutching strings of pearls in their mouths. 
‘Mer’ babies float around as they open their 
gifts, listening to a story being told to them 
by a mermaid. As an old sunken shipwreck 
in the background slowly rocks, a swordfish 
opens a treasure trunk with his sword. A 
boy chases a fish as another rides a bucking 
dolphin. An octopus spins around as he 
plays merry-go-round for some sea horses. 
Oysters in their beds open and close as they 
display their pearls. In the foreground a 
‘Mer’ lad offers a mermaid a string of pearls 
as they move slowly among the sea plants 
and coral. Several bubble machines con- 
cealed behind the figures create the illusion 
of air bubbles. 


A special lighting fixture is installed in the 
back of the window to create the illusion of 
ripples of light under the water. 


I DREAMED OF CHRISTMAS 
IN CHRISTMAS-TREE-LAND 


(right center) 


A sleeping child in the foreground, 
dressed in white night attire, dreams of 
Christmas Tree Land. 


The front baffle is covered with matching 
cyclamen-pink velvet and . edged in silver 
jewel-encrusted holly le. es. The _ back- 
ground consists of a third dimensional wind- 
ing staircase built in forced perspective dis- 
appearing through a gauze “damask” wall 
into clouds of spun glass decorated with 
pink, silver and cyclamen baubles. Behind 
the damask, buildings made from plastic 
sheeting, jewels and pearls, rest on clouds 
of pink spun glass against a curved pale 
pink sky backdrop of cardboard. The papier 
maché reindeer and elves, dressed in velvet 
and damask trimmed in swansdown, dress 
the tree made from plastic spruce sprayed 
with a green metallic finish. The candles on 
the tree are lit by small flicker globes. The 
dais on which they are standing has a mar- 
bleized top. The facade of arches is built 
of plastic on glass pillars covered with 
jewels and pearls. 

With the aid of elves, reindeer courtiers 
dress Madam Christmas Tree. As one lights 
the candles another looks at the pattern (held 
by an elf) and cuts the drapes, decorating the 
tree. In an attempt to decorate the tree with 
glass baubles, another reindeer courtier is 
balanced precariously on a stool which sways 
backwards and forwards. Two elves place a 
star on the top of the tree. In the foreground 
an endless belt of trees, all different, and 
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a Light weight handwoven 


rattan display pieces for Christmas 
and year round decorations are 


available to display trades at 


wholesale prices. We carry an 


extensive rattan line in screens. 


: 
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shelvings, background and decora- 


tive accessories. Made to order 


pieces are welcome. 


1201-1211 FOLSOM STREET 


Catalogues available 
SAN FRANCISCO 3, CALIFORNIA 


Cone Trees, 15” to 55” H. are in 
stock. Larger sizes made to order. 








beautifully decorated, pass the front of the 
window, stopping occasionally to be “watered” 
by a reindeer with a watering can. The face 
of Madam Christmas had a mechanical de- 
vice inside which drew in her cheeks and 
made her eyes light up, making her look as 
if smiling. This same device was used in the 
Merman and Mermaid in “Sea-Land.” 


I DREAMED OF CHRISTMAS 


Newest Display Sensation 


Fiberglas Plastic 


POT-BELLY STOVE 


NOW AVAILABLE IN THREE SIZES 





IN NECTAR-LAND (bottom right) 


A sleeping child in the foreground, dressed 
in rose-pink night attire, dreams of Christ- 
mas in Nectar-Land. 

The front baffle is covered in rose-pink 
velvet and is edged in silver jeweled honey- 
suckle. The cave is made from treated foam 
plastic painted brown. The toadstools are 
of barene. Insects are of foam plastic and 
papier maché with plastic and barene wings. 
The frog is of latex and the tree and roots 
of papier mache. The grass is real (sprayed 
gold). The beehive is of carved foam plastic. 

The wings of butterflies and glow-worms 
flutter as they are being served with honey- 
comb by the bees, who are descending the 
staircase from the hive. Glow-worms fly 
past at the back of the cave. A frog hops 
around, looking on. A hedgehog appears in 
the grass at the top of the window, disap- 
pears then re-appears in the hole in the cave. 


New Spray Adhesive 
Introduced by Krylon 


A new spray adhesive that makes surtace 
pressure-sensitive is now being marketed by 
Krylon, Inc., Norristown, Pa. Krylon Spray 
Adhesive mounts paper, foil or fabric to 
smooth surfaces, is quick drying, water re- 
sistant and does not wrinkle the surface. 
The item whose surface has been made pres- 
sure-sensitive can be lifted and be reposi- 
tioned for several hours after application. 
Thereafter, the adhesion forms a positive 
bond. The aerosol cans in two sizes are 
available at art, stationery and office supply 
stores. 
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So realistic—it glows with a true Red-Hot appear- 
ance. Smoke stacks, 24” lengths (not shown) 
available to enhance the realism. Flickering red 
lights and smoke stacks optional at small extra 
cost. Weighs just 15 pounds. Until you pick it 
up, you'll swear this pot-belly stove was a cast 
iron relic from an old railroad station. Reason- 
ably priced. 


HEIGHT 29". WIDTH 12". DEPTH 17”. 


Also 18" and 12" Heights. Can be used as 

Counter Displays. Comes in Black. Also Red 

or ivory with Gold Braid Trimming slightly 
more. Or any desired finish. 


Order immediately to assure prompt shipment. 


2411 Westchester Avenue ° 





New York 61, N. Y. 


ever Style Display Corp. 


TYrone 2-8400 














Flameproofed Ostrich Feathers 


Beautiful feathers in every color, plain or flame- 


proofed, for display and novel decorative use. 
Size: Plain Flame-proofed 
14-16"' $ 6.00 Doz. $10.00 Doz. 
20-24" 10.75 Doz. 15.00 Doz. 


Write for Display Catalogue 


RICHKER & COMPANY 
1507 LOUISIANA HOUSTON 2, TEXAS 








Still Time to Order 
SANTAS and 
SANTA’S HELPERS 


Now available 
. 403 — 74" Mechanical Santa 
. 404— 60" Mechanical Santa 
. 405 — 39" Mechanical Santa 
. 405-M — 42" Mechanical Santa 
407 — 42"' Mechanical Gnome 


ey play Wo 


600 W. 57 St. 


COlumbus 5-6023 


New York 19, N. Y. 
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Ballou’s 


Glittering products will add 
sparkle to your displays 


METAL FLAKES AND STARS 
Brilliant, scintillating, non-tarnishing 
flakes and stars in goid, silver and 
colors. 


GLASS TINSELS 
Beautiful sparkling colors — red, green, 
gold, silver, blue, black — five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 
for outdoor and indoor displays. Spe- 


clal colors made to order (including 
gold and silver). 
GOLD AND ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
fineness for screen process or any pur- 
pose required. Send for color card. 


Write for Sample Card 


EDWARD C. BALLOU CO. 


6 Varick Street, New York 13, N. Y. 








New Flexible-Arm Lamp 
Introduced by Moffatt 


A premium quality, portable flexible-arm 
lamp of unique design for display lighting 
use is announced by Moffatt Products, Inc. 
The patented new product called Multi- 
Lamp has as its most original feature a 
snap-on “button” mounting bracket. The 
“button” may be attached permanently to 
desired supports. Where several “buttons” 
have been installed, the Multi-Lamp may 
be quickly and easily snapped off and moved 
as desired. 

The U-L approved Multi-Lamp combines 
all the advantages of a portable lamp with 
the stability of a permanent one, and re- 
places as many lamps as “buttons” installed. 

For complete description, illustrations and 
prices, write the firm at 3124 North Wash- 
ington, Minneapolis 11, Minn. 


Plastic Christmas Tree 
Will Take Lights 


A plastic “life time’ Christmas tree on 
which you can use strings of lights has been 
introduced by Floral Pine Products Co. The 
new trees, created, designed and patented 
by the Floral Pine Products Co., are re- 
ported to be fire resistant, crush and shock 
proof. The branches are washable and may 
be disassembled and stored for future use. 

Write to Floral Pine Products Co., P.O. 
Box 901, Station A, San Mateo, Calif. 


GE Produces New 
Colored Spots, Floods 

With the addition of amber, General Elec- 
tric now has seven colors available in spot 
and flood lamps. Other colors are: blue- 
white, blue, green, yellow, pink and red. 
Lamps are available from your local dealer. 
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FREECANCE LCSSMLAYNMAN.... 


DECORAMA INC, 


Born in SKIPGEPORT CNN. 
ATTENDED SCHOOL IN 
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WORKED FOR |.MILLER SHOES 
GIMBEL BRos,, KOAMANS 
NEW YorK CiTy. 
MOVED TO MIAMI IN 'G53 
AND WENT INTO 6us!- 


NESS IN I9S6., FREE - 
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Coecuatizes IN FASHION 
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WINPOWS, CONVENTIONS 
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New Kodak Projector Has 
80-Slide Revolving Tray 

A revolutionary new slide projector, de- 
signed to make slide projection under all 
conditions as easy and foolproof as playing 
a phonograph record, has been announced 
by Eastman Kodak Company. 

The Kodak Carousel Projector, featuring 
an 80-slide revolving tray with a jam-proof, 
free-action gravity feed system, offers com- 
pletely automatic projection, plus full manual 


control either at the projector or by an all- 
in-one remote unit on a 12-foot cord. 

With the projector set for automatic oper- 
ation, it puts on the whole show — as long 
as 25 minutes — with slides paced 5, 10 or 
20 second intervals. When the tray is full, 
the projector can be set for continuous, re- 
peat showings such as are desirable in ex- 
hibits, window displays, etc. For continuous 
shows where less than 80 different slides are 
to be shown, a duplicate set or sets can be 
made to fill the tray. 

One-Gun Flocking Machine 
For Display Use 

The Mity-Mite portable flocking machine 
eliminates the necessity for additional equip- 
ment when using the new Miracle Self-Stick 
Floc, which includes adhesive that becomes 
tacky when merged into a water spray. It 
is the product of the Floc-Flo Corporation, 
1043 West Randolph St., Chicago 7, for many 
years one of the leading manutacturers of 
flocking machines, flock and related equip- 
ment. 

This powerful little machine holds six 
pounds of flock and features a self-contained 
air system (no compressor needed). It also 
has an adjustable flock feed control, foot 
switch and powerful, fast motor and blower. 
It comes complete with gun, flock and water 
hoses and connectors, ready to operate. The 
water hose attaches to any water outlet with 
normal pressure. 

For more information about this display 
tool write to the firm and also request a 
copy of a free booklet “22 Money Makers” 
which gives details on various ways to use 
the machine. 


Animation Ideas 
From Hankscraft 

Get on the mailing list for the loose-leaf 
notebook sheets available from Hankscraft 
Company, Display Motor Division, Reeds- 
burg, Wisc. Each sheet contains one idea 
for simple animation utilized in the construc- 
tion of various point-of-purchase displays. 
The ideas may be of use to you in your 
display program from time to time. The 
firm manufactures miniature electric motors 
for all purposes. 


OCIOSER, 1761 





TRY IT AND YOU'LL NEVER AGAIN BE WITHOUT THE 


PORTA-SHELF (gm 


MOVABLE DISPLAY HOLDERS I 


@ Low Cost 


@ Quickly Installed On 
Walls, Show Window Dis- 
plays, Etc. 

@ Easily Removed From 
Bracket When Not In Use 


@ Sturdy, All-Metal 


@ ideal For Displaying 
Small Appliances, Hard- 
ware, Packaged Items, 
Food, Shoes, Hats, Etc. 








Complete with Bracket, 


25x40x41¥4” Tall. leg $790 


shelves adjust in height. 


Easily opened, folded. eaieal Pair = 
ideal for Window or $39.00 ei 8 3 
Floor Displays. \ : 


if Write — or Phone JU 9-9158 Today 


LOUISVILLE METAL PRODUCTS CO}. 


1101 West Oak Street, Louisville, Ky 
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Ze Christmas Greens 
: .-CC~ Attractive, Inexpensive 
Comes in 100 foot rolls. 
&® Heavy. graceful, evergreen, balsam festooning it for streets, 


stores, public and private buildings. BALSAM roping is bushy and 
well rounded. 


a a 14"-16" diameter, per 100 feet . . . $7.00 
Balsam wreaths—Ring size, double faced. 
18”...ea. $2.25; 24”...$2.75; 30”...$3.50; .36”...$4.00; 48”... .$6.50 


Prices F.O.B. La Crosse or North Woods 
Don’t delay — Place your order at once. 


m* NELSON FLAG and DISPLAY SERVICE 


oY 2501 SO. AVENUE PHONE 4-2613 LA CROSSE, WISCONSIN 
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Store Directory & 
Bulletin Boards for 
Better Selling! 


Let an Acme board create impulse buying with 
its departmental listings and your advertisements. 
Write today for Acme's FREE folder ‘Selling 
Through Suggestion,” and the latest catalog on 
directory and bulletin boards. 


ACME BULLETIN COMPANY 


37 EAST 12th STREET e@ NEW YORK CITY 3 














FLASHERS 


® Since 1900 


Force Attention, Increase Advertising Value 


REZELERS 
ELECTRIC COMPANY Motor A 


Motorless 3055 RIVER ROAD RIVER GROVE, ILL. Driven 














U. L. Approved 


MINIATURE SETS 
Twinkling and Steady Burning 


24 or 30 Light miniature sets with screw- 
in bulbs which have permanent filaments. 
If one goes out the rest remain burning. 
Available with green or ivory wire and 
sockets. Clear or colored bulbs. 


TWINKLING SET with 
twinkling bulbs available in 
30 lights. 


JULIUS KUPFER, INC. 


Mfgrs. of Xmas Lite Sets & 
Display Specialties 
79-10 ALBION AVENUE 
ELMHURST 73, L. 1. N. Y. 


individually 
20, 24 or 











—Rotaseller and Husky— 
TURN 


TABLES 


The finest quality 
turn table on the 
market today. 


They will give you wonderful motion dis- 
plays. 10 models. Write for literature. 
Sold by leading jobbers 


ULRICH BROTHERS, INC. 
29823 Agnes Corpus Christi, Texas 
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WHEAT 


Natural ....$1.25 Ib. 10 Ibs. $10.00 
Colored . 1.75 Ib. 10 Ibs. 16.00 
RED. TALISMAN, ORANGE, GREEN, NILE 
PINK, BROWN, YELLOW, BETTERTIMES 
SHEET MOSS, Natural Green $6.50—I5 ibs. 
Buriap Bag 


CHINGOS & SONS, Inc. 


818-20 Ave. of Americas New York 1, N. Y. 


AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels ond Balls in Stock 
H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 
































The New Frontier 


In Bank Promotion 
(Continued from page 13) 


spotless; the only sound the murmur of add- 
ing machines above the subdued conversa- 
tion of employees. Most people believe they 
are mysterious places devoid of personality. 
Most banks are, I have observed. 

Display in banking was pioneered by 
Franklin National. years ago because it 
wanted to take the mystery out of banking 
and give its branch banks personality. For 
example, in 1942 the bank created a “Gar- 
den Bank,” a pergola off the street in the 
back of the bank building at Franklin Square 
to give the customers a living room atmo- 
sphere. First intended for summer use only, 
the outdoor window was glassed in and the 
pergola heated at the insistence of the de- 
positors who wanted the service continued 
vear ‘round. From this lead has developed 
the conventional drive-in feature of banks 
throughout the nation. 

I was engaged by the Franklin National 
Bank in January, 1956 when it was decided 
that the bank would create a Display De- 
partment. The bank reasoned that if homes 
at Christmas time could be made so attrac- 
tive by the use of a few display pieces, such 
as Christmas trees and decorations, the 
of Franklin’s branch offices could 
also be made attractive and home-like. 
Furthermore, this could be done not only 
during the Holiday Season but throughout 
the entire year. A feeling of friendliness 
and warmth would be created. Customers 
would not only be pleased, but would tell 
their friends who would come to the bank. 


lobbies 


Each Branch Deserves 


Individual Treatment 

Here clearly was a challenge to all my 
years in display. Each branch had to be 
treated individually, yet an overall program 
organized. A new concept was introduced. 
Display would not be just signs, exhibits or 
decorations, but the entire visual impact of 
each branch bank. Franklin National had 
only 14 branch offices when I joined it. As 
each subsequent branch office was estab- 
lished we made them convenient for the 
installation of displays, such as assuring 
strategically located hooks and electrical 
outlets. Now all 46 branch offices are so 
equipped. To carry out the display program 
the bank provided a special building devoted 
to display consisting of 15,000 square feet 
of floor space and employed adequate staff 
assistance. Thus Franklin National estab- 
lished the first full-fledged, integrated “Dis- 
play Department” in banking. 

A Senior Vice President of the bank deter- 
mines policy. I meet with him and discuss 
my ideas and we establish a budget for 
approval by the expense committee of the 
bank. We then meet with the Public Rela- 
tions and Advertising Departments to dis- 
cuss our plans and arrange for their assist- 
ance and implementation. The ideas are ex- 
ecuted by the Display Department. I feel 
that much of the success of our effort is due 
to the active interest and support of the top 
management of the bank. It has been ob- 
served that to succeed, the displayman for a 
bank must be highly creative, and able ad- 
ministrator. Being an astute politician often 
helps. 


Banking competition is intense and espe- 
cially so on Long Island. We set out to 
make the Franklin National’s branches the 
most attractive in the area. I personally 
visit and survey each office. Where there 
had been an empty ledge, a flower box soon 
appears, tastefully filled with seasonal 
flowers and foliage. I love fresh flowers in 
the home, but feel that no branch office could 
risk wilted flowers. Therefore, I reuse the 
plastic foliage from year to year. When a 
flower box comes back to the shop, old and 
faded plants are removed, new plants are 
added and the whole package stored for 
immediate use. 

Where a huge bank lobby appeared vast 
and empty, branch office managers often 
contact local manufacturers and sales offices 
to supply interesting exhibits with wide 
appeal. We have had home exhibits, garden 
displays, airplanes suspended from ceilings, 
water fountains, motor and sailboats, trucks, 
cars, an organ and piano displays, complete 
with performers. In addition to the valuable 
publicity for the exhibitor, the displays often 
bring business to the bank. 

In Spring, giant trees bloom in the bank 
lobbies and twigs bursting with bloom appear 
on the walls. In summer, flowers adorn the 
branch banks. Appropriate autumn decora- 
tions follow. But there is variety. One time 
100 canaries and numerous tanks of tropical 
fish were exhibited. 


Arts Help Tell Banking Story 


Essentially, we make use of the arts to 
tell our story through the display media. By 
means of arrangement, lighting, color, form 
and motion we also observe national holi- 
days such as Washington’s and Lincoln’s 
birthday, Labor Day, and the birthday of 
Benjamin Franklin, the patron saint of the 
Franklin National Bank. Campaigns such 
as the March of Dimes, special sales weeks, 
or local village celebrations are also included 
in areas where our branch banks are located. 


MORE PHOTOS OF FRANKLIN 
NATIONAL BANK DISPLAYS 


Be > 


The bank cooperates with Chambers of Com- 
merce, hospital drives, county fairs and sim- 





‘ilar groups in providing display materials. 


Various types of displays are used to pro- 
mote the more than 100 services offered by 
the Franklin National. 

A sharp distinction is made in types of dis- 
plays. These displays contain “hard Sell.” 
Generally a booklet for the customer to take 
home is distributed. The public service 
displays, however, are not commercial in any 
way. 

The public reception to our display pro- 
gram has been tremendous—but also unique. 
In addition to numerous complimentary 
letters received in regard to our displays,— 
telephone calls from customers to the man- 
agers of branch offices wanting to purchase 
items used in displays. Telephone calls to 
the Display Department became so heavy 
that we requested the branch managers not 
to give out our number to discourage these 
requests. 

The reaction of employees to our displays 
has been extremely gratifying. The displays 


Please turn to page 86) 
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TYPICAL of the high quality 
Christmas interior decorations 
purchased and installed by the 
display department of Franklin 
National Bank is the beautiful 
candelabra unit at left. Similar 
sconces graced the walls. Flocked 
branches and poinsettias filled 
planter boxes. 


MORE THAN 30,000 PEOPLE 
saw the Diorama of the Nativity 
when it was first viewed in the 
lobby of Franklin National’s 
Roosevelt Field branch in 1957. 
At left is one scene from the 
twelve. Another scene has now 
been adapted to a float so that 
it can be taken on a tour of the 
branches and surrounding com- 
munities each holiday season. 


ATTRACTIVE SEASONAL DE- 
COR prevails in all branches of 
Franklin National throughout the 
year. Photo at left shows how a 
budding tree from which singing 
caged canaries are suspended 
helps provide a setting connoting 
comfortable congeniality for bank- 
ing patrons. 











GOLDEN TRIANGLE 
DISPLAYS 


Salutes Its Distributors 


Because of the excellent representation given our 
line, stores all over the nation have acclaimed 
GOLDEN TRIANGLE DISPLAYS as the leading 
manufacturer of smart, high-quality and inexpen- 
sive functional displays. 


See your local distributor for complete line of 
Christmas props priced from $19.95 up. 


Arrow Decorating & 
Fixture Co. 

Philadelphia, Pa. 

Baltimore Display industries 

Baltimore, Md. 

Benedicts Display Equipment 

Portiand, Oregon 

Bison Display Fixture Co. 

Buffalo, N. Y. 

E. B. Jack Castle 

Oklahoma City, Okla. 

Art R. Cohen Co. 

Pittsburgh, Pa. 

Decter Mannikin Co. 

Los Angeles, California 

C. A. Dixon Co. 

Denver, Colorado 

Feine Trimming Co. 

Boston, Mass. 

The Fixture Mart 

Chicago, Ill. 

Fix Play, Inc. 

Birmingham, Alabama 

General Displays, Inc. 

Cincinnati, Ohio 

L. E. Hier Display Co. 

Minneapolis, Minn. 

Jo Bar Display Equip. Co. 

Miami, Florida 

Mode! Displays 

El Paso Texas & Phoenix, 
Arizona 

Nu Era Displays 

St. Louis, Mo. 

Pioneer Display Co. 

New York City, N. Y. 

Melvin S. Roos Co. 

Atlanta, Ga. 

Richker & Company 

Houston, Texas 

Ross Display Co. 

Seattle, Washington 

Thompson Display Materia!s 

Charlotte, N. C 

Wray Williams Disploys 3 OF 30 PROPS 

New Orleans, La IN CHRISTMAS LINE 

SHOWN 


GOLDEN TRIANGLE 
DISPLAYS 


810 Penn Avenue 
PITTSBURGH 22, PA. 
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DISPLAY WORLD 
BINDERS 
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CAPTURE 


THE TRUE 


EXCITEMENT 
OF 


NEW © 
YORK — 


WITH 
MANHATTAN 
MANIKINS 


These 
quality figures are 
fashioned of Fibre- 
glas plastic topped 
with the finest Pug- 
Photos and 


details on request. 


luxurious high 


din wigs. 


MANHATTAN MOTION MANIKINS 


4 W. 16 ST. NEW YORK CITY 11 





FIREPROOF . . . REALISTIC 
SPARKLES LIKE Meal SNOW 
Available in 50 Ib. Bags 


U.S. MICA COMPANY, INC. 


26 SIxTH ST. FOREST PARK, 
STAMFORD, CONN. 'LLINOTS 


DISPLAY TURNTABLES 
° All Steel 


or Small 





°e Heavy Duty 
ALL SIZES — 
Write for free illustrated folder 


AMER-STAGE EQUIPMENT 
805 E. 134 ST., Bronx 54, N. Y. 


FOIL PAPER 


Puffing Foil & Base Metal 
R. A. OHLHORST 


278 Johnston Ave. Jersey City 4, N. J. 


Meubatian 
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THE RETAILER SPEAKS: 


Displays tell your customers 


what your store stands for 


By JOHN W. SHELDON, President 
C. A. Stevens & Co., Chicago 





Second in a series of transcripts of 


speeches made before the breakfast-forum 


at Christmas Market Week in Chicago. 





L, WOULD BE hard to generalize on what display means to a store president. Every store 
is different; and therefore it follows that display, like other store functions, must be geared to 
the kind of store concerned. 


lf this seems all too simple, I would like to emphasize how important it is that all of the 
members, particularly the key members, of any store should know what their store really 
stands for. Several years ago we at Chas. A. Stevens & Co. recognized the important need of 
a written store creed. To put into writing just what kind of a store we were — or wanted to 
be — was not an easy assignment. It took many months of writing, editing and again re- 
writing before we came up with a good definition. Strangely enough most store managements 
have not taken the time to do this, and I think the natural result is that there is often a good 
deal of confusion among the key members of most stores as to just what they can and should 
be doing. 


In the field of merchan- 
We must at all times have 


Our store creed has had a real influence on display at Stevens. 
dising we spell out the importance of our store as a fashion store. 
the newest in fashion — the desirable new. 


And because we are a fashion store we think the most important thing for us to stress at 
all times is the aesthetic quality of our merchandise. We must also sell good sound values in 
our merchandise because high fashion merchandise without quality would not be in keeping 
with our aims. Surprising I'm sure to many of you, we put less stress on price than we do on 
fashion and quality. However, we do recognize the importance of price: It should be easy for 
the customer to see, and quality for quality our store must meet all competitive pricing; and 
all pricing must be fair to the customer — but also to the store. 


With this definition in the minds of all of our merchandise people it is obvious that it also 
makes the job of fashion presentation, both in the newspapers and in our displays, very clear 
to the managers of both these departments. 


So as a result of this store creed I think we at Stevens have a very clear idea of what we 
want our display windows and our interior displays to accomplish for us. However, another 
store president, with high volume at a price as his store’s aim, would have an entirely different 
idea of what display would mean. 


Our store location also has an important influence on what display means to me. Our 
store is located on State street between Carson’s and Field’s. We are blessed with a traffic 
location. Pedestrian surveys of Chicago have always shown that more people walk by our 
windows — or in other words, between Madison street and Washington street on State street — 
than on any other block in the downtown Chicago area. 


The founder of our store recognized the value of this heavy pedestrian traffic at the time 
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our building was constructed, and as a result we have an arcade around an island window | @ @ @e@eee7e7see7?2e@ees © 
leading into our main floor. This takes away space from our main floor, but also gives us more e T - WARDROBE 
than double the amount of windows normal for a store of our frontage. We have a policy of 
fast window changes: Most of them are changed twice a week. And we have a history of 


real sales success from our windows. Most of our buyers would rather have a State street 
window than an ad in a Chicago newspaper. 


The taffic through our arcade is quite heavy at all hours of the day, particularly at noon 
and in the late afternoon and evening; and recognizing the importance of this traffic when we 
air conditioned our store several years ago, we also air conditioned this arcade. In the winter 
it is heated, so at all times it is comfortable and inviting for the window shoppers to browse 
around the arcade windows at Stevens. 


We want our windows to present fashion merchandise from a great many departments at 
the same time. These windows should be clean and well lighted and the merchandise should be 
meticulous, well pressed, hems straight and neat. 


We believe that when a customer stops at one of our windows, she should be able to get a 
good idea of whether or not she would like to buy the merchandise. We therefore go to con- 
siderable trouble and effort to have informative signs in each window. The copy must be short 
and informative, because a window shopper won't take the time to read long copy. Therefore 
our signs are more in the form of headlines than of advertising copy. 


We have also found that it is important to have the price of each garment plainly evident 
in the window. When the price is not plainly shown, we found that many customers would 
come in on the main floor and inquire as to the price of this or that garment in the window. 
This made it necessary for sales and service people on the main floor to make many phone calls 
to departments, and was most inconvenient for our own people, but even more important it 
often gave the indication to the customer that we didn’t really know much about our own 
business if we couldn’t immediately give them information about merchandise in the windows. 
We also have found that window price signs help the customer determine whether or not she 
will take the time and effort to go to a selling department; and when they go they have a 
real interest in buying, in other words, they’re pre-sold. 


Kental of authentic and reproduc- 
tion period costumes and accessor- 
ies in sizes to fit contemporary 
display mannequins — mannequin 
wigs dressed in period styles ... 
Costumes are complete with acces- 
sories and any required hoops, 
bustles and pads, to create a true 
period silhouette. 


HERBERT CALLISTER 


LYDALL ST., MANCHESTER, ONN. 
Mitchell 9-6319 


We try to merchandise our windows so that at all times we present to the public merchan- 
dise that is fashion right. This takes a lot of advance planning. Buyers send their requests 
for windows in writing to the window committee two to three weeks prior to the beginning of 
each month. The window committee then reviews all requests and makes window assignments 
in keeping with the importance of each request. For example, in August, with the approach 
of the college season, we are sure to give preference to those departments that serve this young 
group. We also try to have coordinated windows as much as possible. We may devote all 
of our windows to college merchandise or to a certain color or to Christmas gift items, depend- 
ing on the time of year. We also feel that in a fashion store such as ours it is important PERMALIFE 
to always have at least one window devoted to our highest price department, the Designers 


= « 
Shop. That denotes our fashion leadership. i” nge alr 


Because we change our windows so frequently, mostly twice each week, our windows — 
strongly stress the merchandise. There is no denying that novelty of props, lighting and , ae PACKED IN 1 LS. 
: , 4 POLYETHYLENE BAGS 
effect have won many a displayman accolades. But from a president-merchant’s point of view, 
no prizes can be given to the window when visual effects dwarf the merchandise that is shown. 
Props and merchandise must be in definite balance if a window is to get the “Oscar” from a 
merchant. 


' , , . : ; a BIG PANELS OF 
| have only mentioned interior display once, but this I also consider of great importance. PUrFED SPUN GLASS 


We have displays at the landing of each of our escalators and these are changed regularly by nquiries Invited 
our display department. We also stress the importance of selling departments displaying Bias GLASS FIBER DIVISION 
prominently m the department advertised merchandise on the day of a newspaper advertisement. poe 6556 SAN ANTOSNO 9, TEXAS 





Presidents of stores have a peculiar way of looking at most areas of their company in 
terms of dollars and cents. A merchandising department either produces a profit or it is a SET OF GARDEN 
discarded. A non-sales department performs its function within budget or drastic means are HIGH IMPACT STYRENE ° ROCKS 
taken to get it in line. Regularly, services are evaluated as to their necessity and practicability. Sa SIZES 


If found wanting, they, too, are trimmed from the total store picture. ? Wdt. Lgt. Hof. 
17"" x > 
A president may be many things besides a dollar and cents man, but he must be this or G3 10" x 4" 


he may find himself without a store to govern. if x 5" 
10°" x 5" 
To a degree, he must apply this dollar and cents yardstick to his display area and, yet, - 2 
what a nebulous region he has to measure. All too frequently, he is not blessed with an innate sean =." 
aesthetic taste which tells him that this is the year for butterfly mobiles or gilt edge obelisks. MOSS COLORED FLO KING ere seers 
That is why he must have confidence and complete faith in the man he has made manager of Shipped Prepaid $4.95 per 
his display department. He is the person who must make the decisions on the butterflies — Complete Set of 6 Garden Rocks set 
can he afford them, where will he use them and what merchandise will look good with them. 5s P aeaenoro eee ae COMPANY 
The president should care who is in charge of that display department. He should even choose ee Addizen, Wilnels 


him if possible and be on a most workable basis with him, even though he may report directly 


to some other executive in the organization. t “ A | a f 4 Ss 


| Now to sum all this up: I believe display is a very important part of any store. Window Ostrich, peacock, pheasant, marabou, etc. 
display should se/l —sell a product, yes, but more than that, sell a store. Our windows are Hundreds of different type feathers in stock 
our store to the individual who has not yet shopped with us. They may be our only contact at all times. 

with her, our only means of persuading her that we have the desirable new, the durable, the HOLLYWOOD FANCY FEATHER CO. 
best buy or whatever we want our image to be. 512 S. Broadway Los Angeles 13, Calif. 
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Attention DISPLAY MEN 


BRING OUT THE BEST 


IN YOUR WORK 
USE “The Quality Line” 
For Your Backgrounds 


Insist On Bulktou 
107 In. Wide SEAMLESS Paper 


Avallable in 5 — 


Write for 
Free Celer Card 
© SPECT your DELIVERIES — « Doa't Accept « Substitute 


Don't Be Switched —wsist on a xc 


SUPPLIED 


vim PROC 


SY A RELIABLE Svuect 


JOBBER INQUIRIES INVITED 


BULKLEY DUNTON & CO., INC. 


CORRY 2-8257 CORRY. PA 





MANUFACTURING FACILITIES 
AVAILABLE 


Metal shop manufacturing tubulor and sheet 
displeys wishes to contact persons or companies 
requiring our faci.jiies and ideas. 

We have modern equipment to bend tubing and 
bars, form, stamp, weld and braze, spray or 
aip painis, machine, assemble parts and design 
io your speciications. Materiais: steel, alumi- 
num, brass and wood. 

For prompt quotations, please call or 


Mr. Mark Kert 
MAK Indusi?ries, Inc. 


1916 Perk Ave. New York 37, N. Y. 
TOmpkins 2-1660 


write 








EXHIBIT BOOTHS 


Portable Stanchions @ Mirrored 
Balls @ Spot and Fiood Lights 
@ Fiameproofing Spray @ Christ- 
~-~s Garlands @ Draperies 
nm FILJON, INC. 
1211 East Fayette St. 
Syrecuse 10, WN. Y. 
Write for Literature 











BRASS & CHROMIUM RARINGS 


for @very purpose Since | YOO 


PORTABLE . STATIONARY 
VELOUR COVERED ROPE 


S. PARKER HARDWARE MFG. CORP 
277 LUDLOW ST. NYC 2 WNY.-WAlker 546300 


WINDOW DISPLAY 


State Approved Certificate eenee, Day or Eve. Appr 

for Vets and toy a? —— The only thorough 

professional course in C. Free placement. 
REGISTRATION. OPEN ENROLL NOW 


PAN-AMERICA ART SCHOOL 


316 WEST S7th STREET. N.Y.C. PL. 7-0064 
Our Graduates are in Demand 
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The New Frontier 
In Bank Promotion 
(Continued from page 82) 


not only have impressed the customers — but 
have improved employee relations. A new 
spirit pervades the branch office each time a 
new display is installed. The next morning 
each employee, upon entering the building, 
usually examines the display. When we 
remove the displays, the employees are al- 
ways interested in what will be put in next. 
They take as much pride in our effort as we 
and carefully relay customer reactions to us. 
We have noticed that everyone appreciates 
and responds to pleasant surroundings. 

Bankers generally are not familiar with 
display, I have observed. Few have used it 
with the sophistication that characterized 
the efforts of Franklin National’s manage- 
ment. Many bankers fail to think in terms 
of total impact. Display used on a sporadic 
basis is not effective. Shoddy material or 
inept treatment is worse than none. 


Bank Displays by Professionals 

Franklin National, has learned that a bank 
should turn over responsibility for display 
to professionals. Talent shows immediately. 
Secondly, the display job doesn’t end with 
the interior of the bank. It includes the 
facade and all exterior decorations through- 
out the year. Finally, the program should 
be continuous and planned. 

The total expenditure for promotion by 
banks in 1961 will amount to about $180 
million, the largest in 16 years, according 
to the American Bankers Association. The 
first choice of media is newspapers, but run- 
ning second and ahead of all other media is 
the use of lobby and window displays and 
posters. But the display efforts of most 
banks have been generally inept and lacking 
the professional touch. 

The potential in the field of bank display 
is virtually unlimited. For the competent 
displayman, there are great possibilities and 
opportunities. It is a great challenge—bank- 
ing is an intangible, an abstraction really. 
Interpreting banks in a concrete and under- 
standable way through the use of light, 
color, form and motion will require even 
greater skill. I think it is the next great 
area of expansion for the coming profession 
of display. 


CORRECTION 

The address of Mr. B. Kay, sales repre- 
sentative for Decorative Plant Corp., is listed 
incorrectly in the advertisement of that firm 
on page 61 of this issue, which went to press 
before the error was discovered. The correct 
address is 38-76 Hollis Lane, Highland 
Knolls, Seaford, L. L, N. Y. 


MK 
SOURCE SERVICE 


If in any of the illustrations in DIS. 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


1, and it will have prompt attention. 


WUMNCUNOHOAVONLVOERADLUUAA OHA ARUSHA SAA 


Paul S. Reinermann, Sr. 
Dies at Cincinnati 

The founder of one of the oldest display 
manufacturing and distributing firms in the 
Cincinnati area died July 23 at Holmes Hos- 
pital, Cincinnati, after an illness of two 
months. He was Paul S. Reinermann, Sr., 
who started Reinermann Fixture Co. in the 
midst of the 1929 depression. He would have 
been 55 years old on September 29. 

Mr. Reinermann entered the display busi- 
ness as a clerk for the Oscar Onken Com- 
pany of Cincinnati, manufacturers of wood 


Paul S. Reinermann, Sr. 


stands and fixtures, in 1922. Later he became 
a salesman, and, when Onken went out of 
business in 1929, he started in business for 
himself in his father’s workshop. After one 
intermediate address, the firm moved to the 
present location at 343 W. Fourth St. 

Up until this time he manufactured and 
sold primarily window stands and fixtures. 
In 1940 he added the decorative lines and 
store fixtures. It was not until 1958 that the 
firm began manufacturing store fixtures. 

The firm will continue under the joint 
leadership of his wife, Ferne K., who was 
bookkeeper up until recent years; a brother, 
Norbert J., who joined the firm in 1946, and 
Paul, Jr., with the company since 1958. He 
also leaves another son, William. 

Mr. Reinermann was very active in the 
Cincinnati Display Club for many years and 
known and admired by all local dis- 
playmen and those within the area served by 
his firm. Many members of the display 
industry join DISPLAY WORLD in extend- 
ing sympathy to the family. 


was 


Shopping Center Directory 
Lists 5.454 in U.S., Canada 

The 1962 Directory of Shopping Centers 
in the United States and Canada has just 
been published and is being distributed by 
National Research Bureau, Inc., 415 N. 
Dearborn St., Chicago 10. 

The greatly enlarged Directory lists 5,454 
suburban shopping centers located in the 
United States and Canada, together with 
phone number, size of center, number of 
parking spaces, gross sales and availability 
of rental space. Also listed are names of 
39,323 tenant stores including over 11,000 
leading chain stores, names of 6,000 man- 
agers, owner/developers, leasing agents, 
architects, secretaries of center merchant as- 
sociations. 
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Turn Tables and 
Revolving Display Stands 


@® Srurdy i>” base (oO Higal © 14 Friy- 
wood Turntable @ U.L. approved e 
e Guaranteed 1 year @ Fully enclosed 
steel body e Rotating power outlet 
(optional) e 110V, A.C. motor —1 rpm 
e Smartly finished 


TURNTABLE MODELS: 

D-41 (shown above) 
For load up to 75 Ibs. Features rotating 
outlet (to give power to rotating dis- 
play), stationary outlet, on-off switch. 
ae 10*) 


retail 


$ 
For load up to 75 ibs. On-off switch. 
. 9%) 


(wt 
$12.00 
For load up to 25 Ibs. On-off switch 
(wt. 7*) 
Write for our quantity discounts and jobber 
price structure. 


(Special models available—prices quoted on 


request) 
MELL MFG.., Inc. 


1827-53 W. WEBSTER AVE. CHICAGO 14 








EVergtade 4-1800 





NEW MEDIUM FOR DISPLAYS 


MODELING COMPOUND 


Since 1953 a Favorite in the Hobby and 
Craft Market 
@ Interesting Texture @ Easy-To-Use 
@ Feather-weight @ Fire-Proof 
@ Decorative Color 
Ideal for built-up displays of all kinds. 
Send for FREE Sample 
PERMACRAFT PRODUCTS, INC. 


550 E. Erie St. Painesville, Oh'o 








FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 


Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 


* BLACKLIGHTS 


FLUORESCENT COLORS for 
"Glow-in-the-Dark” Displays 


Write for literature to Dept. 


troblite Company, Inc. *,"%.“2"s5" 
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Plywood Displayers 
Offered by Jaffre 

The Multy-Ply Shelf Displayer by Jaffre, 
a versatile, inexpensive two-piece plywood 
shelf with legs, is the newest item in Jaffre 
Products’ extensive line of plywood display 
products. 

Available in a 10%- by 11%-inch oval 
period shape, in a heart-shape as well as an 
assortment of other desired shapes, these 
shelves are made of 3/16-inch genuine Phil- 
ippine mahogany. Multy-Ply Shelves lay 
flat, stand on legs, hang from ceilings or 
walls or may be suspended in a series to 
form display mobiles. According to the 


manufacturer, Multy-Ply Shelves are ideal 
show window, show case or counter-top 
merchandisers for displaying gloves, shoes, 
hosiery, jewelry, cosmetics, bottled goods or 
other small items. The shelves, shipped flat, 
can be assembled in a variety of ways in a 
matter of seconds without nails, glue or 
SCTews. 

Shipped unpainted, these shelves can be 
readily spray-painted if desired. The mini- 
mum order is two dozen, with quantity dis- 
counts available. 

Multy-Ply Shelves by Jaffre are trade- 
marked, copyrighted and patent applied for. 
For full details and samples, write to Jaffre 
Products Corp., 189 First St., Brooklyn 
i. i. &. 


Newspaper Devotes Page 
To Mannequin Article 

The Sunday, August 13, edition of the 
Richmond Times-Dispatch devoted an entire 
page to an article on mannequins. Photos 
and information for the article were obtained 
from Visual Merchandising Service, Inc., 
Richmond firm specializing in sales, rental 
and renovation of mannequins. Donald G. 
Thomson is president of the firm; Edgar A. 
Butler, vice-president. 


Interior Sign Ideas 
Included In Folder 

Giant wood letters with and without back- 
ground plaques, departmental identification 
signs and symbols and various other ideas 
for store interior signs are included in a 
folder available from HR, Inc., 45-02 Ditmars 
Blvd., Long Island City 5, N. Y. Write for 
your copy. 





Hanging Shelf Displayer 





1FW761 


Shelves 6/2" x 4 
Width 4' 11" x4 
Depth 16” 16" x4 

Decorative wrought iron unit suspended from 
brass chain supports 3 wooden shelves painted 
ice blue and edged in gold metallic. Trim is 
gold leaf with assorted blue ornaments and 
crystal stars. Attractive and functional. 


$45.00 complete 


less gift boxes shown for display purposes 


david hamberger ix 


136 WEST 31st STREET NEW YORK CITYILNY 


Height 4° 





AMERICA'S 
MOST UNUSUAL 
BULB 


The flame shape 
carbon filaments 
flicker and glow 
realistically. 


eA favorite with 
decorators who 
want to get 
that fashionable 
effect! 


A cheery, mellow 
glow for making 
attractive § dis- 
plays—burns at 
low wattage for 
years ata cost of 
about le per 
week! 


A real show 
stopper! 
Packed 24 pcs. to 
me -1-} a 
Write for our new 


No. 8 Supplement 
& Price List 


Gy 0c 3 eos -) coh mee 


2333 N. MASCHER ST., 
PHILA. 33, PA. 


CATALOG No. 3060 





TVA Y 
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Hi-Style Wigs 


Glamorous 


Make-ups 


4 eS ae A ee 


Also 
RENTALS 


Special Promotions 


MADISONIA MANIKINS 


152 W. 25 St.. New York | 
11 S. Desplaines, Chicago 6 


ya et 2 . c 


FOR ALL 


i 8 ar ees 


» TO JOBBERS ONLY 


W.H. DISPLAY CO. 


ide Eseventh Ave. 
New York City 11 


NEW! LIQUID GLITTER 


Just apply — let dry. Glitter and adhesive go on at 
same time. No messy clean-up. Water-based or sol- 
vent-type available in many shapes, sizes and colors. 


Send for trial order at $2 minimum charge 


ADHESIVE PRODUCTS CORP. 


1666 BOONE AVENUE NEW YORK 60, N. Y. 


NEW! 3-D LETTERS FROM FRANCE 
Free Samples 
& Catalog 
Grace Letter Co., Inc. 
77 Fifth Avenue, Dept. F 


New York 3, N.Y. 
Watkins 4-0850 


ALPHABETS 
Ove’c 18 MILLION 


c CHILD PASSENGERS IN 
=] MAJOR DEPARTMENT STORES 


. rite tor details. 


” MINIATURE TRAIN RENTAL CO., INC. 
27951 W. RIVER PKWY, GRAND ISLAND, NEW YORK 
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@ Christmas 1960 


around the world 


(Continued from page 51) 


CHRISTMAS CANDLES was the colonial 
theme utilized in the displays of Palais Royal, 
Houston, Texas, last holiday season. Amidst 
stvlized candelabra units stood mannequins in 
white lingerie with white angel hair wigs 
holding candle snuffers. The copy read: 
“Christmas Candles Light the way to a spar- 
kling Palais Royal Holiday.” Electrified wall 
sconces and swag garlanding were used around 
the mezzanine railing, and the same theme 
was carried through in all the windows. Ac- 
cording to Display Director Buster Sanderson, 
it was one of their most attractive trims. 
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A LIGHTED MADONNA panel, 


in a modern religious interpre- 


®t.00 


tation and made of colored Plexi- 


~ 4 


glas, extended to the top of the 
Bon Marche building in Spokane 
and soon was being talked about 
throughout the entire “Inland 


ee 
ca Soe 


Empire.” In his windows, Dis- 


— 


play Director William F. La- 


7 


Vergne used red carpeting with 
golden arches garlanded in white 
to continue the color theme used 
in all the store. Short robes in 
lilac faille and wasleren pink vel. Reauty On ya) Budget 
veteen were featured in the dis- 

play shown at bottom of opposite THIS beautiful chandelier is just one 
page. As always, Santa's Cottage of a complete array . . . designed to 
was a central point of interest in give your store a special dignity at a 
realistic cost. Large ones .. . small 
ground was a fantasy as might be ones ... or in half round for wall 
conceived by a child of a make. use . . . done in tasteful designs with 
prisms and beads . . . electrified ... 
to add real interest to your decor — 
no matter what the motif. 


the Toyland (below , The ba k- 


believe village with toy shop. ice 
cream store, root beer store and 
“North Pole.” In the “anta 
Cottage itself was a sleigh where 
children were photographed with See your DISPLAY JOBBER 
or write us for more 


Santa after receiving a gift at the 
Information and Photos. 


door. In the living room adjoin | 
ing, the children saw many au ERROCRAFT 


thentic relics of turn-ot-the-cen 305 Morton Street 
tury items including ock, | Morganfield, Kentucky 


rod king horse. a KeTO 





and a child's piano 


“Crime we dont» | MAG - Net - Lite 


. en 


Plug in 6 lamps or spot lights and unit will light 1 
lamp at a time for 10 seconds. By using cube taps. 
as shown in illustration, 12 lamps can be controlled 
and 2 will light at a time or 18 lamps and 3 will 
light at a time Install 6 different colored bulbs im a 
window, plug inte unit and windew will change color 
® times in a minute. Install 6 different colored Xmas 
tree strings of lights on a Xmas tree and the tree will 
change colors 6 times in a minute. Many other uses. 
100 Watts per outlet on lamps at 115 Volts AC. 
. 


i , : hee ‘ BS W arrant, ] vear Price eee $29.50 
ene a? \ Pos 3 : Anderson Electric Co. 
“a \ SANTSS COTTAGH \ i, %) Ne : P. O. Box 56 Wahoo, Nebr. 














1015 FILBERT ST., PHILADELPHIA 7, PA. 
Established in 1906 
WaAlinut 5-5219 


FEATHERS 


FEATHERS FOR DISPLA* 

OSTRICH FEATHERS, all colors and sizes 
MARIBOU in 2 yard strings, all colors 
FEATHER BIRDS, made in Japan 


Excellent Delivery — Write for Price List 
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LET ME 
PUT SUNSHINE 

IN YOUR 
WINDOW WITH 


FROM 
MIAMI! 


Send for 
Styles and Prices 


6710 N. W. 32nd AVE. 


Along Avenues 
and Aisles 


By NORMAN F. SANSOM 
Decorama, Inc. 


Miami, Fla. 





If you have any particular window or 
interior display problems you would 
like Mr. Sansom to discuss in this 
column, send them to Editor, DISPLAY 
WORLD, Cincinnati 1, Ohio. 














NEW! make your 


own display poles 
by the dozen! 


ONLY 


TIMBER- $498 


TOPPER 


1. Just order standard 15%” wood poles from 
any ltumberyard in lengths up to 16’ for 
only about $1.50! 


. Cut poles 3° shorter than your ceiling 
height, slip on your spring-loaded TIMBER- 
TOPPERS and pop them into place! 


Now tack to them, screw into them, bore them 
for dowels. Fasten anything anywhere on these 
wooden poles without special fittings! And fin- 
ish them as you please... paint them, wax 
them or wrap them in foil! (No. 52 TIMBER- 
TOPPER is fine kiln-dried hardwood with life- 
time spring ... packed two dozens). 


For further details, call or write 


Brewster, Inc., Dept. D-10, Lyme, Conn. 
Telephone GEnera! 4-7423 
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4 ee QUESTION of how to promote 
sales, credit and charge plate windows and 
still not get into the common “butcher shop 
sign” type windows is a subject that arises 
frequently. 

The prestige shop that has a sale cannot 
sacrifice the good will and name that its 
clientele has come to expect, yet it must join 
its competitors and have annual clearances, 
inventory sales, etc. 

For an example, let us take the Fall Clear- 
ance Sale and see how it could be handled 
with éolor, drama, action and impact. 

e Depending on the size of your window, 
dress mannequins in white overalls which 
have been dyed yellow, another orange 
and another rust. Equip one mannequin 
with a shovel, another a rake and another 
a basket to hold autumn leaves. Paint each 
of these the same sale colors as the over- 
alls. Cover wall and floor in beige seam- 
less paper. Scatter autumn leaves on the 
floor. Cut large autumn leaves from wall 
board and paint to resemble leaves you 
are using on the floor. In the center of 
each leaf attach one large cut-out letter, 
one to a leaf, until you have enough to 
spell out the words FALL CLEARANCE! 
Suspend these on invisible wire or thread 
starting close to the floor and curving 
upward to the ceiling in a wind sweeping 
motion. Place a couple of apple baskets 
painted in your above Fall colors and fill 
to the top with leaves (vou will fill baskets 
with newspaper and then spread a thin 
laver of leaves on top to give the illusion 
of being full), then, sticking out of and in 
between the leaves, place dozens of actual 
size clearance sales tickets. 

Cut from wallboard SALE tickets 7 feet 

tall, using as many per window as you 

intend to use mannequins, according to 
the size of your window. Select manne- 
quins and pose them in the way vou intend 
to use them in the window and then cut 
out of the tickets the identical outline of 
the mannequin. Place her stepping through 
the opening as if she were just stepping 
out of the tickets. Sale tickets should be 
painted the same colors as you are using 
in your store. In this case we are using 

a red ticket with white lettering. So we 

have a red ticket with the word SALE! 

printed across the top in white. Use a 

white seamless paper for background and 


floor. Dress mannequin in black and 
accessorize with white or red. Scatter 
floor with red standard size SALE tickets. 


CREDIT AND CHARGE WINDOWS 


@e Make a “drop” curtain of hundreds of 
voided CHARGE PLATES by wiring 
them together and suspend as a curtain 
similar to a noodle bamboo or beaded 
curtain. You could alternate every other 
strand with charge plate plastic case 
using the case color as your fashion color 
tie-in. Have mannequin stepping through 
curtain with one hand pushing aside the 
curtain. In the other hand and arm have 
shopping bag and packages with your 
store’s sig. and use the color scheme of 
the store’s packaging as your wall and 
floor covering. Use a toned-down blowup 
of the store’s charge plate and write your 
copy across it, which could read “Why 
don’t you step into the convenience of a 
CHARGE PLATE at (store’s name) as 


so many happy thousands have! 
Hold a contest worked around the idea 


that “GOOD THINGS COME IN 
SMALL PACKAGES.” Show a manne- 
quin receiving a small gift-wrapped pack- 
age from a male mannequin. Direct your 
copy into guessing what the package might 
contain, with various prizes for the correct 
answer. Suspend a huge cut-out question 
mark covered with glitter and place be- 
tween the mannequins and hack about 
2 feet. Then suspend on invisible wire or 
thread doublefaced cardboard circular 
cut-outs, each with a different suggestion 
as to what the package might contain—a 
ring, a watch, a manicuring set, etc. Con- 
ceal a fan and have it create circulation 
to gently move these signs as though they 
were mobiles. Follow up with publicity 
break on winner opening small gift pack- 
age that contains CHARGE PLATE with 
a cash deposit prize. 


New Versatile Signs 
Adapt Peg Principle 


Letters backed by standard pee board 
fittings are being marketed in connection 
with framed pee hoard panels by Shaw & 
Slavsky, Inc., 13821 Elmira Ave., Detroit 27. 
These versatile sion combinations are appro- 
priately called Peg-a-Letter (letters and 
numbers from 2 to 6 inches hich and num- 
bers only 10 inches high) and Adaptaplex 
paneling for all sign uses. Letters are in 
upper case only in sans serif stvles. Write 
to the firm for a copy of their latest cata- 
logue conta‘ning many ideas on how the 
system can be used. 


Imperial Triples Size 
In New Quarters 


Imperial Display Corporation announces 
the removal of its offices, showrooms and 
factory to 46-23 Crane St., Long Island City, 
N. Y. The new quarters are more than three 
times the size of their previous location. In 
addition, new machinery and equipment have 
been installed to further increase production 
capacity. The principals of the company are 
Sidney Helfand, David Kessler and Norman 
Singer. 
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Disolaymen-Sélessnuen 
Wanted 


I would like to engage a young 
man who has talent, energy, and 
ambition, to trim windows, do 
interior trims, and sell in a fine 
men’s clothing store in Ft. 
Worth, Texas. An _ excellent 
opportunity for the right man. 


Contact 


Clyde Campbell 


210 WEST SEVENTH 
FT. WORTH, TEXAS 








CLOSE-OUT! 1,000 Strings of 30 ft. 
Plastic pennants, 39c each. Sell to 
car lots, builders, realtors, drive- 
ins, shopping centers, etc. Minimum 
1 dozen, cash with order. Add 5c ea. 
string for postage. 


PETERSON’S ADVERTISING 
218 S. 2nd Street Dundee, Ill. 


DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registration being 
accepted now for the next 
course. Co-eds, Veterans, For- 
eign Students. 


PAN AMERICA ART 
SCHOOL 


316 West 57th Street 
New York City 19 


PL 7-0064 





Manufacturers’ 
Representatives 


Wanted 


Finest display lighting line de- 
signed by lighting consultants 
and engineers for top quality 
with economy. Territories open: 
Midwest, Southwest, Deep 
South, New England and 
Upstate New York. 


Address Box 10CD 
Care of DISPLAY WORLD 


STUDY 
WINDOW DISPLAY 
AT HOME 


Earn good income. Easy home- 
study course. Employers: 
Sponsor our course for one of 
your employees. All will find 
this course the finest of its 
kind. School highly recom- 
mended and established in 1905. 

The KOESTER SCHOOL 

Koester Bldg. 
Dept. DW 
3710-12 No. Cicero Avenue 
Chicago 41, Illinois 











Display Construction Carpenter 
And Helper 

Available in New York City Area, 
for evenings and weekends. Will 
freelance in your shop or at in- 
stallation. 20 yrs. exp. Exhibits, 
Dept. and Chain Stores. wee by 
— or piece. Phone: L. 

9 5669 or BOX 10DE, Paes of 
DISPLAY WORLD. 





EXPERIENCED DISPLAY MAN- 

AGER, European trained, desires 
position in Canada or U.S. Artistic- 
ally imaginative in designing and 
building props and backgrounds. 
Fully qualified to hold a responsi- 
ble position. HEINZ PROSCH, 5838 
Sophia St., Vancouver 15, B.C., Can. 


PIXIELAND 


World’s cleverist, funniest, ani- 
mated show available for Xmas 
attraction. 200 Pixies in Scenic 
land. Entirely complete. No 
extras needed. 


Also, FLEA CIRCUS 


Top references for both attrac- 
tions. Contact: 


M. KITSON 


33 16TH ST., BRIGANTINE, N. J. 
PHONE 266-8433 











WANTED 
COMMISSION SALESMAN 
Northeast and Canada. High fash- 
ion foliage & novelties. Only sales- 
man with following considered. 

Non-conflicting line ok. 
Address BOX 10AB 
Care of DISPLAY WORLD 








WANTED IMMEDIATELY 
Challenging job for Dynamic Home 
Fashion Coordinator. Display, Mer- 
chandising, Marketing, Sales Pro- 
motion, Public Relations. Available 
full time or contract job. 

Address BOX 10BC 

Care of DISPLAY WORLD 








Used MANIKINS $10 


2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 


152 W. 25th St., New York 1, 


N. Y., Chelsea 3-1550 


USE THE 
OPPORTUNITY 
EXCHANGE 


For... 


e Salesmen Wanted 
e Plants for Sale 

e Surplus Material 
e Designers Wanted 
e Position Wanted 
e Men Wanted 


$5.00 per single col. in. 


Nov. Opportunity 
Exchange Forms Close 
Oct. 5th 
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LOW-COST Ee 

FASTENERS “2p 
for 

DISPLAY 

ASSEMBLY! 


with a 


Here's the perfect all-around fastener for assem- 
bling knock-down displays, window dressing, etc. 
. . « Knobby Twist Pins! Sturdy corkscrew design 
inserts easily, holds corrugated, paper, ribbon, 
fabrics firmly. Clear plastic head is neat but 
practically invisible. Easily ‘‘unscrewed”’ for reuse. 





Choose Any Length 


Regular 
%,"’ pin 
long 
%"’ pin 


Extra Long 
%,"' pin 


Knobby Kra 


; Quantity 

> 1-99M 

> 100M-249M 

» 250M-499M 
> 500M-999M 5.03/M 
> 1,000,000 up 4.86/M ¢ 


‘ 
, 
2% 10 days, net 30 
FOB Attleboro, Mass. ‘ 











SAMPLES! 


Dept. DW, North Main Street 
Attleboro, Mass. 





ATTN: 


CHRISTMAS DECORATORS 


Inside and Outside Decorations 
Aluminum Foil Garland 
String Lights, Ornaments, Etc. 
Write for literature — dealer prices. 


Manufactured by: 


1211 E. Fayette St., Box 122, Syracuse, N.Y. 








Greatest Values in U.S.A. 


SHOW CARD PRINTERS 


$S14-22" . $298.00 
M22-28" $850.00 
Giant 28-44" $950.00 


FOB New York 


JACK M. SIDER & CO. 


2037 Stanley 
Montreal, Que., Canada 








DEKOPHANE 
The Technical Cement 
| Quart . $6.75, Post-paid 


THE CRYSTAL ESSENCE CORPORATION 
Bound Brook, New Jersey 
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ice long has it been since you read 


really clever sign copy in a hard goods dis- 
play? Probably quite a long time. Then 
you'll appreciate the sign so capably drama- 
tized in the display above. It reads: It’s no 
fish story — your greatest catch can be an 
automatic gas dryer. Throw your clothes- 
pins overboard and pin your hopes on the 
modern drying method that lets you “dial 
in the sun” in rain or shine. You can breeze 
through wash day chores! 

Although this display looks very simple 
on the surface, examine these construction 
details closely and think of all the problems 
involved. The boat of plywood and wall- 
board is tilted 20 degrees to give effect of 
movement. Wallboard fish through dryer 
has blinking eye. Buoy at right flashes. 
Waves of wallboard are painted to achieve 
distance perspective: Front is white, others 
in deepening shades of blue until back wave 
is dark blue. Two four-foot fluorescent tubes 
are concealed behind the last wave, illumi- 
nating the back wall of seamless paper. 

For this display accomplishment, H. C. 
Stanley, display manager for Washington 
Gas Light Company, Washington, D.C., re- 
ceives a gold medal in recognition of its 
selection as Display of the Month by the 
editorial staff of DISPLAY WORLD. Dis- 
playman T. H. Garcia of his department gets 
our congratulations for his part in its 
execution. 

The display was chosen from entries re- 
ceived during August in the Thirteenth An- 


nual International Display Contest sponsored 
by DISPLAY WORLD. 

Rules for the 1961 annual contest are the 
same as for 1960, with the same categories 
again making it possible for displays of all 
types of merchandise and for any possible 
purpose to be eligible. The top three winners 
in each category win gold, silver and bronze 
medals respectively, and the displaymen 
amassing the most cumulative points (three 
for first, two for second and one for third) 
are awarded gold, silver and bronze plaques. 
Send your entries to Contest Editor, DIS- 
PLAY WORLD, Cincinnati 1, Ohio. 


Natural Cork Squares 
Create Stunning Displays 


The unusual line of natural cork squares 
now being distributed by Maharam Fabric 
Corporation is expected to open up unlimited 
possibilities for unique displays. The 12-inch 
square tiles come in four distinctive pat- 
terns imported from Portugal: Contempo 
Corkwood, which resembles strips of light 
tan beech tree bark; Contempo Corkbark, 
which is of very rough textured bark; Con- 
tempo Cork Parquet, a smoothlv finished tan 
of fine-grained cork only slightly pock- 
marked, and Contempo Cork travert.ne, 
which seems to be a three-quarter-inch panel 
of dark cork ch*p composition, the latter 
comes in 12- by 24-inch squares. Write to 
the distributor at 130 West 46th St., New 
York 36, for prices, samples and other 
information. 


DISPLAY WORLD 





The Simplest, Slickest, 
Quickest Ticket Printer 
Vou've Ever Seen... 


fete TICKETER 
SHOWCARD MACHINE 


*3995 


60 pt. Europe 
This is just about the biggest little merchandising aid you've 
ever seen at anywhere near the price. It’s so simple it’s 
practically fool-proof. So inexpensive even the smallest store 
can afford it. 

Don’t confuse it with an ordinary rubber stamp printer. 
The special metallo-plastic type is tougher than metal; the 
ingenious pressure regulator assures a perfect, smudge-free 
impression; the ink dispenser has its own reservoir. There’s a 
wide range of type sizes, and five ink colors—black, tan, 
red, blue, green. 

Like its big brother Showcard Machines, the Souplex 
Ticketer is built to out-perform, out-last and out-value any- 
thing of its kind. Use the coupon below to order yours today. 


320 W. OHIO ST., CHICAGO 10, ILL. 


Use this Coupon to order your SOUPLEX TICKETER 





Standard Type Furnished (Choose one) 

, Send ____————SC Souuplex TICKETER (@ $39.95) 
| $ 8 ie Also available: C 
: “ 120, 96, 72, 60, 48, 30 or coins a eaaemueeea ames 
24 pt. numerals, Europe Address i a ee 
36 PT. EUROPE or Dauphine: 36, 30 or 24 


§ 8) pt. Cap letters, Europe Se ibirniesinetenstwispeamioniigitinsienshentiiesbilinaainen Zone__State_ 
= e face only. Write for a an ae | 











prices. eerste 
Mail to: Showcard Machine Co., 320 W. Ohio St., Chicago 10, Ill. 
36 PT. DAUPHINE 
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SEL-0-RAK has increased pants sales for s " a 

: prominent chain organizations as Bonds, Saks, Howards, | ar 

tional, Jordan Marsh, Wallachs, etc. THE SEL-0-RAK MET ® & 

WILL DO THE SAME FOR YOU. = pre 
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the PR 100-S SERIES* as seen inthe fashionable JORDAN MARSH Department Store in Miami, Florida 


Fin Men < K ia y 


the SEL-O-RAK SERIES shown here, is a perfect example of the power 

of the SEL-0-RAK method of display. Especially designed to show, in its fullest, 

the beauty, color and style of your merchandise in a compelling mass display el ti fe 8 
a Se 

See your Jobber or write direct for our catalogue and for details on our free trial offer. 


SEL-O-RAK CORPORATION ec 3584 WN. W. S2nd STREET, MIAMI 42, FLORIDA ec WEwton 4-9000 
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